Your website copy

Below is an outline to use when writing out your website copy for your template. I highly suggest using the same amount of filler copy provided on your template as a reference when you are writing yours out. This will ensure that the copy fits and isn’t running into other graphics, images and layouts. It will help make the customization process quicker and easier as well. Now let’s get started!


Home page

1. Your business statement. This is your elevator pitch! (What you do and who you do it for. Keep it short and simple) Ex. I create magic with beautifully curated and locally sourced flowers for weddings and events.




2. A short section about what makes your business and work different from other competitors?




3. A brief overview of your services and offerings. Don’t share all the details here, you can give more information on your services/information page.




4. A simple and short section about your mission.



5. Short 3-4 testimonials from past clients. Include their names.




About page

1. A short section on what you do, where you do it, and for who you do it for.

2. A short section explaining your why.

3. List any features, press or media attention you’ve had. This could be badges from the vendor's sites. (If you are collecting badges, make sure they are a png or SVG with a transparent background.)

4. If applicable, some fun facts or favorites about you.

5. If applicable, any details about your team members and their roles in your business.

6. More testimonials. 2-3 more.


Services page

1. A simple overview of your service(s), just enough to understand the basics.

2. What the service is and who it is for.

3. What is included in the service and a starting price. 

4. If you are including all the details of each of your collections, write them below:
a. Collection 1
b. Collection 2
c. Collection 3
d. A la carte

5. Steps on how your potential customers can work with you. What process they should follow.

6. FAQ’s.

7. Testimonial(s)


Portfolio/gallery main page

1. Short introduction to your portfolio and what your viewers can expect when viewing them.

2. Session or project name and location for each individual gallery
a. Session 1 title and location
b. Session 1 title and location
c. Session 1 title and location
d. Session 1 title and location
e. Session 1 title and location
f. Session 1 title and location

Individual galleries

1. Couple or projects name and location for each gallery
a. Session 1 title and location
b. Session 2 title and location
c. Session 3 title and location
d. Session 4 title and location
e. Session 5 title and location
f. Session 6 title and location

2. If applicable, list out vendors for each gallery and link them.
a. Vendor name + embedded link to website


3. Testimonial from couple or client.


Contact page

1. Write out the fields you want to include on your contact form here. Ex. Name(s), number, email address, How did you hear about us?, Date of event, message.


Blog home page

1. Short blurb sharing who it’s for and what they will find here

2. Short intro to who you are

3. Categories for blog posts. Ex. Weddings, engagements, styled shoots, inspiration.

4. Lead magnet or newsletter opt-in information

