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Everything you need o help cralt a
memorable and cohesive brand!
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BRIE LOUISE ZIMMERMAN

opera Singer & Brand & Web Designer

As a singer, artist and creative myself, | know how challenging it can
be to stand out - especially with so many other talented creatives
out there! My mission is all about turning dreams into reality,
collaborating with fellow musicians, artists, and visionaries to craft
captivating and purposeful designs. | see myself not just as a
designer, but as an artist and storyteller on a mission to bring your
dream project to life in the most applause-worthy way possible!
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INTRODUCTION

WELGOME TO0 THE
BRANDING WORKBOOK
FOR OPERA SINGERS!

This workbook is designed to help you

define and develop your unique brand
identity as an opera singer. Through a
series of exercises and prompts, you'll
explore your unique qualities, artistic
vision, target audience, and more. By the
end of this workbook, you’ll have a clear
and compelling brand identity that sets
you apart in the opera world.
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1. IDENTIFYING YOUR UNIQUE VOIGE

Exercise 1: What Makes Your Voice Unique?

01

02

03

List 3 qualities that make your voice stand out
Example: Warm tone, excellent diction, emotional
expressiveness

What repertoire do you excel in?
Example: French art songs, Mozart arias

Describe your vocal strengths
Example: Strong upper register, agile coloratura, rich
lower notes
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PERSONAL REFLEGTION

Reflect on a memorable performance and what made it special
1) How did the audience react?

2) What feedback did you receive?

Answer #1

Answer #2
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2_DEFINING YOUR ARTISTIC VISION

Exercise 2: Crafting Your Vision Statement

0" What themes or messages do you want to convey through your
performances?
Example: Empowerment, resilience, romanticism

02 How do you want your audience to feel when they hear you sing?
Example: Inspired, moved, joyful

03 What kind of impact do you want to make in the opera world?

Example: Revive lesser-known works, advocate for
contemporary opera
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VISION STATEMENT TEMPLATE

My artistic vision is to [impact you want to make] by
[how you achieve this through your art]. | want my
audience to feel [emotions] when they hear me perform

[specific repertoire or style].

Type Your Statement Here:
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3.UNDERSTANDING YOUR TARGET

Exercise 3: Identifying Your Ideal Audience

01

02

Who are the people most likely to appreciate and support your
Work?

Example: Classical music enthusiasts, opera newcomers,
music students

What are their interests, preferences, and values?
Example: Appreciation for live performances, interest in
cultural history, value of artistic expression
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AUDIENGE PROFILE TEMPLATE

Who is your ideal audience?

My ideal audience consists of [demographics], who
enjoy [interests], and value [preferences]. They are
most likely to connect with my performances
because [reason].

Type your answer here
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4. CRAFTING YOUR BRAND STORY

Exercise 4: Developing Your Brand Story

01

02

03

Highlight key moments and achievements in your career.

Example: Winning a competition, debut performance,
significant roles

Share personal anecdotes and experiences that have shaped your
journey.

Example: First opera you fell in love with, a mentor who
inspired you

Explain why you are passionate about opera and what it means to

you.
Example: The emotional depth, the blend of music and
drama
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9. DEVELOPING YOUR VISUAL IDENTITY

Exercise 5: Creating Your Visual Elements

ﬂ'l Choose a color palette that reflects your personality and style.

Example: Use resources like Coolors.Co or Pinterest to
find 3-5 colors that you feel represent you best

02 Select typography that complements your brand’s tone.

Example: Elegant serif fonts, modern sans-serif fonts -
use Pinterest, Canva and Google fonts for Inspo

03 Develop a logo that symbolizes your brand

Example: Sketch out your ideas or use a tool like Canva’s
free version to create one that feels like youl!
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EXERCISE #6

Cohesive imagery

e Collectimages that represent your brand’s aesthetic
e Create a mood board to visualize your brand’s look
and feel

<5 W
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6. ENSURING GONSISTENCY

Exercise 7: Consistency Checklist

Vv Review all your online and offline materials (website,
social media, business cards)

v Ensure your visual elements are consistent across all
platforms.

v Check that your messaging aligns with your brand identity.

Consistency Plan:

Outline how you will maintain consistency in your branding efforts.

Example: Schedule regular reviews, update outdated materials, use
brand guidelines.
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7. GONGLUSION AND NEXT
STEPS

PUTTING IT ALTOGETHER...

Congratulations on completing the Branding Workbook for Opera
Singers! You now have the tools and insights to craft a unique and
compelling brand identity. Remember, branding is an ongoing process.
Regularly revisit and refine your brand as you grow and evolve as an
artist.

| J()Glz]) Logo® Logo Logo

Color Palette: choose 3-5 colors that represent you best Color Palette: choose 3-5 colors that represent you best

Choose 3-5 fonts that represent your brand best Choose 3-5 fonts that represent your brand best

Main Font RoxboroughCF Main Font Quicksand
SUBHEADING MONTSERRAT Subheading Quicksand

Paragraph Sorts Mill Goudy

Find images that capture the vibe of your brand

Freebie: Download Your Brand Identity Template

To help you put everything you've learned into practice, I'm
offering a free Brand ldentity Template. This template will guide

you through documenting your brand elements and ensuring
consistency.
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Stay tuned for the next post in our mini-branding series, where we'll

dive into finding your niche for opera singers. In the meantime, share

your newly crafted vision statement or brand story with us on social
media using the hashtag #OperaBranding!
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