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Master the Science
of Email Marketing

Learn to turn email into a
powerful sales channel.
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Hey, it's Kay!

10 YEARS IN CORPORATE CONSULTING

Specializing in marketing and analytics.

CLIENTS MAKE MULTI-SIX AND SEVEN FIGURES

Using proven strategies.

LAUNCHED MY COACHING BUSINESS IN 2021

Helping six and seven figure CEOs scale up their sales with
confidence.

CAT MOM TO RICKY AND BENNY

Cat rescue volunteer and cruelty-free lifestyle liver.




Foster cat
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What You'll Learn
Today

e TYPES OF EMAILS YOU SHOULD SEND

e HOW TO INCREASE OPEN RATES

e HOW TO IMPROVE CLICK-THROUGH RATES
e HOW TO STRUCTURE AN AUTOMATED
SEQUENCE FOR YOUR FREEBIE
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3 Types of Emails You Should Send
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Types of Emails

Type

Informational

Promotional

Automated
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Goal
Give value, demonstrate expertise,
nurture leads.

Introduce an offer and then sell it.

An email that's triggered by an

action or event and not manually
scheduled to go out at a specific
date and time.




Inf tional
n O rm a I o n a NEWSLETTER | MY TOP 5 RESOURCES FOR BIZ ALIGNMENT (Eermai ® 2

V2 Gabrielle Laura via fdske.com Thu, Dec 2, 8:33 PM  [3 SAVE AS TEMPLATE Y ©
to me

BIWEEKLY NEWSLETTER

e Newsletter

e Weekly email with tips Alignmen:

e Don'tsay it all in the email Once you s gt n your bsness, oo wives

e Get people to click to your site e e e
o Get them familiar with site :
o Give them a chance to explore
o Get them used to clicking

emails

Top 5 Resources To Find Business

BUSIMNESS

Curious?

Wondering what being
aligned in your business
actually means? Check out
this Instagram post to see
how | best define it.

READ NOW
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I ro m Ot I O n a Get it now if you want it Kay! (Extemal) inbox x & 7

¥2 Gabrielle Laura via amazonses.com Thu, Dec 9, 9:17 AM (7 days ago) [2) SAVE AS TEMPLATE % “
tome =

%
e Sales email
e Don't be shy ey Kay!
e Be clear and specific about benefits Wore s ou ko it iy 12028
e Include a testimonial / success story wrse
e Have a button + a text link
e Don't feel like you have to say it all in
the email
o Link to your sales page

o No one can buy INSIDE your email

If you've been thinking about getting in on this 90-minute session

where we:

-Extract YOUR aligned and profitable niche (being able to do this

is my secret sauce hence why I'm starting the process to
trademark this program/)

-Write an | help statement that you feel super confident and
grounded in

-Re-write your |G (or another preferred social channels) bio so it's

optimized to start attracting your dream customer

-Gaining deep clarity on who your dream customer is, where
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Automated

e Triggered based on a user action e e Autoresponder

e Sequenced out over time ‘ > IDAIDAIDAIL

e Blends informational and promotional 4 — 4 (ead o W
emails to nurture and sell é i i :* i :*

No
Y Valuable Content Yy Offer to buy Something




How to Get People to Open Your Emails



Your open rate is important because no
one can read your message if they never
see it.



Why Increase Your Open Rate coe

Email List Size: 5,000

15% open rate
=750 opens

25% open rate

= 1250 opens
15% click rate 15% click rate
=112 clicks =187 clicks
If each sale is $1500 5% conv. rate 5% conv. rate If each sale is $1500
this is $9000 = 6 sales =9 sales this is $13,500

_



How to Increase Your Open Rate ooe

1.Send emails at the right day and time.

The Best Day To Send Email Is. . The Best Time To Send Email Is...

6AM 8AM & 10AM 12PM @ 2PM 4PM 6PM 8PM 10PM 12PM

While late-morning send times were
the most popular In general, several

studies concluded that the best time 1 0 a m
to send emaills Is at 10 a.m.

Tuesday Thursday Wednesday

As Campalgn Monitor notes, this Is
likely due to people checking their email

It looks like you might be successful by
sending your emails later in the day as
people are checking out of work mode
or looking for distractions.
The best day to email is If you send two emails a While Wednesday wasn't

by far on Tuesday. week, choose Thursday the most popular, it was 50% of you begin your day

for your second day. mentioned several times. be emailing in bed.

Source: Co-schedule's review of 14 email marketing research reports.
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How to Increase Your Open Rate

2. Use emojis in your subject line.

= M Gmail Q, Search mail T ® & = @
- ¢ : 1-500f 48652 ¢ >
| Compose
Nation's Restaurant. How Domino’s built a culture of digital innovation - Join us Oct. 26 for live Q&4 with restaurant leaders View Online | Add to Safe Sen... 12:38 PM
& Inbox 260
* Starred Lightning Labels Our Custom Hand Sanitizer Labels Are Durable and Attractive! - Are your products ready for cold and flu season? 12:37 PM
© Snoozed Power 96.1's iHeart. Ariana Grande Cries As Her Contestants Battle Each Other On 'The Voice' - Plus, Shawn Mendes explains his scary anxiety side effec... 12:33 PM
® Important Mejuri One more day till Mejuri Live! - An exclusive insider event with Matilda Djerf, 12:31PM
Chats 2 e 2 = i : ; ; ; ;
% DEMS@integrityfir... @ stop the GOP traitors in the Senate - they're putting our country in danger These traitorous Republicans continue to spread the "Bi... 12:30 PM
> Sent
B Drafts 56 12-HOUR-DEADLIN... MASSIVE loss - Hillary Clinton asked. Stacey Abrams asked. Madeleine Albright asked. Adam Schiff asked. Jamie Raskin asked. Ceci... 12:24 PM
All Mail Shutterstock Download your free image of the week. - Get royalty-free photos, illustrations, vectors, and more. Shutterstock IMAGES FOOTAGE MU... 12:23 PM
©® Spam L Sephora VIB Limited edition £ NEW clean value sets are here... - ..but not for long. Try beauty's best for less ) 12:15 PM
W Trash
. NARS Cosmetics Introducing our largest eyeshadow palette ever. - Featuring sixteen limited-edition shades. Click to view in browser. NARS Logo FOU... 12:07 PM
» ® Categories 0
A-KP Amazon Associate... Just added! Find Custoemers' Most-Loved Styles, Amazon Brands and more in Idea Hub. - Amazon Associates Just added! Find Cust... 12:04 PM E I ' l Oj I S C a n d O l I b le yo l I r O p e n ra te
® BEAMMCO RECEIPT ShopStyle Collective  All the top sales to talk about - Michael Kors, Fabletics, MMLaFleur, and more! 12:04 PM
® BLOG Trump Alert re: Trump's Twitter ban - 11:53 AM . °
® BUSINESS REC.. 7
PetSmart Buh-bye fleas & ticks %) - Shop great prices on Advantage products online & in stores! 11:42 AM 0
- MAKATIOAN
Meet Kay Jewelers Upcoming birthday? They'll love these birthstoneff§s - + You can't go wrong with a gorgeous gift set! View Email in Browser Kay® Je... 11:41 AM
i ;
Hewimeating Yummly One-pot meals ready in no time! - You just need 30 minutes, and one dish for these recipes. Yummly Quick One-Pot Meals Deliciously... 11:39 AM
E  Join a meeting
Team Paravel Tote-ally New Size - Get up close and personal with the new Small Cabana tote 11:26 AM
Han 2 - 2 o i s ; : . ;
Q geuts Bolay Did you know this is how we make our favorite noodles? - Some like it hot... You're receiving this email because you've subscribed to... 11:12 AM
Krigtina - +
Supergoop! Your skin, made super - Clean SPF makeup for every day. | SPF obsessed...every. single. day. 11:05 AM
Adam Carr
Wi ol | RS Ky, oeet Gogka & | Prefer Hotel Rewa. Your member perks are in! - You've earned it | Get your exclusive offers now | Prefer Hotel Rewards NUMBER 5C6956 TIER INSIDER B... 11:00 AM
logomass @gmail.com
i Brooks Running Check out our top-rated running gear. - Find out what other runners love. 11:00 AM
Activate Collaboration Opportunities: New on Activate Today! - Hi Kristina, Exciting news! We have new collaboration opportunities just for yo... 10:59 AM
Fight The Right Val Demings could make history - and you could be a part of it Fight The Right Val Demings could make history and turn Florida blue ... 10:31 AM
JetBlue Fall travel from Fort Lauderdale as low as $29 one-way? Yes, way. - Plus, fares not available anywhere else online. View in a web bro... 10:28 AM
Steve Benjamin Kristina, allow me to introduce myself - Dirt Road PAC, founded by Jaime Harrison, is working on voter registration and maobilization i... 10:16 AM
Orbitz Your last-minute deals have arrived - It's not too late to get away 10:16 AM
CITY Furniture The Friends and Family Sale Starts Now! - Shop for up to 20% off == GITY Furniture CITY Furniture shop now with free shipping shop ... 10:10 AM
Outdoor Voices Zero bounciness. - Hello, Circuit Bra. 10:09 AM ¢

be
L]

Source: Experian and AdWeek.
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How to Increase Your Open Rate o

< GDA Inbox Edit

® Marlin Yesterday
Tickets are on Sale to the 2021 Ft. Lauderdale Int...

3. Write a Benefit Driven SUbjeCt Line. No images? View the online version. SEA OF

INSPIRATION Experience the largest in-water pre...

® Purple Carrot Yesterday
We know you want this Creamy Mac n' Cheese
Order before Tuesday at 11:59pm EST to get this
delicious meal delivered. Title What's Cooking...

® Michael Kors Yesterday
I 1 1 1 1 Final Hours: Up To 60% Off Sale Handbags + More
d :)On t erte a Self-serVIng Su bJeCt llne And25%OffFull—PriceOSters|V‘|eWOnI‘me
Michael Kors Kristina Allen Studio Points: O Free...

e Don't write a super generic subject line o Overstock | Red TagSale et
e Don't write a click-bait headline Ao o
* Make it benefit driven for the recipient
e Make sure the benefit doesn't get cut off S

® ClickUpdates 2.103 Yesterday

I 1 Subtasks in Multiple Lists, Pop-Up Message whe...
O ES pe C I a |' l'y O n m O b I l'e Let's make the world more productive, together.

Subtasks in Multiple Lists Plan and manage your...

® Mejuri Yesterday
Introducing Mejuri & Sarah Harris
Edition 55: Mejuri & Sarah Harris

Updated Just Now ¥
@ 4,267 Unread D/




How to Increase Your Open Rate coe

Self Serving:
My email course is now open for enrollment!

Benefit Driven:
Learn How to Increase Your Email Open Rates!




How to Increase Your Open Rate °ee

Too Generic:
3 Breakfast Recipes

Benefit Driven:
3 Breakfast recipes to lower blood pressure!
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More Subject Line Examples

Good subject lines:
e 5 Tips for Getting Better Sleep
e Learn How to Wake Feeling Refreshed
e Enrollment is Open for the Sleep Hygiene Course
e Learn How Sarah Improved Her Productivity

Bad subject lines:
e Open for a surprise!
e You won't believe this!
e I'm Ready to Welcome You
e You Won't Believe What | Did!
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How to Increase Your Open Rate

summary:

A benefit-driven subject line for
an email sent at the right time will
generate your best open rate!




How to Get People to Click Your Emails



Your click through rate is important
because no one can make a purchase or
schedule a discovery call from inside of
an email.

You have to get them to clicktogo
somewhere.



Why Increase Your Click-Thru Rate coe

Email List Size: 5,000

20% open rate
= 1000 opens

20% open rate
= 1000 opens

If each sale is $1500 5% conv. rate 5% conv. rate If each sale is $1500
this is $3000 =2 sales = 8 sales this is $12,000

_



How to Increase Your CTR

1.Use a colorful button that stands out.

Mike from Buffer <hello@buffermail.com> Unsubscribe
tome =

Showcase
the best of your
brand for free

Hi there,

If you have a business, you need a website. But if you're just starting out and
trying to get your first sales, websites are expensive and complicated to
maintain. This is the main reason we've built a new free tool that can replace
those expensive, hard-to-manage websites.

Meet Start Page. #)

A Start Page is a canvas for you to create a digital home for your business.
It's a simple, beautiful, flexible landing page that you can build in minutes,
update in seconds, and share anywhere. Showcasing your latest products,
content, events and updates couldn’t be easier. Plus, it comes free with our
social media tools!

It doesn't matter what you do or who you are. With Start Page, anything is
possible. Here's to showcasing the best of your brand for free!

11:56 AM (1 hour age)

#* ©“

Mike from Buffer <hellc@buffermail.coms Unsubscribe
ome -

Showcase
the best of your
brand for free

Hi there,

If you have a business, you need a website. But if you're just starting out and
trying to get your first sales, websites are expensive and complicated to
maintain. This is the main reason we've built a new free tool that can replace
those expensive, hard-to-manage websites.

Meet Start Page. %

A Start Page is a canvas for you to create a digital home for your business.
It's a simple, beautiful, flexible landing page that you can build in minutes,
update in seconds, and share anywhere. Showcasing your latest products,

content, events and updates couldn't be easier. Plus, it comes free with our

social media tools!
Get your free Start Page —+

It only takes a few minutes to create. ==

It doesn't matter what you do or who you are. With Start Page, anything is
possible. Here's to showcasing the best of your brand for free!

11:56 AM (1 hour ago)
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Shopify <email@email.shopify.com> Unsubscribe

How to Increase Your CTR

2. Use bulleted lists to call out key benefits.

Tue, Oct 12, 10:37 AM (1 day ago)

QU shopify srenss Wednesday, October 13, 2021
COM d4pm GMT / 12pm ET / 9am PT
MER
CE + Register now

Last chance! Commerce+ is tomorrow.

Hi there,
The final countdown is on...

The most important commerce event of the year is tomorrow and you need to be there.

. |

Here's your quick link to register now.

Why is this worth 90 minutes of your life?

You will get to see Pharrell Williams, Jimmy Butler, and too many hot brand to name.
See the full line up. You'll also get hands-on tips, tactics, and growth strategies to prep
you r selling season. We'll cover topics like Gen-Z, global expansion, and engaging
customer experiences. Plus you'll have the chance to win Shopify swag and merchant
gift cards when you tag #commercialplus on social. And we're throwing in a bonus
unigue 15% discount code for fithess brand Bala*.

Excited yet?

Watch live October 13, 2021 at 4pm GMT | 12pm ET | 9am
PT.

Register now

Shopify <email@email shopify.com= Unsubseribe

Bshopity e Wednesday, Octaber 13, 2021
COM 4pm GMT / 12pm ET / 9am PT
MER
CE+ Register now

Last chance! Commerce+ is tomorrow.

Hi there,
The final countdown is on,..

The most important commerce event of the year is tomorrow and you need to be there.
Here's your quick link to register now.
Why is this worth 90 minutes of your life?

1. Pharrell Williams. Jimmy Butler. Too many hot brands to name. See the full

lineup

2. Hands-on tips, tactics, and growth strategies to prep you for every selling
season

3, Topics like Gen Z, global expansion, and engaging consumer experiences

4. The chance to win Shopify swag and merchant gift cards when you tag
#CommercePlus on social

5. Bonus: Unique 15% discount code for fitness brand Bala®

Excited yet?

Watch live October 13, 2021 at 4pm GMT | 12pm ET | 9am
PT.

Tua, Oct 12, 10:37 AM (1 day ago)

T o«
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How to Increase Your CTR

3. Create Urgency

Final hours @ | Up to 25% extra off (il

Typeform <ne-reply@typefarm.coms= Ungubssrbe
tome =

s i B

Typeform

Last chance:
up to 25% extra
off

Let's go!

Last chance to save.
Sale ends tomorrow.

Upgrade and save

Don't miss your chance to get up to an extra
ARYL Aff Auir vaarhe nlanc

Thu, Gct 7, 224 PM (6 days aga)

&

T 6

I

e

B 0 @ ® ®© @ @ DO

£ less than an hour left to join DCA! £ (el

Amy Porterfiald <info@amyporterfield.come Unsubscribe
o me

Hey there, Kristina Allen!

If you're thinking about jeining Digital Course Academy, but stilf nof 100% sure
if you should take the leap, you've been on my mind.

Watch this quick video | recorded just for youl

I want you to know that you have what it takes to create and launch a life and
business altering digital course and with my help, you don't have to guess
your way to success.

There's less than 1-hour left to join DCA until the doors close for an entire
year.

And | have no doubt in my mind that you can make this work.
I've seen you put the work in. You're committed. You genuinely want this.
No more hesitating, Kristina Allen.

You don’t need “perfect” timing, a “perfect” course topic, or a “good enough”
email list.

You need imperfect courage and a willingness to trust yourself.

Pair that with Digital Course Academy, the proven roadmap that you can depend
on to make sure you get to that finish line, and you have a once in a lifetime

To make a huge impact in both the lives of others and in your own just by adding
one digital course to your business.

It IS that simple and with DCA, you'll have everything you need to make it
happen.

You're ready, Kristina Allen.

I'm cheering you on with all my heart and hope to see you inside of Digital
Course Academy today.

ALL my best,
Amy

PS. Too long, didn’t read? We are in our final hour before Digital Course
Academy enrollment closes its doors for an entire year! Watch this video so
you are 100% certain about your decision to join (or not).

o N o}




How to Increase Your CTR coe

4. Segment Your List

K KAJABI

K Email analytics @

Stay informed
about iOS
updates

Heads up, Kajabi Heroes: Today Apple has rolled out a new i0S
15 privacy feature.

Your customers and contacts who utilize Apple’s Mail app across
various Apple devices are now able to opt-in to mail privacy
features that mask IP addresses and block third parties from
tracking email opens or other IP data. This feature is available for
users of Apple’s Mail app for i0S, iPad0S, Mac0S, and WatchQS.

What does this mean for your business? All emails sent to
customers with the Mail Privacy Protection (MPP) feature
enabled will report as ‘Opened’ whether the recipient actually
opened the email or not. This change could lead to inaccurate
reporting of your email metrics.

While we know this may raise several questions, our
commitment is to always be transparent with you about third-
party changes that could affect your business.

For more information on the impact of this update you can
register for our live webinar (September 22nd at 9:30 am PT)
here and you can also click the button below to read our blog
post about this update.

Take me to the blog

f ¥ @ O in

Don't email your whole list every
time.

Send specific messages to the right
segments of your list.




How to Increase Your CTR coe
5. Nurture & Build Trust

Make . This. - a Marketing Priority! (Eiemal & @ The Black Friday Offer Masterclass Has Arrived in Style! Exterrial & @
Kay Allen-Carr <kristina-alleni@yv kojabimas netx FriSep 24,811 4M  fr & H Kay All <kristinaalleng nets Wed, Sep 29, 525PM Y &
fome - eme =
Aigw in W 1A Wigrw In Wb B r
Hi Kristina, Hi Lauren,
1080 99 days. The Selling Your Black Friday Offer masterclass has arrived in style just in time
That's how long we have until the new year. for you to start preparing!

Ninety-nine days, just over three months, a little more than one quarter of the
year. There is PLENTY of time for you to hit big business goalst © ¢ ¢

* That was Iiln?! crazy .- 'rational‘Fox

If grawing your email list isn't on your agenda, it's time to add it now. In this en-demand masterclass you'l learn the six things you should do to
prepare for, launch, and sell your Black Friday offer, including:

It's a seriously imp nt part of any pany’s marketing mix.

= How to choode the right offer 1o sl on Black Friday (what sells well and what dossn)

+ When fo stort teasing your offer to get your audience excited to buy it

1. The bigger your list, the easier it is to sell your offers. = How to promate your offer ta ensure your audience sees it on a day when there is fierce
competition for attenticn

Here's why:

Asking people to “click the link in big” on 1is annaying b it
adds an extra step in the conversion process.

| coach you on exactly when to start sharing your offer on social media, the
types of posts that will generate demand for your offer, and when to send your
When you send an email you can link directly to your sales page, making promotional emails.

i h easier!
conversion much easie This masterclass is packed with action-based advice - not fluff!

But email can anly help you generate conversions if you have an email list you

And today you can get it for the early bird price of just $55!
can send 10 - 50 grow that list! ¥ ¥ L] rly bird price of just

2. You can use email to send targeted offers to people who meet specific

criteria. ++ Register for Black Friday Masterclass

Want to upsell someone from a freebie into a low cost offer? Go for it!

Want to provide a mid-ticket offer to everyone wha has purchased your low

ticket? No problem! * See a sneak peek of the masterclass and get early bird pricing today!
Using arganic social media you are speaking to the masses. With email you Cheers to your success!

can get really specific! All my best,

Specific is good, specific sells, Kay

‘You know this because you picked a niche for your business so you could get




Automated Emails vs Scheduled Emails



A scheduled email is one you manually
send at a specific date/time to people you
select off of your list.

An automated email is one that goes out
on its own whenever a single person
takes an action (e.g. download a freebie).
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Automated Emails

You may have heard people talking about setting up an Opt-in Automated Emails sends
Page via Autoresponder
email sequence. : @ Autorespond
~ O
. . —> I:l — @ — —> Er;11ail Er;zail Er:;il Er;:jil Er;sail
What is an email sequence: ——
7 A 2 T
. . . * * *k * *k
e A set of emails triggered by an action that get sent based

On time Or Other aCtiOnS. Y Valuable Content Yy Offer to buy Something




Usually, Your Freebie
Kicks It All Off GET THE FREE GUIDE

e 5 WAYS TO GO FROM
el N $100K TO YOUR
Why a Guide / PDF / Downloadable is the way to go N @p" FIRST MILLION!

Creared By Kay Allen-Carr

e Get value immediately

If it's 11pm at night they can skim for now

e No need to commit 30, 45, 60 minutes immediately

N Ot d isru pt ive e —— ——— CONNECT WITHME ) @kayallencar:

A downloadable guide is an EASY yes for your ideal client!

o N o}

Hey there. coac

WELCO?
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Lead Nurture with
Email Sequences

HOW tO bU||.d an emall SequenCel Opt-in Automated Emails sends

Page via Autoresponder

e Start with an outline of 5 emails SAIDAID>AIDAAA
e Space out your emails... but not to far = 4‘* oo )T RN RO W R
e Create an outline with your CTAs for each ;i boboy v

e Give value more than you sell Q ol Mol ERolol i MofiN el
e Build from a low ticket and a high ticket offer b Content e Ofer by St

o Or build up to your high ticket offer
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Your Three Offers

Why three offers is the magic number in your email sequence

e Freebie (ex: Guide)

o builds trust and shows subject matter authority e, o A toremmonder -
e Low ticket (Masterclass or 60/90 Min Intensive) SAIDAIDAIDAEDA
o easy yes so that leads see your ideal client sees they can —' ] —'—’—’ Fmall Emall - Emall - Emall - Emall
pay you for more value — L T T
e High ticket (group program, course, or 1:1) é * [[ e | [on ][ x| [oew
o generates the revenue for you and the big transformation

Y Valuable Content Yy Offer to buy Something

for your ideal client




Building Your Email
Sequence

Email 1:
e Personalize email with person's first name
o This is how you relationship build without 1:1 touch
e Hooray! Your freebie is here!
e You're now going to be able to :

| created this freebie and started my business because

Email 1: Send Immediately Upon Opt-In

Hi FIRST NAME,
Your NAME OF ITEM has arrived!
You can download it now, and re-access it any time.

| am passionate about helping people who

As a some of the ways | help my clients include:

e Result1
¢ Result2
¢ Result3

Did you know that

That's what I'm here to help you with.

You can follow me on Instagram @username or Like my page on Facebook for daily tips. I'll
also email you from time to time with advice you can use right away.

Enjoy your NAME OF ITEM!

All my best,
NAME

o N o}

Kristina Allen o7
10:52 AM Today

Make this a link.
Kristina Allen Wy
10:56 AM Today

Address big pain point.

Eg: I'm passionate about helping people
who struggle to lose weight in a
sustainable and healthy way because |
watched members of my family yo-yo
diet for years.

Kristina Allen W
10:58 AM Today
Add why you're the right person to help.

Eg: "As a registered dietitian with 5
years of experience, some of the ways |
help my clients include:"

Kristina Allen
° 11:01 AM Today o
Add fact about why a lot of people don't
see results.

Show more




Building Your Email
Sequence

Email 2:
e Personalize email with person's first name
e Checking in - how are you enjoying it?
e The strategy | talked about in the freebie
has helped my clients see X, Y, Z results.

Email 2: Send Next Day
Hi FIRST NAME,
| just wanted to check in and see how you are liking the NAME OF ITEM?

If you have any questions feel free to send me a private message on Instagram @Username or
Facebook, or just hit reply to this email. I'm here for you.

| work with clients who are just like you, struggling with . Learning how to
has changed their lives/upgraded their business for the best.

TELL STORY OF ONE CLIENT
YOU can:

e Result 1

e Result2

e Result3

Read my blog / listen to my podcast / follow me on Instagram @Username for lots of tips and
advice on what to eat to achieve these results just like my clients.

All my best,
NAME

o N o}

Kristina Allen
° 11:03 AM Today o
Add major pain point.
E.g. "I work with clients who are just like

you, struggling to lost weight in a
sustainable and healthy way."

Kristina Allen
o 11:04 AM Today v

Share what you teach here.

Kristina Allen v
11:04 AM Today
Choose whatever call to action makes
the most sense for you.




Building Your Email
Sequence

Email 3:
e Personalize email with person's first name
e Success stories from former clients
e Another thing that could help... low ticket offer

Email 3: Send Next Day

Hi FIRST NAME,

Yesterday | told you the story of NAME OF CLIENT and how s/he STORY RESULT.

I've worked with hundreds of clients in my NAME OF PROGRAM to achieve similar results.
TELL NEW CLIENT STORY

And then there is NAME who TELL ANOTHER SHORT STORY.

Learning how to can be truly life changing. I've helped many people just like
you to
If you are ready to start , check out my LOW TICKET OFFER.
Youdon'tneedto_ toseeresults. Youcansimply _  and:

¢ Result 1

¢ Result2

¢ Result3
The first step on your journey towards success is ! Get it today and you can
start right away!

Use promo code INSERTCODE to take PERCENTOFF today! This offer expires in 24
hours!

All my best,
NAME

o N o}

Kristina Allen F
11:06 AM Today

Address pain point.

Kristina Allen
o 11:06 AM Today v
Add major result here that people want
to achieve.

Kristina Allen w
11:07 AM Today

Add result here

Kristina Allen
° 11:08 AM Today o
Insert something hard or frustrating

here that is a common thing people
think they need to do.

Show more

Kristina Allen
o 11:09 AM Today &

Talk about your low ticket offer here.




Building Your Email
Sequence

Email 4;

e Personalize email with person's first name

e These are typical results clients achieve in my core offer
e Testimonials / success stories

Teaser CTA - check your inbox tomorrow for how you can
become the next success story

Email 4: Wait 2 Days
Hi FIRST NAME,

| know the frustrations you face because

| also know that through the power of , you can eliminate many of these |
frustrations. This will give you the time and energy to

My clients:
e Result1

e Result2
e Result3

It's typical for my clients to see these results in just

Like NAME who ACHIEVED RESULT, and NAME who ACHIEVED RESULT, and NAME who
ACHIEVED RESULT.

Check out these powering testimonials:

If you haven't signed up for LOW TICKET OFFER yet, what are you waiting for?

It's the perfect first step in your journey towards

If you have any questions, just hit reply to this email!

All my best,
NAME
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Kristina Allen
° 11:11 AM Today 4

Insert way you can relate to the person
reading here.

Eg.: "l know the frustrations you face
because my family members struggled
with yo-yo dieting for decades."

Kristina Allen
o 11:12 AM Today v
Insert the method that your program
helps.
Show more

Kristina Allen
° 11:12 AM Today v

Add a great result here.

Kristina Allen o
11:13 AM Today

Add timeframe here.

Kristina Allen
o 11:14 AM Today 7
Add testimonials here. If you have a

video testimonial also link to that. You

could also add before/after pictures
Show more

Kristina Allen
° 11:15 AM Today &

Add desired result here.




Building Your Email
Sequence

Email 5:
e Personalize email with person's first name
e Success stories from former clients
e Want in on this? Present core offer
Include strong, clear CTA on what the next step is

Email 5: Send Next Day

Hi FIRST NAME,

You've seen the incredible results my clients have achieved by simply

| never recommend

If you want to , I'm here to help you.

| have years of experience and have helped many clients achieve their goals with
my HIGH TICKET OFFER.

My HIGH TICKET OFFER includes:

o Benefit 1
e Benefit 2
e Benefit 3

I've helped many clients achieve . I'm confident | can help YOU too.

Learn more about the program and read testimonials from my clients today.
Just like NAME you can INSERT CLIENT STORY / RESULT.

All my best,
NAME
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Kristina Allen .
11:16 AM Today
Share a few words about your method
here.
Show more
Kristina Allen W
11:57 AM Today
myths about what works.
Kristina Allen wf
11:58 AM Today

Add big result/transformation here

Kristina Allen w4
11:59 AM Today

Add results / transformation here.
Kristina Allen i
11:59 AM Today

Add link to your sales page (and make
sure it includes testimonials and
success stories on it and they are
highlighted front and center).
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Timing Out Your Email
Sequence

Consider starting with this timing:

Email 1 - Send immediately
Email 2 - Send 1 day later

Web

e Email 3- Send 1 day later page Bt i |

e Email 4 - Send 2 days later . ) M Wi M M D

e Email 5 - Send 2 days later ()~ = *. ‘ O

1
1 l 1 1 Lo

Watch your email open rates to determine if the timing is right. [x] coven] [comin]| | e | |comoe| | v
If the recipient stops opening your emails they may be feeling
fatigue, in which case you can extend the timing between emails. o valuaple Conent e oferto by semenine

Test you way to success, it's a process!




Troubleshooting

Common issues and how to fix them:
e Low openrate (below 15%) - try a new subject line

e Low click-through rate (below 3%) - update your copy with a
stronger call to action and/or add more testimonials.

 Low sales volume (below 3%) - optimize your sales page so
that it's easy to read, easy to understand the transformation
you're promising, has lots of testimonials to reinforce that your
program works, add FAQs to address concerns, and make sure
that the tech works seamlessly for an easy checkout.

Drip 2 Performance Report

Overview Delivery

Email Report... Aug 12,2020 - Aug 12,2021 ~ +

4 631 & 625 oo

Messages Sent Delivered

Contacts Added LAST 30DAYS
15 e

Emails Sent  LAST30DAYS

382 118.85% Open

HEALTHY

Contacts Added LasT30DAYS

5 5 SN

Emails Sent LAST 30 DAYS
150% Open

2 94 HEALTHY

Contacts Added LAsT30DAYS
8 8 VMW,

Emails Sent  LAsT30DAYS

3 9k [129.43% Open

HEALTHY

® 53.6%

Open Rate
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Lu Save Report %

R 14.08%

Click Rate
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Email Analytics Data
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Tracking Email Metrics
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Learn how to
track email data,
iInterpret it, and then
make data driven
decisions.

Marketing is
science!
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Any Questions?




