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1. Purpose

This policy outlines Megan Donati Photography’s commitment to reducing environmental
impact, supporting sustainable practices within the wedding industry, and contributing to a
lower-carbon future.

As a sole trader operating within the UK wedding industry, the business recognises its
responsibility to minimise environmental harm and promote conscious consumption.

2. Guiding Principles

* Reduce waste wherever possible

* Prioritise longevity over disposability

* Support local and UK-based suppliers

* Increase transparency around environmental impact
» Commit to continual improvement



3. Environmental Actions
Materials & Packaging

* No plastic used in branded packaging
* Use of recycled and recyclable materials where possible
* Minimalist packaging design to reduce material usage

Print & Album Production

* Albums sourced from UK manufacturers
* Fine art prints produced within the UK
* Products designed for longevity and heirloom use

Paper Reduction

* Digital contracts and invoicing
* Online galleries for image delivery
* Limited internal printing

4. Travel & Transport

Travel is currently the primary source of carbon emissions within the business.

Actions include:

* Strategic route planning

» Combining bookings geographically
* Staying locally where appropriate

* Maintaining vehicle efficiency

The business is working towards formally measuring travel emissions to establish a carbon
baseline.

5. Social Responsibility

* Supporting small UK businesses
* Promoting venues and suppliers who align with sustainable values
* Encouraging mindful wedding choices through client education



6. Continuous Improvement

This policy will be reviewed annually. Targets and reduction strategies will be updated as
more data becomes available.

7. Environmental & Charitable Contributions

Megan Donati Photography recognises that environmental responsibility extends beyond
operational impact.

The business commits to:

* Donating annually to conservation and environmental charities

* Supporting wildlife protection initiatives

* Funding a one-year elephant adoption through Sheldrick Wildlife Trust with every full
wedding booking

* Supporting organisations including World Wide Fund for Nature and Flora & Fauna

* Volunteering and working with animal rescue centres

* Practising Reiki healing for animals and humans as part of a wider commitment to
wellbeing and ethical responsibility

These contributions reflect the company’s broader environmental and social values.

CARBON REDUCTION PLAN

This is what Crockwell specifically need alongside the policy.

Carbon Reduction Plan

Megan Donati Photography
1. Baseline Emissions

As a sole trader wedding photography business, the main sources of emissions are:

* Business travel (vehicle use to weddings, events and venues)
* Occasional accommodation stays



* Energy usage in home office
* Production and delivery of printed products

2026 will serve as the baseline year for measuring emissions, with a focus on travel mileage
tracking.

2. Current Actions

* Tracking business mileage annually

* Prioritising UK-based suppliers to reduce international shipping
* Digital-first workflow to reduce paper consumption

* Plastic-free packaging

* Minimal waste product model

3. Reduction Targets

Short Term Goals (2026-2027):

* Establish full annual mileage tracking

* Reduce unnecessary travel through improved scheduling and having shoots on the same
day and locally to one another

* Explore verified carbon offsetting for business travel

* Review energy efficiency of home office

Medium Term Goals (By 2030):

* Reduce business travel emissions by 20% through efficiency and offsetting
* Continue prioritising low-waste production partners

* Align with recognised sustainability standards within the wedding industry

Long Term Goal:
» Work towards Net Zero aligned with UK government targets by 2050

4. Future Commitments

* Undertake carbon literacy and sustainability training to strengthen industry knowledge and
accountability

* Review and transition to renewable energy suppliers for home office operations where
feasible



* Develop meaningful partnerships with conservation organisations that reflect long-term

brand values

» Maintain consistent annual financial contributions to wildlife and environmental charities

* Ensure charitable giving supports measurable, real-world conservation impact

* Build ongoing relationships with biodiversity and wildlife protection initiatives

Carbon footprint rating done by Positive Planet
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Carbon Footprint

Quite simply, this is the process that
tracks what has happened. Having
an accurate, up-to-date and varified
carbon footprint means that the time
and effort you spend on carbon
reduction can be measured and
quantified.

Medium

Waste & Water

Waste and water are unlikely to make
up a big part of your carbon footprint,
but they are really important to focus
on as they are very visual and act as
great reminders to your team, and
visitors, as to your sustainability goals.

Medium

Transport & Travel

Environmental Policies

Energy Consumption

This is a bit of a boring category if we
are being honest, but having well
considered and communicated
policies really does provide great
foundations for your own internal
behaviour changes and your brand
(as your customers and prospect will
likely be interested in this).

Waste & Water

Medium

Energy Consumption

Energy consumption can play a major
role in your carbon emissions. Don't
think of this as ‘just’ how much energy
you use, but also what type of energy.
This is often a quick-win category so if
it is low focus on it next and improve
your score.

Medium

Supply Chain

Your supply chain is likely your
biggest emissions category so
making even small changes here can
have a huge impact. In addition, the
most powerful tool you have to
achieve your goals is communication,
so get talking to your suppliers!

—_—
Low

Climate Resilience

Climate risk is something that you
may think affects people in the global
south, which of course it does, but
have you thought about how climate
events in other parts of the world may
impact your business, from supply
chain issues to access to finance.

You need a plan!
A

Medium

Transport & Travel

There are an increasing number of
ways to travel more sustainably. Itis
easy to continue with the behaviour
you have always had, but making
changes to the way you travel will not
only reduce your emissions but also
show others you are making changes.

a—
Low

Employee Engagement

This one is simple. If you fail to
engage your team you will fail to
achieve your goals - it really is that
simple. Get your team involved,
provide them with training, set
targets, get them talking and listen to
them.

Medium
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