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|ighting The Way To Warm & Cozy.
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Aboul the Brand

Luz is a candle company created to
mak,e your home and heart feel good.
The brand launched in 2020 with a
mission to become a household name
and favorite. Luz plans to bring this
warmth to your home by creating
delicious scents that envoke those

feelings.

The brand wants to refresh their brand
identity design and create a new tagline
that is reflective of who they are. Luz has
given CoCreate tull creative control!
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Mood Board

The Concept

Luz Candles is a warm and cozy brand with the goal of making your
home and heart feel good.

Photography Style:

Photography should be clean and minimalistic. Props should be
minimal and compliment the products. All photos should be well lit
with white or light colored backgrounds.

Typography:

A serif typeface has been chosen for the header and paired with a
sans serif typeface for the body. The thin, long horizontal serifs, and
clear-cut thick/thin transitions in the strokes can look very structred,
elegant, and eye catching especially as headers. The thin sans serif
typeface compliments the serif typeface by relaying information in a
clear and concise, easy to read form in body text.

Textures:

To represent the warm and cozy feel the brand is trying to relay,
textures should be fuzzy and feathery. This can be shown through
photography by adding a fuzzy or thick blanket, for example.
Color Palette:

The color palette compliments the photography/imagery in of the

brand by adding warm colors but keeping it light to make sure the
brand remains warm but inviting.

Vibe:

Imagery, colors, photography, etc. should make the customers feel
like they are enjoying a nice relaxing evening in a high end spa
resort. This feeling should be experienced whenever the customer
interacts with the brand from the first introduction all the way to
purchasing, unboxing and using the product.
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Cozy | Minimalistic | Classic | Warm | Contemporary
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[ypography

Headings. 45 - 60
Detvey Modern Seril
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OUR STGgy

Lorem ipsum dolor sit amet, consecte
adipisicing elit, sed do eiusmod tem

incididunt ut labore et dolore ma;

aliqua. Ut enim ad minim venia
nostrud exercitation ullamco |
nisi ut aliquip ex ea commodo
quat. Duis aute irure dolor] '_
cehenderit in voluptal
esse cillum d
qulla pariatur. EX
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WEB DESIGNER | CREATIVE STRATEGIS'
SMALL BUSINESS CONSULTANT

INFO@COCREATEDESIGNSTUDIOS.COM

WWW. COCREATEDESIGNSTUDIOS.COM

Website:

WWW.aslaroscoe.com
Phone Number:
313)-757-2697
Email:

aroscoe0916@gmail.com

onnect with us!

@CoCreate.Designs
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