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CLICK HERE TO EDIT THIS TEMPLATE

https://www.canva.com/design/DAEnCVuaXWI/8RxaiXrF8ZZxmKRIBVl9tw/view?utm_content=DAEnCVuaXWI&utm_campaign=designshare&utm_medium=link&utm_source=sharebutton&mode=preview


brand strategy
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D E F I N E  Y O U R  B R A N D  P U R P O S E

This is your "WHY." Why does your brand exists, beyond making money? 

This is your "WHAT." What might the future look like if you remain committed to that purpose?

D E F I N E  Y O U R  B R A N D  V I S I O N

This is your "HOW." How will you get from your purpose to your vision using your products or

services? How will you serve your audience?

D E F I N E  Y O U R  B R A N D  M I S S I O N

What does your ideal consumer look like? What are their interests? What about their lives

creates a need for your product or service?

D E F I N E  Y O U R  A U D I E N C E  P E R S O N A

Identify the competitors in your industry, evaluate their strengths and weaknesses.

C O M P L E T E  Y O U R  C O M P E T I T O R  R E S E A R C H

How do you want your brand to be perceived? Base this on your competitor analysis, your

price point, your target audience, and what makes you unique!

D E F I N E  Y O U R  D E S I R E D  P O S I T I O N I N G
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Use color theory to understand what colors mean to your consumers. Identify your brand strategy

and align your colors with that messaging. Consider competitor colors and avoid them when

possible, to help you stand out! 

C H O O S E  Y O U R  C O L O R  P A L E T T E

C R E A T E  Y O U R  L O G O S  ( M A I N ,  S E C O N D A R Y ,  &  S U B - M A R K )

Your logo should clearly communicate who you are and what you do. It should match your

messaging, your audience, what they're drawn to and care about!

# C B A F 9 E # D 9 C F C 2 # F 7 E F E 9 # 4 0 4 0 4 0 # A D A A 9 B

Get to know your brand personality. Seek out fonts that match and communicate the message

you want to portray with your brand. Use your brand strategy and target audience research for

this! Don't forget to purchase the rights to the fonts!

C H O O S E  Y O U R  T Y P O G R A P H Y  S U I T E

H E A D E R

A  B  C  D  E  F  G  H  I  J  K  L  M  N

O  P  Q  R  S  T  U  V  X  Y  Z

a  b  c  d  e  f  g  h  i  j  k  l  m  n

o  p  q  r  s  t  u  v  x  y  z

"RoxboroughCF"

B O D Y

A  B  C  D  E  F  G  H  I  J  K  L  M
N  O  P  Q  R  S  T  U  V  X  Y  Z

a  b  c  d  e  f  g  h  i  j  k  l  m  n
o  p  q  r  s  t  u  v  x  y  z

"Source Serif Pro"

D I S P L A Y

A  B  C  D  E  F  G  H  I  J  K  L  M
N  O  P  Q  R  S  T  U  V  X  Y  Z

a  b  c  d  e  f  g  h  i  j  k  l  m  n
o  p  q  r  s  t  u  v  x  y  z

"Roboto"

Another important element of your brand personality. Elements and patterns can bring more

life to a brand and help maintain consistency and the experience you want to communicate!

These can be used in web design, social media posts, mockups and even your logo(s)!

C H O O S E  Y O U R  B R A N D  E L E M E N T S  A N D  P A T T E R N S

visual identity02

https://www.oberlo.com/blog/color-psychology-color-meanings
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brand presence03
E S T A B L I S H  Y O U R  B R A N D  P R E S E N C E

Your brand presence is measured by how well your consumers could identify you based on the

brand strategy and visual identifiers you've put in place! 

When people know your brand, they become familiar, and familiarity creates connection and

drives purchases!

E S T A B L I S H  Y O U R  W E B S I T E  D O M A I N  +  D E S I G N  

Your website URL and email address match your brand name

Your website design is engaging and consistent with your audiences interests, your

messaging, and your visual identity

E S T A B L I S H  Y O U R  S O C I A L  M E D I A  P R E S E N C E

Your social media handles match your brand name 

Your social media templates or content plan are consistent with your audiences

interests, your messaging, and your visual identity

Your domain and website are both hosted on a secure and reliable platform

You are on all the platforms that your audience frequents!

C O M P L E T E  Y O U R  B R A N D  P H O T O S H O O T

Personal branding photography is the BEST option when launching your brand because it

allows you to capture your exact brand personality, your products, your team, and more! 

If you can't spring for one right now, free stock images will work too! 

Just make sure they're on brand!

G A T H E R  Y O U R  B R A N D  A S S E T S

Your brand assets are any digital files or physical products that will be used for your brand

designs or marketing! 

Brand photo files

Typography files

Logo files

Brand guidelines

Slogans or taglines

Color schemes

Brand patterns and elements

https://janeandgrey.com/work-with-me/#full-package
http://www.pexels.com/


wishing you the best
of luck on your launch!
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view services

download investment guide

apply to work with me

building your brand identity
doesn't have to be overwhelming! 
let's collaborate on your dream brand!

WWW.JANEANDGREY.COM 

https://janeandgrey.com/work-with-me/#groundwork
https://janeandgrey.com/investment-guide
https://02o5hir3h0c.typeform.com/to/PjuiP8zj
http://www.janeandgrey.com/
http://www.janeandgrey.com/
http://instagram.com/JANeandgrey
https://www.facebook.com/janeandgreystudio
https://www.pinterest.com/janeandgrey

