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WHO I AM

Gabriella Lucano, but you can call me Bella
French advertiser from Paris with 8+ years of experience
Based in Lisbon, working with clients worldwide
Worked with prestigious brands including Galeries Lafayette

and Hermes
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What Sets Luxury Ads Apart?
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[uxury Ads as an Invitation

1.They don'’t use advertising to sell; they use it as an invitation to awaken

emotions, display values, and discover their universe.
2.They don’t make you feel targeted or pressured to buy anything.

3. They offer an experience that makes you feel seen, almost honored to be

invited into their world.
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WHY LUXURY ADS FEEL SO DIFFERENT?

‘In a loud and busy world
quiet becomes luxury.”
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SO WHAT IS LUXURY REALLY SELLING THROUGH ADVERTISING?

R

HERMES

PARIS

QUIETNESS. LIFESTYLE. CULTURE. FREEDOM. ART.
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[uxury Ads vs Regular Ads

Luxury ads say: “This world exists. You may enter.” Regular ads say: “You don’t have this. Buy it
Dreamy, abstract, emotional Commercial, sales-driven
Lifestyle-driven Product-focused
Focus on intention and identity Built on comparison and urgency
Designed to create a feeling of belonging and harmony Designed to create a feeling of lack
Inviting you to pause, breathe, and reflect Pushing you to buy now

Playing with time Often playing with envy



How To Apply Luxury Principles
To Your Own Ads?
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The 3C Method

One key visual per ad CTA = invitation

Limit color palette Ex: “Discover’,

Calm > Busy “explore”, “Step inside”
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Fxample #1

HERMES MEN FASHION SHOW SUMMER 2026

N Hermes
Hermes v Sponsored
HERM 2,068,149 followers .
Emao - ® Library ID: 699929546123465
Decouvrez |a collection homme ete 2026 creee par Créez un rappel pour suivre le défilé Hermés homme été 2026, diffusé
Véronigue Nichanian. en direct le 28 juin & 17 heures.
#HermesHomme #HermesHomme

Show translation

CLEAN DESIGN

_ L)
Défilé homme

éte 2026

Diffusé le samedi28 juin
& 17 heures (Réure de Pari§)

e ——
- —
#HermesHomme
CALL TO ACTI O N OO 343 5 comments - 23 r;posts »
If?:(e Ccn?nent Re;:ost S:nd Hermes -

Sources: Hermeés Linkedin page and Meta Ad Library



HOW TO APPLY IT TO YOUR OWN ADS GUEST EXPERT LESSON

Fxample #2

HERMES WOMAN FASHION SHOW SPRING-SUMMER 2026

Hermés B Hermés
@ Sponsored Sponsored

Library ID: 749670644559026 Library ID: 784869231058012
Créez un rappel pour suivre le défilé Hermés femme printemps-été Créez un rappel pour suivre le défilé Hermes femme printemps-été
2026, diffusé le samedi 4 octobre. 2026, diffusé le samedi 4 octobre,
#HermesFemme #HermesFemme

HERMES
Défilé Femme
Printemps-Eté 2026

MiTusé
gamedi 4 octobre

Diffusé
le samedi 4 octobre
r

CLEAN DESIGN

#HermesFemme

#HermesFemme

[N

Hermes

CALLTO ACTION

Hermes

Source: Meta Ad Library
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Fxample #3

HERMES FRAGRANCES: THE BARENIA LAUNCH CAMPAIGN

Hermés i
Sponsored Hermes
| ikrarg 1 11060041 51RRNAAS fir=l Sponsorad

Puissante. Mystérieuse. LEau de Parfum Intense Barénia révéle une
facette nouvelle du chypre Hermiés,
#HermesBarenia #HermesFragrances

Découvrez Barénia.
Recevez votre échantillon offert.

#Hermes

CLEAN DESIGN

g

CALLTO ACTION

Commandez votre échantillon

Une élégance libre. Lélan d'une féminité sans
bride. Un mouvement sur la peau, comme un

Learn More
js

Source: Meta Ad Library



A Clear Framework You Can Use

FROM META ADS MANAGER
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How are Ad Campaigns Structured?

LUXURY ADVERTISING # COMPLEX ADVERTISING

CAMPAIGN = THE GOAL

AD SET = THE AUDIENCE

| AD = THE MESSAGE
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Campaign Level

CHOOSE ONE CLEAR OBJECTIVE

Craats nersr ClEmparsn Mirwr il At o =

Choose a campaign objective

AWARENESS when your invitation is to establish your brand . n ararveme: \
— reach, video views ty  Trakic ‘
Most Luxury brands focus on Awareness campaigns. -

) Engagemnent

_ AWareness
CONSIDERATION/TRAFFIC when the invitation is to land on your By
website to read, watch, or explore something #5 App promation S
— clicks, landing page views N Poach
i dree bl EiEES

Wedkin virwd

CONVERSION when your invitation is to take specific action (to book,
subscribe, buy, download, register, etc)
— leads, purchases

w

Screenshot from the Meta Ads Manager
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Ad Set Leve

CHOOSE WHO YOU'RE TALKING TO

» BRMew Awareness AdSet > 15 o Ind
F [ i Ay
Here, we define: | Awareness
. . . — —
e The audience (who this message is for) S———— #¢ Performance may be impact
. . . . H o il i ’ ’ ’ :-.-\.:u'..i'i'.i'|'|.I.I'I:|I:-'.-\.'.'||.'|I'I|"'r!.Ir|'.-|"-|:|"-'.,'."l:‘-|_h'l'|.lll'
e The optimization goal (what action the platform rRe————— . Hlbett yon perioimance o repariing
should prioritize) kvt that inchede the Eurpesn legion v

e The budget e

Tzt e Pracetk yoni mlevl B picevcd o

Audience defirdtion &

¥ ‘i ssdepeor in beoad
To avoid overwhelm: ki s et
W 41 1]
¢ Sta rt Wlth One aUdIence only P ol s i ] e e Delbcbgpe b aered Cpek hee imeceld N DCHD BTMp S bl Liganay ths Plsmos Peruad
. Fagleea wnduiime bl S FBtgre. ) bebe s 1 Brer i 04N Pebr feSull SI0LIR & CET0 B
o Don)t Over_Segment, keep It broad uJ:.-;."..f.n'p-:ﬂ'..i'?-:ﬂ':-:.|r|:.l.|':-:-rr1|-._.'l it I: = I:
Eatimated sudhon sine: &1 200000« &1 A00000 @)
e |et the platform learn Froquency control © _ _
Targat i ey
¢ X o,

Screenshot from the Meta Ads Manager
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Ad Leve

DELIVER ONE CLEAR MESSAGE

[ Mew Awareness Campaign » BEMew Awareness ad Set [ Mew Awareness Ad O In draft ]

#F Idw & Aeaew

o . ! Skowigy and Beehy, App snd wien -
This Is the part your audience sees and where @ Adpreviem » Advancedprview || ¢
5 0 ﬂ Fatekssok Search reiulta
your brand voice truly lives. : @ O 0 o o
Flexibde media & =
. [oasbled
At the ad level, we define: e
e visual 0 Fon Tor B e ictapa o Sl B SO SNt
® CO
py ;ﬂ-iﬁu-..lueuﬂs-:ﬁ O Bk cpmimaned

e outbound link (to your website or else)
e call to action pp—

Aadd & destinaiioe

This is where the 3C Method can be applied. ;: ettt o Fatebeek P

Screenshot from the Meta Ads Manager
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