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T A B L E  O F  C O N T E N T S G U E S T  E X P E R T  L E S S O N

Introduction
@ J U S T . N I C O L E . K



T A B L E  O F  C O N T E N T S G U E S T  E X P E R T  L E S S O N

WHY YOUR PORTFOLIO MATTERS

WHAT TO INCLUDE IN A HIGH-CONVERTING PORTFOLIO

MAKING IT FEEL ON-BRAND

READYMAG WALKTHROUGH

STAND-OUT TIPS



T H E  P L A Y B O O K  M E M B E R S H I P G U E S T  E X P E R T  L E S S O N

Why Your Portfolio Matters
R E Q U I R E M E N T  T O  S T A N D  O U T
P R O O F  O F  Y O U R  P O T E N T I A L
Y O U R  F I R S T  I M P R E S S I O N

(Especially Early On)



T H E  P L A Y B O O K  M E M B E R S H I P G U E S T  E X P E R T  L E S S O N

What to Include in
a High-Converting
Portfolio

A B O U T  M E
T E S T I M O N I E S
C A S E  S T U D I E S
C O N T E N T  E X A M P L E S
M Y  P R O C E S S
R A T E S
C T A  +  E N Q U I R Y



T H E  P L A Y B O O K  M E M B E R S H I P G U E S T  E X P E R T  L E S S O N

SS tudiestudiesaseaseCC
1.What brand or business are you focusing on?
2.What was the campaign’s big goal? (More followers? Higher engagement? A viral moment?!)
3.What strategy did you use? (Content types, posting schedule, hashtags, collaborations, etc.)
4.What were the key results? (Real or projected metrics)
5.What did you learn from this experience?

Purpose:
Show off your strategic mind and make your skills shine.

Prompts & Questions:

Steps:
1.Pick a brand to analyze (real or made-up, it’s your call).
2.Define the campaign goal.
3.Outline the strategy step-by-step (easy to digest and highlight key points).
4.Present results with cute insights and key takeaways.
5.Add visuals like screenshots, mock posts, engagement graphs, whatever makes it pop and highlights the key

points that brands focus on when analyzing the results of a campaign!

What to Include in
a High-Converting
Portfolio
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Making It Feel On-Brand
 Y O U R  P O R T F O L I O  S H O U L D  F E E L  L I K E  Y O U .



T H E  P L A Y B O O K  M E M B E R S H I P G U E S T  E X P E R T  L E S S O N

Making It Feel
On-Brand

U S E  Y O U R  B R A N D  C O L O U R S
A D D  A N I M A T E D  E L E M E N T S
D O N ’ T  B E  S C A R E D  T O
S P R I N K L E  S O M E  O F  Y O U R
P E R S O N A L I T Y  I N  T H E R E



T H E  P L A Y B O O K  M E M B E R S H I P G U E S T  E X P E R T  L E S S O N

Making It Feel
On-Brand
T H I N K I N G  L I K E  A  C L I E N T :

P R I O R I T I Z E  C L A R I T Y ,  R E S U L T S ,
A N D  P R O F E S S I O N A L I S M .
H I G H L I G H T  T A N G I B L E
O U T C O M E S  A N D  B E N E F I T S ,
N O T  J U S T  T A S K S  O R  S E R V I C E S .
E M P H A S I Z E  Y O U R  P R O B L E M -
S O L V I N G  A B I L I T I E S  C L E A R L Y
A N D  S I M P L Y .



T H E  P L A Y B O O K  M E M B E R S H I P G U E S T  E X P E R T  L E S S O N

ReadyMag Walkthrough
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T H E  P L A Y B O O K  M E M B E R S H I P G U E S T  E X P E R T  L E S S O N

Stand-Out Tips
B E G I N N E R S S E A S O N E D  P R O F E S S I O N A L S

F O C U S  O N  P O T E N T I A L — H I G H L I G H T  Y O U R
C R E A T I V E  T H I N K I N G  A N D  P R O B L E M -
S O L V I N G .

S H O W C A S E  C O N C E P T U A L  W O R K  C L E A R L Y
M A R K E D  A S  H Y P O T H E T I C A L  C A S E
S T U D I E S .

D E M O N S T R A T E  E N T H U S I A S M  A N D  A
S T R O N G  U N D E R S T A N D I N G  O F  I N D U S T R Y
T R E N D S .

K E E P  I T  S I M P L E ,  P R O F E S S I O N A L ,  A N D
A U T H E N T I C  T O  Y O U R  P E R S O N A L I T Y .

H I G H L I G H T  Y O U R  M O S T  I M P A C T F U L
R E S U L T S  A N D  H I G H - P R O F I L E  P R O J E C T S
U P F R O N T .

C L E A R L Y  C O M M U N I C A T E  H O W  Y O U R
E X P E R I E N C E  S O L V E S  S P E C I F I C  C L I E N T
P R O B L E M S .

U S E  T E S T I M O N I A L S  A N D  S O C I A L  P R O O F
P R O M I N E N T L Y .

I N C L U D E  S T R A T E G I C  E L E M E N T S  L I K E
P R I C I N G  G U I D E S  O R  C L I E N T  O N B O A R D I N G
M A T E R I A L S .



A Paige Turned by Nicole Koopman
A N O T H E R  P L A Y  U N L O C K E D

@ J U S T . N I C O L E . _
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