
C A S E  S T U D Y

Brand Messaging, Brand Voice, and Website Copy Overhaul

How My Client Took Her
Website from “Cold and Sterile”

to “Warm and Human”
A N D  S A W  A  6 0 0 %  I N C R E A S E  I N

W E B S I T E  I N Q U I R I E S



Meet Your
Copywriter
for Coaches
and Service
Providers

My signature approach of copy rooted in research and inspired by poetry turns
your ideas into experiences people can imagine and feel, resulting in emotionally-

moving copy that brings your audience’s innermost desires to life and gets your
perfect-fit leads taking action.

HI, I’M VAL!

It’s why I get feedback like this all the time -
“Val is my favorite copywriter.”

“I would work with Val one million times over.”
“She nailed it on the very first draft!”

“You can’t afford to not hire Val.”

Join me as I walk you through my client Meredith’s website copy project and see exactly
how I helped her see a 600% increase in website inquiries and develop a memorable

brand people trust so you can picture just how I can help you with your copy needs, too!



Parallel Wellness, a mental health counseling
center in British Colombia, has served its
neighbors for 12+ years. 

Founder Meredith Mackenzie and her team of
counselors knew their practice was a loving
and empathetic place for all to be themselves,
unpack their trauma, and receive support
without judgement...

But they knew their website didn’t portray
that. 

Meredith felt her website was too “sterile” and
failed to portray the warmth and compassion
her team had to offer.

This often happens to professionals who are
amazing at what they do and know how to
explain “what” they offer - but struggle to
convey how they do it and why it matters.

She knew this disconnect was repelling
perfect-fit clients from her services...

But the idea of updating her messaging on her
own? Daunting, especially when Meredith
already felt stretched too-thin.

From “Sterile” and “Cold” to Warm
and Human

PARALLEL WELLNESS // CASE STUDY

V A L C A S O L A . C O M

Meredith wanted the most “kick-ass” counseling website in her
area - one that showcased her team’s expertise while creating

warm, genuine connections with her audience.



Enter the Val Casola 
Writes Copy Studio

Through thorough Voice of the Customer Research, I learned how people
talked about the therapy - from the struggles that made them desire it,
what they wanted to get out of it, why they don’t follow through
scheduling an appointment, and what they might have tried instead.

I took this language and infused it into Parallel Wellness’ new website
copy to create a strategic brand narrative that felt relevant and
desirable to those considering their services. 

I really wanted to create the thought: “Wow. The team at Parallel
Wellness knows what I’m going through and what I want to achieve.
They don’t even know me - but they know exactly what I need right now. I
should schedule an appointment with one of their counselors!”

1.
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I WROTE HOW MEREDITH’S PEOPLE TALKED

H E R E ’ S  H O W  I  H E L P E D :



2.

3.
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Meredith has a very knowledgeable team of experts well-
equipped to offer a variety of counseling services. Her old
website only described their credentials and areas of focus,
making it difficult for potential leads to connect with them.

In the counseling center’s new copy, I made sure to humanize
Meredith’s team by spotlighting their personal philosophies
and interests. Now, new leads can get to know their
potential  counselors and form connections with those who
could sit across the room from them.

V A L C A S O L A . C O M

I POSITIONED THE TEAM AS WARM & HUMAN EXPERTS

I ANTICIPATED THE QUESTIONS AND CONCERNS OF THE
TEAM’S PERFECT-FIT LEADS

Seeking out therapy can be a very vulnerable experience for
many, and naturally, people will have questions and
hesitations during the process. 

In Meredith’s new copy, I provided answers to common
questions and addressed common objections when they were
likely to come up for her reader’s as they explored counseling
services with Parallel Wellness. 

Not only does this save Meredith and her team time qualifying
leads, but it builds a lot of trust with her audience very quickly
by showing they know what their readers are thinking and
feeling.

https://parallelwellness.ca/about
https://parallelwellness.ca/about


The New Parallel Wellness 
Website Copy
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TAP HERE TO
VIEW THE 
LIVE SITE

https://www.parallelwellness.ca/
https://www.parallelwellness.ca/
https://www.parallelwellness.ca/
https://www.parallelwellness.ca/
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HER BUSINESS FOUND ON PAGE 1 OF GOOGLE
A MEMORABLE, TRUST-WORTHY BRAND PEOPLE KEEP COMING BACK TO

INCREASED ENGAGEMENT AND TRUST LEADING TO BOOKED APPOINTMENTS

The“Kick-Ass” Results Meredith
Wanted, In Real Life
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WHAT MEREDITH’S NEW COPY HELPED
HER ACHIEVE:

AND IN CASE YOU’RE A NUMBERS GAL...HERE’S THE DATA:

397% growth in website sessions driven by organic traffic (Find her on Page 1
when you search “eating disorder therapist burnaby” or “mental health
counselling burnaby”)
312% increase in returning website users
375% increase in engagement on the website
600% increase in inquiry forms filled out

Leads Are Finding Meredith on Google: 584 of 1,702
appointments booked in 2024 came from Parallel
Wellness showing up in organic search  results

Visitors Are Exploring and Enjoying Her Website:
Leads are scrolling further down each page and clicking
more links, getting to know Meredith, her team, and how
they can help

People Are Remembering Parallel Wellness: Leads are
visiting Meredith’s website 4X more often, meaning her
brand is becoming more memorable, trustworthy, and
something people want to experience again and again.



Tap here to hear itfrom Meredith herself!

I’m a registered clinical counselor with a brand new
beautiful clinic website with copy written by Val that
I am so happy with!

I felt so overwhelmed about my website copy. Writing
it seemed like such a daunting task, but I knew it had to
be done because our website was leaving money on
the table

Working with Val was such a wonderful experience.
She made the process so simple and organized, and
she pulled our ideas and messaging together in a way
that captured our voice and my vision so perfectly.

She gave us a really nice professional tone of voice
while keeping the warmth and humanity I really
wanted.

What Meredith Has To Say
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“I would work with Val a million
times over!

View the Live Site →

https://youtu.be/YJ2_SnLwUhw
https://www.parallelwellness.ca/
https://www.parallelwellness.ca/
https://www.parallelwellness.ca/


Feeling like you’re leaving money on
the table with your website copy?

I’D LOVE TO BRING YOUR BRAND VISION TO LIFE 
AND GET MORE OF YOUR PERFECT-FIT PEOPLE TAKING ACTION.

V A L C A S O L A . C O M

A P P L Y  T O  W O R K  W I T H  M E

If you’re a coach or creative service provider wanting to turn your quiet website
traffic into more conversions from perfect-fit leads - without compromising your

Brand Vision or Voice...

I only take on a small number of Done-For-You copy clients every month so I can
dedicate my full attention to helping you craft a message that speaks directly to

your people and gets them excited to act.

PARALLEL WELLNESS CASE STUDY

https://valcasola.com/services
https://valcasola.com/professional-website-copywriter

