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https://www.youtube.com/playlist?list=PLdRmuKnF7616jPOnStwebhcjDm-WzX4IE
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ACCOUNTS /WEBSITE

NOTES & IDEAS
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NOTES & IDEAS




Marketing persona

DRAW YOUR FAVOURITE CLIENT
AND PIN IT TO YOUR WALL!

NAME
AGE
FAMILY
LOCATION

WHAT IS HIS OR HER PAIN POINTS AND WHAT
TYPE OF CONTENT CAN YOU CREATE TO HELP?
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