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WHIP COMMUNICATIONS	Comment by Paige Glidden: Insert your company name here, and add your logo into the header above.
SOCIAL MEDIA ANALYTICS REPORT
JANUARY 1, 2021 – JANUARY 31, 2021	Comment by Paige Glidden: I recommend doing monthly reports. It’s hard to see trends with shorter or longer time periods.

Facebook:
For a step by step guide on how to access Facebook analytics, click here.  	Comment by Paige Glidden: Don’t forget to delete these when you save this as a template!

· Page views:  
· Page likes:  
· Page followers: 
· Top organic post: Daily reminder graphic	Comment by Paige Glidden: Insert a summary (phrase) of the post and hyperlink the text, like this.
· People reached:
· Engagements:
· Top boosted post: 	Comment by Paige Glidden: A little money can go a long way. If you don’t boost posts, you should. Here’s more info: https://blog.hootsuite.com/how-does-facebook-boost-posts-work/#:~:text=2.,current%20followers%20and%20their%20friends.
· People reached:
· Engagements: 

Twitter: 
For a step by step on how to access Twitter analytics, click here.

· Impressions:
· Profile visits: 
· New followers: 
· Top tweet: 
· Impressions
· Likes
·   RTs

Instagram: 
For a step by step on how to access Instagram analytics, click here.

· Visitors:  
· New followers: 
· Accounts reached: 
· Impressions: 
· Top post: 
LinkedIn: 
For a step by step guide on how to access LinkedIn analytics, click here.

· Page views:
· Unique visitors:
· Top post:
· Impressions:
· Reactions, comments, shares: (add the number up): 

Summary:	Comment by Paige Glidden: Dig into the numbers a little bit to see what insights you can gain. What posts performed really well? What did they all have in common? Was it strong images, sale alerts, really short captions, etc.? These numbers will allow you to zoom out a little bit and analyze what you’re doing to see if it works. 

You can also use the summary section to highlight data that shows your great work or drive strategy. That could sound like…

“The post that I suggested performed incredibly well, with XX impressions.”
“Our posts are not getting a lot of engagement, so I suggest we start posting less. People may be feeling spammed by our posts.”
“Followers really liked the posts that shared industry tips, so we should incorporate that more.”
Or something else entirely!
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SOCIAL MEDIA ANALYTICS GUIDE

Once you have social media content drafted and scheduled, it's time to start thinking
about tracking analytics. Luckily, Instagram, Facebook, and Twitter all have tools within

the platform that track analytics.

These tools track how well posts are doing (impressions, engagements, share, likes,
comments and more), what days and times your followers are active, and follower
count. At the end of each month, take a look at how your page is doing and see what
you can really focus on for next month.

Reeping track of these stats helps you build better content in the future and allows you

to really see how your posts are performing.

Analytics reports are also a fantastic way to
show off all your hard work to your boss.

Nothing speaks to success more than data!

So here is the social media analytics template
that | use to highlight the stats that can be
the most insightful!

Good luck!
Paige
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