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Why PR Is The Best Marketing Tool For Small Business Owners,
Entrepreneurs +Solopreneurs

Plus, 3 ways to repurpose content, templates + free tools!

If you’re a small business owner, entrepreneur or solopreneur (heck, even if you’re a bigger
business!), you are probably being told to do ALL of the marketing things. Social media, SEO,
email marketing, events, direct mail, text marketing, and the list goes on and on...

And, while I do agree that utilizing multiple channels is super effective, I also understand that
you may not have the bandwidth, budget or knowledge to execute them all (at least right now).

This is where Public Relations (PR) can come in super handy! It is very effective, pretty easy to
do, inexpensive (oftentimes it can be free) and can be used for any company/industry.

According to the Public Relations Society of America, “Public Relations is a strategic
communication process that builds mutually beneficial relationships between organizations and
their publics.”

Basically, you’re communicating with publications and podcasts to get your expertise in front of
their audience which has lots of benefits!

Pretty awesome, right?

Simply put lots of birds, one stone.

PR can provide:
● Brandawareness-bygettinginfrontoftheiraudiences,youarebeingexposedto

potential new clients and customers.
● Credibilityandsocialproof-ifsomeoneelse(i.e.apublicationorpodcast)trustsyou

enough to write about you or interview you, it instantly gives you credibility and shows
that they trust you enough to work with you and potential customers see that.

● SEO(SearchEngineOptimization)viaqualitybacklinks-anytimeyoucangetquality
websites (publications or podcasts) to link back to your website it tells Google that you’re
trustworthy.

● UGC(UserGeneratedContent)
○ Contentcreatedbysomeonethatyoushareonyoursocialmedia,email,etc.

You’l have built in content ready to go that you don’t have to create!

Why PR?

What is PR?



How to Do PR

There are a few different ways to do PR (I am going to put them in my favorite order):

● Answerqueriesfromwebsitesthatreportersusetosourceresponses
○ Qwoted-thisoneismyfavandgetatonofclientsfeatured(Newsweek,US

News & World Report, USA Today and more)! There is a free option (2 pitches
per month) or you can pay $149/month for unlimited. It is worth it to pay if you are
going to use this as a marketing channel. You can cancel anytime.

○ HARO-thishasbeenaroundforaLONGtimeandIhavehadsomeluckwith
clients (Bustle and Homes & Gardens features) but it was recently bought and
am hoping the results are better!
○ SOS-Iamnewtothisoneandexcited!

● Pitchtopublications
○ Createapitchletterandsubmitviaemailtoeditors,writers,etc.
○ Watchthetrainingvideohere
○ Herearelinkstoeverythingyouneedtopitchthatarediscussedinthevideo:

■ StoryAnglesSpreadsheet

■ PitchingInstructions

■ PitchLetterTemplate

● Guestingonpodcasts
○ Everyoneknowsthepodcastingworldisn’tgoinganywhereandIloveguest

podcasting for multiple reasons:
1. Yougettoconnectwiththehostandgrowyournetwork
2. You get in front of their audience and they get to know, like and trust you
3. Yougetcontentcreatedwithouthavingtocreateit
4. YougetSEObacklinksfrommultiplewebsiteswheretheyhostit
5. Findpodcastswithyouraudiencehereandopportunitieshere

● PressReleases
○ Anofficialstatementissuedtopublicationsgivinginformationonaparticular

matter.
■ Getthetemplatehere
■ Canbesubmittedtolocal/regionalnewspapers,publicationsand/oronline

PR directories
● PRNewswire
● PRWeb
● PR.com

○ OnlinePRdirectoriesusuallydohaveapriceforeachPR
submitted

○ Local/regionalnewspapers+outletsaretypicallyfree
○ Inallhonesty,thisusedtobethebiggestwaytodoPRanditworked…butit’s

now 2024 and while it is useful, might not be the most effective. That being said,

https://app.qwoted.com/
https://www.connectively.us/
https://sourceofsources.com/
https://youtu.be/vYwqY972XKE
https://docs.google.com/spreadsheets/d/1WopCWE0Ok8xaZ-ighHOA41-MPkZug81W/edit?usp=sharing&ouid=115703136304325371477&rtpof=true&sd=true
https://docs.google.com/document/d/1RU7g4q0MthaMGt_aq0FEDM7npv79UOTAbhJceAUnn0E/edit?usp=sharing
https://docs.google.com/document/d/1M8tlOw5Gptszbk-fztJxnEeJky0ByJ_o/edit?usp=sharing&ouid=115703136304325371477&rtpof=true&sd=true
https://www.listennotes.com/
https://www.facebook.com/groups/234007497618342
https://docs.google.com/document/d/1b2UzSM2QrgQRg9SeP1HP0iVCQ2rcsW5rAEiDUdI2q-Q/edit?usp=sharing
https://www.prnewswire.com/
https://www.prweb.com/
http://pr.com/


●

●

●

Social media
○ Resharetheirposts ○
Makeyourownwithlinks ○
Createaudioposts(podcasts) ○
Reels(ifvideoisusedinpodcasts)

Email Marketing
○ Includeanexcerptandlinktoyourarticleand/orpodcastinyouremail

campaigns
SEO
○ Postthearticleonyourwebsitebutbesuretoincludewhereitwasoriginally

posted and link to that website.
○ Useon-pageSEOtogaintractionwiththearticleand/orpodcast

if you’re a local small business (i.e. brick + mortar in your town that is marketing
to consumers), press releases would be a HUGE thing for you. Additional tip: use
the content in your press releases in your Google Business Profile posts for
additional local SEO!

● Engaginghook
○ Ifyou’resubmittingapressrelease,yourhookwillbethetitleoftherelease.

What grabs their attention quickly and why would they want to share it with their
readers?

○ Ifyou’resendingapitch,yourhookwouldbeyoursubjectline.Whyshouldthey
open it? What will grab their attention quickly?

○ Ifyou’reansweringaquery,whatmakesyouranswerstandout?Besureto
include it in the beginning.

● Providehelpfulinformation
○ Answertheirquestionandgivemoreifyoucan! ○
Provideyourexpertinsight ○ DONOTusefluff-
theysmellthatamileaway

● Respondquickly
○ Ifansweringaquery,bequick! ○
Iftheyrespondtoyouremailpitch,getbackASAP

● Begrammaticallycorrect
○ Theydon’thavethetimeorcaretofixitandtheyarenotgoingtousesomeone’s

answers that are not grammatically correct
● Beprompt,informative,conciseandfun

○ Ifyou’rerespondingtoaquery,gettothepointquicklybutalsoshowyourbrand
value!

○ Ifyou’reonapodcast,pleasereadwhatthehostsendsyoubeforeguesting,be
prepared and on time and try to have a fun time while sharing your expertise!

Best Practices

How to Repurpose PR Content

https://www.headliner.app/

