
SOCIAL 
MEDIAsocial media

PERSONAL BRANDING,  CONTENT,  +  CONNECTION 

WITH @LAURENASHLI IE



laurenHI I'M LAUREN

@laurenashliie

23

Denver, CO

2 years in MONAT

former: PINK Rep, Aerie Ambassador, Photographer, Brand partner



"HOW DO I BUILD A SUCCESSFUL PLATFORM?"how do i build a successful platform?
★ PRACTICE 
★ CONSISTENCY 
★ TRIAL & ERROR
★ ADAPTABILITY 
★ MINDFULNESS
★ HARD WORK
★ VULNERABILITY
★ AUTHENTICITY
★ EFFORT

THINGS THAT DIMINISH / RUIN YOUR PLATFORM
CONTENT THEFT
COMPARISON

COPY CATTING 
FEAR OF JUDGEMENT
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you are not monatYOU ARE NOT MONAT
You are SO much more than a network marketer, and you have so

much more to give than the products that you sell.  I want you to be
able to create a business that is unique to you and then

use Monat as as a tool to help your audience.

YOU NEED TO BRAND YOURSELF

Ultimately you are your own business, and by the way, you actually
have some awesome products that your audience can purchase and

a great opportunity to work together.
Your goal is to be finding solutions for your network, and MONAT is

part of those solutions, but mainly YOU are the solution.
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personal brandingPERSONAL BRANDING

COMPOSED OF

WHAT IS IT?

Your PERSONAL BRAND is the essence of how you show up on
social media, and the things people remember / associate with

you 
VISUAL REPUTATION  + VALUE EXCHANGE

VISUAL: colors, poses, framing, quality, composure

VALUE: inspiring, business advice, personal
connection

CONTENT: video tutorials, random things
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personal brandingPERSONAL BRANDING
IS ALSO SO MUCH MORE

It’s your style and colors of the clothes you wear, your personality,
and your tone of voice.  Are you upbeat and silly?? Or reserved and

quiet?? Are you fun, classy, energetic, feminine, bold,? 
It’s how you make people feel when they see you or hear from you  

People don’t usually buy things anymore because they
need them… There are way too many options out there.
 They buy things from people that they like, know, and
trust, but more importantly, the person that they can

relate to.

THEY BUY INTO YOU
NOT THE SHAMPOO
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EXAMPLES OF PERSONAL BRANDINGexamples of personal branding
TEZZA

VISUAL: COMPOSURE
ASPYN

VISUAL: COLOR
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EXAMPLES OF PERSONAL BRANDINGexamples of personal branding
ANGIE

VALUE: ADVICE + INSPO
RACHEL

VALUE: PERSONALITY, VULNERABILITY, KNOWLEDGE

@LAURENASHLIIE



building your brand

5 THINGS THAT MAKE YOU YOU

BUILDING YOUR BRAND

S T A R T  W I T H  Y O U

N E X T  T H I N K  O F
5 THINGS THAT YOU CONNECT TO 

L A S T L E Y
5 THINGS OR PEOPLE THAT INSPIRE YOU
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building your brandBUILDING YOUR BRAND
WHO - WHY - HOW

W H O  A R E  Y O U  S H O W I N G  U P  F O R ,  W H Y  A R E  Y O U  S H O W I N G  U P
F O R  T H E M ,  A N D  H O W  A R E  Y O U  G O N N A  S H O W  U P ?

WHO: YOUR IDEAL MP / AVATAR WHY: TO HELP / INSPIRE

HOW: TRANSLATE THROUGH CONTENT

N A M E :
A G E :

O C C U P A T I O N :
I N T E R E S T S :

M O T I V A T O R S :
S T R E S S O R S :

T R A I T S :

I F  Y O U  D O N ' T  H A V E  A  R E A S O N  T O
S H O W  U P  F O R  Y O U R  A V A T A R ,  Y O U ' R E

G O N N A  F A I L  I N  B R I N G I N G  V A L U E
C O N S I S T E N T L Y .

I F  Y O U  D O N ' T  H A V E  A  W H Y ,  Y O U
W O N ' T  S H O W  U P

Y O U R  W H O ,  W H Y ,  A N D  P E R S O N A L  B R A N D I N G  N E E D  T O  T R A N S L A T E
T H R O U G H  A L L  T H E  C O N T E N T  Y O U  P U T  O U T .  

80/20 RULE
8 0 %  P E R S O N A L  L I F E

2 0 %  B U S I N E S S
-  B A L A N C E ,  T R U S T ,  A U T H E N T I C I T Y ,  C O N N E C T I O N ,  E M O T I O N ,  E X C I T M E N T ,  I N V E S T M E N T  -
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building your brandBUILDING YOUR BRAND
WHAT DO YOU WANT TO BE KNOWN FOR?

A  C O L L E G E  S T U D E N T  W H O  T O O K  A  C H A N C E  A N D  E N D E D  U P  G R A D U A T I N G  W I T H
N O  D E B T ,  M A K I N G  M O R E  T H A N  Y O U  W O U L D  W I T H  Y O U R  D E G R E E ?

A  N E W  M O M  W H O  B U I L T  A  S T A B L E  F U T U R E  F O R  H E R  F A M I L Y  E A R L Y  O N  I N  L I F E
A N D  H E L P S  O T H E R S  C R E A T E  S U S T A I N A B L E  B U S I N E S S E S  F R O M  H O M E  

A  P R I O R  E X T E N S I O N  W E A R E R  W H O  H E L P S  G I R L S  B E C O M E  M O R E  C O N F I D E N T
W I T H  V E G A N  H A I R  C A R E  P R O D U C T S  A N D  F I N C N A L  F R E E D O M

A  F O R M E R  C O R P O R A T E  A M E R I C A  W O R K E R  W H O  C H O S E  F R E E D O M  O V E R
P R E D I C I T I B I L I T Y  A N D  H E L P S  O T H E R ' S  T A K E  C O N T R O L  O F  T H E I R  L I V E S

O R  A R E  Y O U  G O N N A  B E  A N  M L M  D I S T R I B U T O R ?

O R  A R E  Y O U  G O N N A  B E  A N  M L M  D I S T R I B U T O R ?

O R  A R E  Y O U  G O N N A  B E  A N  M L M  D I S T R I B U T O R ?

O R  A R E  Y O U  G O N N A  B E  A N  M L M  D I S T R I B U T O R ?
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building your brandBUILDING YOUR BRAND
F I N D I N G  Y O U R  V I S U A L S

M A K E  A  P I N  B O A R D ( & I G  S A V E D )  A N D
S A V E  A N Y T H I N G  T O  I T  T H A T
-  I S  C O L O R S  Y O U  L O V E
-  R E M I N D S  Y O U  O F  Y O U
-  R E M I N D S  Y O U  O F  G O A L S
-  R E M I N D S  Y O U  O F  T H I N G S  Y O U  L O V E
-  I N S P I R E S  Y O U
-  G I V E S  Y O U  T H E  ~ F E E L I N G ~

P R E T T Y  S O O N  Y O U ' L L  B E  A B L E  T O  O P E N  I T
A N D  H A V E  A  B E A U T I F U L  V I S I O N  B O A R D  O F

Y O U R  P E R S O N A L  B R A N D I N G  V I B E

N O T E :  T H I S  I S  N O T  Y O U R  P E R S O N A L  B R A N D ,
I T ' S  A  G U I D I N G  T O O L ,  A N  I N S P I R A T I O N

T O O L ,  N O T  Y O U .
Y O U  C A N  L E A R N  +  B U I L D  F R O M  

R E - C R E A T I N G ( N O T  C O P Y I N G )
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P T  3  W H A T  I  C A N  
D O  F O R  Y O U

P T  2  B R I N G I N G  V A L U E

your instagram
S T E P  O N E :  B I O

YOUR INSTAGRAM
it's your resume, your storefront, your first impression

Y O U  N E E D  T O  D E V E L O P  B U S I N E S S  C R E D I B I L I T Y
A  T I T L E  &  A  C A L L  T O  A C T I O N  

I G  B I O  F O R M U L A

P T  1  W H O  I  A M

P T  4  C A L L  T O  A C T I O N
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your instagram
S T E P  T W O :  R E S O U R C E S

YOUR INSTAGRAM
it's your resume, your storefront, your first impression

T H R I D  P A R T Y  V A L I D A T I O N L I N K  - - >  I  R E C C O M E N D  M I L K S H A K E  
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your instagram
S T E P  T W O :  R E S O U R C E S

YOUR INSTAGRAM
it's your resume, your storefront, your first impression

 H I S T O R I C A L  V A L I D A T I O N

W O R K  +  
H I G H L I G H T S  

V A L U E +

T H I N G S  T H A T  M A K E  Y O U  Y O U

@LAURENASHLIIE



contentCONTENT is how you stay connected to & build trust with your audience

B R I N G I N G  I T  A L L  T O G E T H E R
D A I L YS T O R I E S
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S T O R I E S
T I P S

contentCONTENT is how you stay connected to & build trust with your audience

B R I N G I N G  I T  A L L  T O G E T H E R
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contentCONTENT is how you stay connected to & build trust with your audience

B R I N G I N G  I T  A L L  T O G E T H E R
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S T O R I E S ,  L I V E S ,  I G T V
F A C E  +  V O I C E

I G T V
V A L U E ,  R E F E R E N C E  P O I N T ,
I N S P I R A T I O N ,  R E S O U R C E ,
T R A I N I N G

T A L K I N G  S T O R I E S

L I V E  V I D E O S
R A W  A U T H E N T I C I T Y ,  T H R I D  P A R T Y
V A L I D A T I O N  ( D U A L  L I V E S )

S P A R K  C O N N E C T I O N  &  T R U S T

contentCONTENT is how you stay connected to & build trust with your audience
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B A L A N C EF E E D

5 / 4 5
P O S T  A R E
M E G A  B I Z
R E L A T E D
C A P T I O N S

O T H E R S  A R E
V A L U E  +  I N S P O ,
P E R S O N A L
C O N N E C T I O N
B A S E D ,  
H U M O R ,  
O R  
E M O T I O N
T R I G G E R I N G

contentCONTENT is how you stay connected to & build trust with your audience
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I F  Y O U  A R E  I N T E R E S T E D  I N  F E E D  C O O R D I N A T I O N  
( E V E N  A  L I T T L E )  Y O U  N E E D  T O  U T L I Z E  L I G H T R O O M  +  P L A N N I N G  A P P S

Y O U  A L S O  N E E D  T O  M I N D F U L L Y  C R E A T E  C O N T E N T ,  I F  Y O U ' R E  T R Y I N G  T O  H A V E  A

N E U T R A L  F E E D  Y O U  W A N N A  A V O I D  C O L O R  I N  T H E  O G  P H O T O  O R  K N O W  H O W  T O  E D I T

I T .  A L S O  U N D E R S T A N D  T H A T  I F  Y O U R  A C T U A L  P H O T O S  D O  N O T  H A V E  A T  L E A S T  2  O F

T H E  S A M E  T O N E S  F E A T U R E D  P R O M I N E N T L Y ,  I T ' S  G O I N G  T O  B E  H A R D  T O  C O O R D I N A T E

T H E M  B A S E D  O N  C O L O R .  P I C K  C O L O R S  T H A T  M A K E  S E N S E  F O R  Y O U

T I P SF E E D

contentCONTENT is how you stay connected to & build trust with your audience
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connectionCONNECTION this is what social media is for!!

R O W I N G  Y O U R  P R O F I L E

H A S H T A G S  -  O M G  U S E  T H E M !  T W E A K  S L I G H T L Y

T O  C A T E R  T O  Y O U R  B R A N D  A N D  A V A T A R

# M O N A T B E F O R E A N D A F T E R ,

# W O M E N E M P O W E R I N G W O M E N

# A S P Y N O V A R D P R E S E T S

# T E Z Z A

C O N S I S T E N C Y  -  P O S T I N G  D A I L Y  O N  S T O R I E S ,  A N D  I D E A L L Y  O N  F E E D ,  G O I N G  L I V E

2 - 4  T I M E S  A  W E E K ,  P O S T I N G  1 - 2  I G T V S  A  M O N T H

N E T W O R K I N G  -  3 2 1 ,  F O L L O W  T H E M  A F T E R  T H E Y  E N G A G E  W I T H  Y O U

R E P L Y  T O  C O M M E N T S  -  W I T H I N  T H E  F I R S T  1 - 3  H O U R S

U S E  A L L  T H E  F E A T U R E S -  I G  I S  A  B U S I N E S S ,  T H E Y  P R I O R I T I Z E  T H O S E  W H O  U S E  A L L

T H E I R  T O O L S

E N G A G E M E N T  P O D S  -  F I N D  S O M E  F R I E N D S  O N  I G  A N D  A S K  I F  T H E Y ' D  L I K E  T O  S T A R T

A N  E N G A G E M E N T  P O D  W I T H  Y O U !  Y O U  W I L L  G E T  T O  C O N N E C T  W I T H  T H E I R  M U T U A L S

A N D  T H E Y  Y O U R S ,  P L U S  Y O U  W I L L  H A V E  A  S T E A D Y  S T R E A M  O F  P O S T  E N G A G E M E N T .
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QUESTIONSquestions
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