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BACKGROUND
 
By joining Advantia Health, you are transforming healthcare for all women. Together, we’re
setting a higher standard of care and convenience while reducing unnecessary costs. Alongside
coordinated care, we’re pioneering care models that align incentives with the best interests of
your patients and their families.

We understand every practice is different, so we’ve come up with a range of options within the 
Advantia family that accommodates a variety of brand needs. Please see the following pages 
to get more familiar with practice co-branding at Advantia, and together we can determine 
what is right for your practice!
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The Advantia Health Brand
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5-STAR GOOGLE REVIEWS: 

“Best OB-GYN ever! Customer service, actual service, it all! Top notch.” 
— Reiter, Hill & Johnson

“The office was clean and staff were always friendly. 10/10 recommend this practice.”
— Ob-Gyn Associates of Silver Spring

“I will definitely recommend them to anyone who asks me.” 
— Heartland Women’s Healthcare

“Great place where women can feel comfortable and safe with the staff.”
— Women’s Health and Surgery Center

BENEFITS OF JOINING THE ADVANTIA BRAND
The Advantia Health brand was established through a robust identity discovery, refining every 
stylistic decision according to rigorous market research. We surveyed over 3000 women in our 
key demographic across the U.S. (including our patients) on their unique needs and preferences, 
inviting feedback from our physicians and stakeholders every step of the way. The result is an 
established, research-based brand with a strong reputation that resonates with our audiences.

MEASURABLE SUCCESS
Advantia Health uses simple Net Promoter Score 
(NPS) surveys as a proxy for gauging our patient’s 
overall loyalty to our practices.  NPS is an index ranging from -100 to 100 that measures the 
willingness of customers to recommend a company’s products or services to others.  Currently, 
Advantia Health proudly averages an NPS of 77.  According to Bain & Co, the source of the 
NPS system, suggests that above 50 is excellent, and above 80 is world class. The upper quartile 
of organizations (or the top 25% of performers) have an NPS of +72 or higher.

With nearly 2,000 Google reviews across all of our practices, 
Advantia Health averages 4.5 stars on Google.  Our automated 
surveying tool allows patients to quickly and easily leave 
feedback which has led to an increase in positive online reviews.
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BETTER TOGETHER
As an Advantia Health Practice, you have the opportunity to utilize our brand
identity to appeal to your patients; our voice and vision have been crafted to communicate
empathy, innovation, and reliability.  Most importantly, it resonates with our primary consumers 

Nationally renowned thought leaders are talking about Advantia Health’s Brand: 
“We need to start embracing a much broader definition of women’s health – not as some 
niche market relegated to the personal care aisle at the grocery store or characterized 
by pink bows, but as human health.” - Christina Farr, Venture Capitalist and former Senior 
Health Tech Reporter, CNBC. 

80% of women ages 18-65 surveyed across the United States 
voted in favor of the new Advantia branding.
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PROVEN WEB PRESENCE
Site health scores are representative of the 
proportion of links, widgets, images, etc. within your 
site that adhere to best practices, compared to those 
with “errors.” These errors do not necessarily mean 
something is broken, and no site is perfect, but do 
help diagnose certain inefficiencies that we can 
address over time.

PROVEN DESIGN
Let your team focus on patient care - Advantia’s marketing and design team can take care of 
the rest.  From your website to ads, you get access to proven marketing campaigns and branded 
templates.  We have hundreds of branded resources that your practice can leverage and we’re 
creating more by the day.

We’re better together - with more and more practices under the Advantia brand, we are able 
to take advantage of economies of scale and efficiency that comes with marketing a single 
brand.  As we look at our 2021 performance vs 2020 healthcare benchmarks (according to 
Wordstream), we see that we are driving an above-average number of clicks per impressions, 
while doing so at a lower than average cost.  We’re are currently seeing our Click-Thru Rate 
(CTR) performing 31% above the 2020 benchmark and our Cost Per Click (CPC) costing 34% 
below the 2020 benchmark.
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Brand Vision
Advantia’s mission is to transform healthcare for all women. We prioritize patient experience 
by empowering our providers to do their best work and committing to clinical excellence. 

EMPATHY
We care deeply about others and try our best to understand their 
perspectives. This includes celebrating our differences, being inclusive and 
mindful of our words and actions, and promoting health equity for all. 

QUALITY
We deliver with excellence – this starts with patient care and extends to 
all the work that we do. This means being thorough and data-driven, 
focusing on outcomes, and constantly assessing how we can improve.  

INTEGRITY
We do the right thing, every time, even when nobody’s watching. We act 
in the best interest of our patients, practices, and team members in all 
that we do, and give back to the communities we serve.

COLLABORATION
We are stronger together and operate as “One Advantia,”, unifying our 
practices and broader business teams in service of our patients. To be 
successful, we take initiative to connect people, information, and insights 
in ways that are helpful and productive.

ACCOUNTABILITY
We are each responsible for our decisions, actions, and outcomes. When 
met with a challenge, we focus on solutions and empower our team 
members to do what they do best.
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Brand Identity

Whatever you need,
wherever you are

Compassionate ReliableInnovative

Advantia’s refreshed, consumer-driven brand is carefully designed to appeal to the preferences 
and sensibilities of our key audiences, while communicating the innovation and reliability of our 
care model.  From logo, to color palette, to typography, illustration, and photography styles, we 
have curated every detail of Advantia’s identity system to align with our mission of transforming 
healthcare for all women.  Below is a snapshot of our refreshed brand identity - for a more in-
depth look, please see our Brand Style Guide.

We think that keeping in touch with your doctor 
or booking an appointment should be easy as 
sending a text message.  That’s why we brought in 
technology that allows our patients to do just that.  
And a whole lot more.

OUR TECHNOLOGY

SHOW ME HOW
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Examples of Use
Please see the following example of the Advantia Health homepage (above the fold, 
not to-scale), implementing some of the principles established by our new branding:  

Photo meets brand photography criteria
Primary logo over white with 
appropriate clear space

H1 font 
style, scale 
adjusted to 
format for 
web

Brand 
palette 
used to 
highlight 
call-to-
action 
buttons
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Practice Co-branding
Each Advantia practice has it’s own unique culture, style, and needs. From logo, to web presence, 
to interior design, your practice will benefit from joining the cohesive Advantia Health brand 
experience. Please see the following pages to learn how Advantia’s improved brand identity system 
can help you better serve your patient population and team!

LOGO OPTIONS

Color options: The practice logo should appear in full color over white, or in white over the 
brand colors specified below, wherever possible.

HEX #435A71HEX #68627CHEX #95809E

Full color over white HEX #68627C over white HEX #435A71 over white

When using our logo with additional visual 
elements (text, graphics, photographs, or 
other logos), it’s important to give it some 
space to breathe.  Always maintain a 
minimum clear space proportionally equal 
to x, as outlined in the diagram at left.
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Michele Tabaie, MSN, FNP-

Advanced Care Practitioners

women's health

View Bio

Stephen Thompson, MD

Gynecology, Obstetrics

Specialties: laparoscopy and
general OB/GYN

View Bio

Kelsey Thrush, DO

Gynecology, Obstetrics

Specialties: Obstetrics and
Gynecology

View Bio

Ashley N. Smith, MD, MPH

Gynecology, Obstetrics

Specialties: general obstetrics
and gynecology and minimally
invasive surgery

View Bio

Heather L. Johnson, MD
(Managing Physician)

Gynecology

Specialties: Gynecology

View Bio

Helping women in the DC area live healthier lives

New Patients? Click Here

Get care virtually
We are proud to offer telemedicine appointments to all
patients who do not require an in-person visit. Examples of 
these appointments are medication changes, contraception
consultations, pre-conception counseling, results discussions,
anything else that you would like to speak about with our
providers.

Learn More

All of your healthcare needs under one roof

Obstetrics Gynecology Postpartum Care

In-office Lab Procedures Telemedicine

See All Services

Accepted Insurance  Aetna  (We participate with all Aetna

plans except for Aetna Innovation

Health QHP and Aetna Better Health

of Maryland)

Blue Cross Blue Shield

BCBS Federal (FEP)

CareFirst Administrators/NCAS

CareFirst BlueChoice

CareFirst BluePreferred

CareFirst HealthyBlue

CareFirst Indemnity

CareFirst NASCO

CareFirst BCBS PPO

Cigna (We participate with all Cigna

plans except for Cigna Connect and

Cigna Surefit)

Core Source (w/ Aetna)

Coventry (National Network Only)

First Health

Foreign Service

GEHA

Great West/CIGNA

Medicare

OneNet

Oxford Health Plan w/ United

Healthcare Choice Plus

Tricare (Non-Network Provider)

(Non-participating with Tricare

Prime)

United Healthcare  (We

participate with all products of

UHC except for United Healthcare

Community Plan)

We accept most major insurance plans (*We don’t accept Anthem
Healthkeepers). Please call any of our offices to inquire about your particular
insurance. We also accept self-pay patients and out of network patients.

Free eBooks for Reiter, Hill & Johnson patients!
Get firsthand tips from our very own Dr. Heather Johnson in her two recently published books about pregnancy and menopause. In both

books, Dr. Johnson shares invaluable knowledge from her 40 year career as an Ob-Gyn with women of all ages.

Click below for your free digital download, available exclusively for Advantia Health patients with the code: advantia (the retail price of
each book is $19.95 on Amazon). Enjoy your reading!

What They Don’t Tell You About Having a Baby

Download the ebook

What They Don’t Tell You About Menopause

Download the ebook

Childbirth, Newborn, and Breastfeeding
Educational Classes
We are excited to announce our new partnership with Accel OB Partners in
Care for childbirth and newborn classes! Run by a trusted labor and delivery at
Sibley Hospital, these classes come highly recommended by both Reiter & Hill
providers and our patients. Available topics range from “The Childbirth
Masterclass” to “Breastfeeding Success” and “Childproofing and CPR.” Whether
you are expecting or recently gave birth, your OB Partner in Care is ready to
guide you and ease your concerns throughout pregnancy and beyond.

Learn More

Contact & Locations

Chevy Chase office

5550 Friendship Blvd, Suite 210

Chevy Chase, MD 20815

Phone: (301) 654-5700

*Pay parking garage attached

Falls Church office

407 N. Washington St, Suite 105

Falls Church, VA 22046

Phone: (703) 533-9211

*Free lot parking available

Washington, DC office

1133 21st St. NW, Suite 200 Building 2

Washington, DC 20036

Phone:(202) 331-1740

*Pay parking garage attached

Report a map error

!

Map data ©2021 Google Terms of Use

Office Hours Monday-Friday: 8:00am – 4:30pm

Saturday: 8:30am – 11:30am (DC Office Only)

Closed on Sunday

Phone hours: 8:00am – 4:00pm (Monday-Friday)

Our phones are turned off for lunch

between 12:00 and 1:00pm.

Hospital Privilege Sibley Memorial Hospital

5255 Loughboro Rd, NW

Washington, DC 20016

Phone: 202-537-4000

 

On-Call Hours Liv by Advantia Health

1443 U Street NW

Washington, DC 20009

Phone: (202) 481-2050

We share on–call and after hours coverage with Dr. Sharon Kressel and team

at nearby Advantia practice, Liv by Advantia Health.

 

Personalized healthcare has
never been easier

For over forty years we have helped women in the
DC metro  area deliver healthy babies and live
healthier lives. We provide high quality care to
women of all ages including preventative well
woman care, pregnancy and prenatal care,
childbirth, screening and treatment of disease, family
planning, and menopause.

About Us

Meet our providers

See All Providers

A proud practice of Copyright © 2020 Reiter, Hill & Johnson, an Advantia Health, LLC affiliate practice

OUR PRACTICE

About Us

Telemedicine

Services

Providers

Locations

(202) 331-1740

TERMS

Privacy & Compliance

Nondiscrimination &

Accessibility Policy

Web Policies

Ethicspoint Hotline

PATIENT RESOURCES

RHJ Patient Portal

LabCorp

Pay Your Bill

New Patients

Patient Forms

Medical Records Release

Referrals List

Accepted Insurance

FAQs

Links

OFFICE HOURS

Mon-Fri: 8:00am-4:30pm

Sat: 8:30am-11:30am (DC office

only)

Closed on Sunday

Phone hours: Mon-Fri 8:00am-

4:00pm

Our phones are turned off for

lunch between 12:00 and

1:00pm.

FOLLOW US

! "

Telemedicine Services Providers Locations Patient Resources## Portal##

Practice Co-branding

WEB DESIGN

Please see the following example of the practice website homepage (above the fold, not to-
scale), implementing some of the principles outlined in this style guide:  

Primary logo over white with 
appropriate clear space

Photo meets brand 
photography criteria

Brand palette 
used to highlight 
call-to-action 
buttons
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HEX #85809B
PANTONE 
5285 C
BEHR
S570-5M
Live Jazz

HEX #E0DDEA
PANTONE 
7443 C
BEHR 
M560-1U
Sweet Bianca

HEX #BAB1CD
PANTONE
665 C
BEHR
M560-3U
Grape Hyacinth

HEX #4C6F86
PANTONE
2167 C
BEHR
S500-6D
Shipyard

HEX #C9E9E7
PANTONE 
7457 C
BEHR
M460-1U
Tahitian Sky

Paint colors (eggshell finish)

HEX #F4F2EC
PANTONE 

N/A
BEHR

PR-W14U
Bit of Sugar

HEX #E6DFCF 
PANTONE 

Warm Gray 1 C
BEHR

750C-2U
Hazelnut Cream

HEX #C4C0BB
PANTONE 

Warm Gray 2 C
BEHR

PPU18-10U
Natural Gray

Every Advantia practice has it’s own unique style, staff dynamic, and patient population.  Our 
brand palette provides each practice with the flexibility to choose a style that best suits their 
practice identity, while living in harmony with the Advantia brand aesthetic.  We’ll work with you 
directly to choose the design style that best fits your practice.  Please see the following pages for 
examples of how the new styling can be applied to your clinic design.

Walls should be painted primarily in neutrals.  Please choose from the following swatches:

For statement walls, please choose from the following swatches:

For accent walls and trim, please choose from the following swatches.  

Practice Co-branding

INTERIOR DESIGN



12   Practice Co-branding, Style Guide

WWW.ADVANTIAHEALTH.COM

Practice Co-branding

Logo signage

Logo signage - finish and paint pairing options

BEHR
PR-W14U

Bit of Sugar

BEHR
750C-2U

Hazelnut Cream

BEHR
S570-5M

Live Jazz

BEHR
S500-6D

Shipyard

The parent Advantia logo will be used for all large scale signage in all practices. 

The parent Advantia logo may be displayed in your practice in a variety of styles, depending on 
the palette you’ve chosen for your interior design.  Please see below for some examples of how you 
can incorporate the new logo signage into your clinic design.
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Practice Co-branding

Logo signage - practice-specific logo options 

Glass Door Decal
Color Logo

Glass Door Decal
White Logo

Door Plaque
Stainless Steel

Color Logo

Door Plaque
Stainless Steel
White Logo

While the Advantia parent logo will be used as the top identifier for large scale signage, your 
practice’s unique “Of Advantia” logo may be displayed throughout your clinic in a variety of ways.  
These applications may include: small scale signage for doors, wayfinding signage, room identifiers, 
and/or window decals for glass doors and surfaces.  Please see below for some examples of how 
you can incorporate this signage into your clinic design.
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MARKETING MATERIALS

Please see the following example of marketing materials implementing some of the principles out-
lined in this style guide:

18’’ X 24’’ Poster (Not to-scale)

Photo meets brand photography 
criteria, framed by soft waves in 
our primary palette

Practice Co-branding

White logo over primary palette
with appropriate clear space

H1 font style, scale 
and color adjusted
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H1 font style, scale 
and color adjusted

3.75” x 8.25” Rack card (Not to-scale)

Practice Co-branding

White logo over primary palette
with appropriate clear space

Front Back

Branded 
illustration 
styles used 
to add visual 
interest

Photo meets brand 
photography criteria

H1 font style, scale and 
color adjusted
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3.5” x 2.0” Business card (Not to-scale)

Practice Co-branding

Front Back

#10 (9.5” x 4.125”) Envelopes (Not to-scale)
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Notes

Contact

 o This style guide will be updated as additional brand collateral is produced and as 
our brand needs evolve.

 o More detailed brand specifications for practice-specific partnerships and projects 
are outlined in separate documents (eg. Practice Interiors Style Guide).  Please see 
those documents for specifications regarding co-branding and customization.

For questions regarding branding or to request additional brand templates or 
materials, please contact Advantia Health’s Creative Director, Courtney Beglin, at 
courtney.beglin@advantiahealth.com.


