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BACKGROUND

By joining Advantia Health, you are transforming healthcare for all women. Together, we're
setting a higher standard of care and convenience while reducing unnecessary costs. A|ongsio|e
coordinated care, we're pioneering care models that o|ign incentives with the best interests of

your patients and their families.

We understand every practice is different, so we've come up with a range of opfions within the
Advantia fomi|y that accommodates a variety of brand needs. Please see the fo||owing pages
fo get more familiar with practice co—brcmding at Advantia, and Togefher we can determine

what is righT for your proc‘ricel
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The Advantia Health Brand

BENEFITS OF JOINING THE ADVANTIA BRAND

The Advantia Health brand was established ‘rhrough a robust idenﬂTy discovery, refining every
stylistic decision according to rigorous market research. We surveyed over 3000 women in our
key demogrcphic across the U.S. (inc|uo|ing our patients) on their unique needs and preFerences,
inviting feedback from our physicians and stakeholders every step of the way. The result is an

established, research-based brand with a strong reputation that resonates with our audiences.

MEASURABLE SUCCESS 2

Advantia Health uses simple Net Promoter Score

(NPS) surveys as a proxy for gauging our patient’s

overall loyalty to our practices. NPS is an index ranging from -100 to 100 that measures the
wi||ingness of customers to recommend a company’s produc‘rs or services to others. Currenﬂy,
Advantia Health proudly averages an NPS of 77. According to Bain & Co, the source of the
NPS system, suggests that above 50 is excellent, and above 80 is world class. The upper quartile
of organizations (or the top 25% of performers) have an NPS of +72 or higher.

With nearly 2,000 Google reviews across all of our practices,

Advantia Health averages 4.5 stars on Google. Our automated * * * * i

surveying tool allows patients to quickly and easily leave

feedback which has led to an increase in positive online reviews.

5-STAR GOOGLE REVIEWS:

‘Best OB-GYN ever! Customer service, actual service, it alll Top notch.”

— Reiter, Hill & Johnson

‘The office was clean and staff were always friendly. 10/10 recommend this practice.”

— Ob-Gyn Associates of Silver Spring

‘| will definitely recommend them to anyone who asks me.”

— Heartland Women's Healthcare

‘Great place where women can feel comfortable and safe with the staff.”

— Women's Health and Surgery Center
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BETTER TOGETHER

As an Advantia Health Practice, you have the opportunity to utilize our brand
iden’ri’ry fo oppeo| fo your patients; our voice and vision have been crafted to communicate

empofhy, innovation, and re|iobi|i’ry. Most imporTonHy, it resonates with our primary consumers

80% of women ages 18-65 surveyed across the United States

voted in favor of the new Advantia branding.

Nationally renowned thought leaders are talking about Advantia Health's Brand:

“We need to start embracing a much broader definition of women'’s health - not as some
niche market relegated to the personal care aisle at the grocery store or characterized
by pink bows, but as human health.” - Christina Farr, Venture Capitalist and former Senior
Health Tech Reporter, CNBC.

WADVANTIA
CALTH
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PROVEN WEB PRESENCE

Site health scores are representative of the

proportfion of links, widgefs, images, efc. within your

site that adhere to best practices, compored to those

82.4
@

Average Advantia
Site Health Score

with “errors.” These errors do not necessarily mean
some’rhing is broken, and no site is perfech, but do
he|p diognose certain inefficiencies that we can

address over time.

PROVEN DESIGN

Let your team focus on patient care - Advantia’s morke’ring and design team can take care of
the rest. From your website to ads, you get access fo proven morke’ring campaigns and branded
’remp|o+es. We have hundreds of branded resources that your practice can |everoge and we're

creating more by the day.

.) Advantia Hialth .o ] Liv by Advantia Health
S Sponsored - € Q Advantia Health ooe Sponsored - @
. 3 Sponsored - @
Get easy access to birth control, from home or Open yourself up to a world of resources,
in-person appointment. Thinking about getting pregnant? Set up a support, and community that empower you to
preconception appointment with our Ob-Gyn live your best life.
today.
Book Preconception Appointment Today Q :D'VAAI‘QY'I:

Schedule Now
e 7@\\
Schedule now )) (
Zocboc.coMm
Need Birth Control? LEARN MORE
Consult leading neighborhood do... ZOCDOC.COM

Book Obstetrics Appt. Today | LEARN MORE

Available for video or in-person

EC} Like (D Comment > Share

LIV.ADVANTIAEE{\LTH.POM. BOOK NOW.
Healthcare,

We're better ’roge’rher - with more and more practices under the Advantia brand, we are able
to take advantage of economies of scale and efficiency that comes with marketing a single
brand. As we look at our 2021 performance vs 2020 healthcare benchmarks (according to
Wordstream), we see that we are driving an above-average number of clicks per impressions,
while doing so at a lower than average cost. We're are currently seeing our Click-Thru Rate
(CTR) performing 31% above the 2020 benchmark and our Cost Per Click (CPC) costing 34%
below the 2020 benchmark.
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Brand Vision

Advantia’s mission is to transform healthcare for all women. We prioritize patient experience

by empowering our providers to do their best work and committing to clinical excellence.

N

N
—()-

QUALITY

We deliver with excellence - this starts with patient care and extends to
all the work that we do. This means being Thorough and data-driven,

focusing on outcomes, and consfonﬂy assessing how we can improve.

EMPATHY

We care deep|y about others and fry our best to understand their
perspectives. This includes celebrating our differences, being inclusive and

mindful of our words and actions, and promoting health equity for all.

INTEGRITY

We do the right thing, every time, even when nobody’s watching. We act
in the best interest of our patients, practices, and team members in all

that we do, and give back to the communities we serve.

COLLABORATION

We are stronger together and operate as ‘One Advantia,’, unifying our
practices and broader business teams in service of our patients. To be
successful, we take initiative to connect people, information, and insights

in ways that are he|pfu| and productive.

ACCOUNTABILITY

We are each responsib|e for our decisions, actions, and outcomes. When
met with a challenge, we focus on solutions and empower our team

members to do what they do best.
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Brand Identity

Advantia’s refreshed, consumer-driven brand is carefully designed to appeal to the preferences

and sensibilities of our key audiences, while communicating the innovation and re|i0bi|i’ry of our

care model. From |ogo, to color p0|e’r’re, fo Typogrophy, illustration, and pho’rogrophy sTy|es, we
have curated every detail of Advantia’s identity system to align with our mission of transforming
healthcare for all women. Below is a snopsho’r of our refreshed brand idenfi’ry - for a more in-

depth look, please see our Brand Style Guide.

( ADVANTIA Compassionate Innovative Reliable
«® HEALTH

Whatever you need, ‘ ‘ ‘

wherever you are

OUR TECHNOLOGY

We think that keeping in touch with your doctor
or booking an appointment should be easy as
sending a text message. That's why we brought in

’rechno|ogy that allows our patients to do just that.

And a whole lot more.

> SHOW MEHOW
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Examples of Use

Please see the following example of the Advantia Health homepage (above the fold,

not to-scale), imp|emen’ring some of the princip|es established by our new bronding:

Primary |ogo over white with

appropriate clear space Photo meets brand pho’rogrophy criteria

l E ADYANT 1A For Vour Bgmp=  For Popeiddpry = . o

Transforming healthcare 'Fnl?ﬂll wamen.

e ! H1 font
rd style, scale
Odjusfed to
format for
web
Brand
po|eﬁe
used to < We're h
. . to support
highlight i ! PP
g|| fg women and their families.
call-to-
action
buttons

Whatever you need,
wherever you are.
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Practice Co-branding

Each Advantia practice has it's own unique culture, sTy|e, and needs. From |ogo, to web presence,
fo interior design, your practice will benefit from joining the cohesive Advantia Health brand
experience. Please see the 1[0||owing pages to learn how Advantia’s improved brand idenﬂ’ry system

can he|p you better serve your patient popu|0ﬁon and team!

LOGO OPTIONS

-1 - - - - - = |
J Q " REITER, FuEqu@
JOHNSON

) OF ADVANTIA,

4 &

|@IIII _@

When using our logo with additional visua

elements (text, graphics, photographs, or

other |ogos), it's important to give it some

E }EIIER,—F:‘”LE&JOHN_S?I\I :: space fo breathe. A|Woys maintain a
@ — —OF—_{QDS/A'\trIA— - —f@ minimum clear space proporﬂono”y equc1|
N to x, as outlined in the diogrom at left.

Color options: The practice |ogo should appear in full color over white, or in white over the

brand colors specified be|ow, wherever possib|e.

@) RETER HILL& @) RETER HILL& @) RETER HILL&
JOHNSON JOHNSON JOHNSON
LN QN O

OF ADVANTIA OF ADVANTIA OF ADVANTIA

Full color over white HEX #68627C over white HEX #435A71 over white

@) RETER HILL& @) RETER HILLE @) RETER HILLE
JOHNSON JOHNSON JOHNSON
O O O

OF ADVANTIA OF ADVANTIA OF ADVANTIA

HEX #95809E HEX #68627C HEX #435A71
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Practice Co-branding

WEB DESIGN

Please see the fo||owing example of the practice website homepage (above the fold, not to-

scale), imp|emen+ing some of the princip|es outlined in this s+y|e guide:

Photo meets brand
pho’rogrophy criteria

Primary logo over white with

appropriate clear space

(O e —

Helping women in the DC area live healthier lives

New Patients? Click Here

A

Get care virtually

We are proud to offer telemedicine appointments to all

patients who do not require an in-person visit. Examples of

these are medication changes, contracep!
consultations, pre-conception counseling, results discussions,
anything else that you would like to speak about with our

providers

Learn More

Brand palette
used to highlight
call-to-action
buttons

Personalized healthcare has
never been easier

For over forty years we have helped women in the
DC metro area deliver healthy babies and live
healthier lives. We provide high quality care to
women of all ages including preventative well
woman care, pregnancy and prenatal care,
childbirth, screening and treatment of disease, family

plpnning, and menopause.

About Us

10 Practice Co-branding, Style Guide

( ADVANTIA
WWW.ADVANTIAHEALTH.COM



Practice Co-branding

INTERIOR DESIGN

Every Advantia practice has it's own unique s’ry|e, staff dynomic, and patient popu|o’rion. Our
brand palette provides each practice with the f|exibi|ify to choose a style that best suits their
practice iden’rify, while |iving in hormony with the Advantia brand aesthetic. We'll work with you
direc’r|y to choose the design sTy|e that best fits your practice. Please see the fo||owing pages for

examples of how the new s’ry|ing can be applied to your clinic design.

Paint colors (eggshell finish)

Walls should be poin’red primori|y in neutrals. Please choose from the Fo||owing swatches:

HEX #F4F2EC
PANTONE
N/A
BEHR
PR-W14U
Bit of Sugar

HEX #E6DFCF HEX #C4COBB
PANTONE PANTONE
Warm Gray 1 C Warm Gray 2 C
BEHR BEHR
750C-2U PPUI8-10U
Hazelnut Cream Natural Gray

For statement walls, p|eose choose from the fo||owing swatches:

HEX #85809B
PANTONE
5285 C
BEHR
$570-5M

Live Jazz

HEX #BABICD HEX #4C6F86
PANTONE PANTONE
665 C 2167 C

BEHR BEHR
M560-3U S500-6D
Grape Hyacinth Shipyard

For accent walls and trim, |o|eose choose from the Fo||owing swatches.

HEX #EODDEA
PANTONE
7443 C

BEHR
M560-1U

Sweet Bianca
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Practice Co-branding

Logo signage

The parent Advantia |ogo will be used for all |orge scale signage in all practices.

Logo signage - finish and paint pairing options

The parent Advantia |ogo may be disp|oyed in your practice in a variety of siy|es, depending on
the po|eiie you've chosen for your interior design. Please see below for some exornp|es of how you

can incorporate the new |ogo signage info your clinic design.

TT———— [ B— e
e ADVANTIA . e} ADVANTIA
MHEALTH ! MHEALTH

1§
1§
£
E
IE
¥
-

BEHR BEHR
PR-W14Y 750C-2V
Bit of Sugar Hazelnut Cream

Q ADVANTIA Q ADVANTIA
b\ HEALTH b HEALTI

BEHR BEHR
S570-5M S500-6°
Live Jazz Shipyard
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Practice Co-branding

Logo signage - practice-specific logo options

While the Advantia parent |ogo will be used as the top identifier for |orge scale signage, your
practice’s unique “Of Advantia” logo may be displayed throughout your clinic in a variety of ways.
These opp|icc1’rions may include: small scale signage for doors, woyfinding signage, room identifiers,
and/or window decals for glass doors and surfaces. Please see below for some examples of how

you can incorporate this signage info your clinic design.

Glass Door Decal
Color Logo

Door Plaque
Stainless Steel
Color Logo
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White Logo

AN
REITER, HILL & |OHNS

OF ADVANTIA &

Suite 200
Building 2

Door Plaque
Stainless Steel

White Logo
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Practice Co-branding

MARKETING MATERIALS

Please see the fo||owing exomp|e of morke’ring materials imp|emenﬂng some of the princip|es out-

lined in this style guide:
18" X 24" Poster (Not to-scale)

Photo meets brand pho‘rogrophy
criteria, framed by soft waves in

our primary po|e‘r‘re

Convenient, personalized
care for women at all stages.

Lorem ipsum dolor sit amet consectetuer a
dipiscing elit. Aenean commodo /igu/c: eget dolor.

() REITER, HILL &
JOHNSON
S OF ADVANTIA www.rhjn-obgyn.com

White logo over primary palette

with appropriate clear space
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Practice Co-branding

3.75" x 825" Rack card (Not to-scale)

Photo meets brand
pho‘rogrophy criteria

White |ogo over primary po|eﬁe
with appropriate clear space

H1 font style, scale and

color odjus’red

Comprehensive care

From compassionote OBGEYR
carg, to In-office lab services, to
mantal health counsaling, we offer
1 everything our patients need in o
: 'f'l single, comenient bocation.

Branded

illustration

s’ry|es used <

to add visual

Easy scheduling
We provide convenient

interest

Great hospitals

Char physicions hawe privileges
ot Sibley Memorial Health.

www.rhjn-sbgyncom

Front
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Our Locations

‘Cum sociis notoque penatibus et mognis
dix porturient montes

Chevy Chase office

Washington, DC office

00 Building 2

wwwrhjn-abgyncom

Back
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Practice Co-branding

3.5" x 2.0" Business card (Not to-scale)

Jo’Ann Jackson, MD ()

Phone: 202-331-1740

Fax 200-096.9784 . REITER, HILL &
JOHNSON
L

1133 21st St. NW Suite 200
Washington, DC 20036

OF ADVANTIA

rhjn-obgyn.com

Front Back

#10 (9.5" x 4.125") Envelopes (Not to-scale)

' REITER, HILL &
JOHNSON
N OF ADVANTIA
1133 2Ist St. NW, Suite 200 Building 2
Washington, DC 20036
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Notes

o This s+y|e guide will be updoTed as additional brand collateral is produced and as
our brand needs evolve.
o More detailed brand speciﬁcaﬂons for proc’rice—specific por’rnerships and projects

are outlined in separate documents (eg. Practice Interiors Style Guide). Please see

those documents for specificoﬁons regarding co-branding and customization.

Contact

For questions regording brcmding or to request additional brand templates or
materials, please contact Advantia Health's Creative Director, Courtney Beglin, at

courtney.beglin@advantiahealth.com.
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