Etsy App

Andrea Saxe
UX Design




Presentation Outline

Introduction Information Architecture User Interface Design
e Problem Space e Information Architecture e Style Guideline
e User Flows
e Sketches
User Discovery Wireframing & Prototyping
e User Interviews e Wireframes

e Personas e Figma Demo



Introduction



1is better than 3

Etsy currently has three different apps for your
phone, one for the buyer (customer) and two for
the seller (shop owner). Considering their
website you can do everything you need no
matter if your the seller or the customer. It
should be the same for your apps on the phone.




Project Description

Etsy currently has a great website that whether
your a customer or a shop owner it’s very easy to
use. But Etsy has three apps for mobile. One is
the Etsy app to purchase your items or search on
your competition, the other two are seller apps,
one is brand new just a couple months old. The
old seller app has a lot of what you need, that
you get from the website, but its slow. I want to
take what has been done on the website and
have it as one app for customer or shop order -

depending on your login.
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a stationery company

Items.



User Interviews



User Interviews

Who did you interview?

I interviewed buyers (customers) and Sellers
(shop owners)

What questions did you ask? See next two slides

for my questions




Buyer Interview Questions

1.  How long have you been a customer?
2. Why do you buy from Etsy?
When your searching for a product, do you use your phone and the app or do you

@

use the computer?

How many purchases have you made?

How has your experience been?

Were there any issues when making a purchase on etsy?
How was the interaction with the seller?
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How was the shipping experience - did everything come ship in good condition,
were there any delays etc?
9.  Would you rather shop local at a Brick & Mortar than online at a Etsy shop?



Seller Interview Questions
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Why did you decide to sell on Etsy?

Would you consider selling on any other platforms and if so which ones?
How do you find selling your products on Etsy?

Do you use all the Etsy apps on your phone?

What frustrates you about selling on Etsy?

What do you find is easier to use the website or the app and why?

What features do you like on the app?

What features do you think Etsy can improve on?



4 ° 10:16
User Interviews - Insights
< Notes
Etsy
— Not user friendly for the older demographic
Hard to find the shop names when googling

Not a frequent. Definitely looker for inspiration

Shipping is frustrating. Too much to pay
Love it be unique product. Creative can't find it
elsewhere
What did you learn? Phone and website. Doesn't use the app
M Good experience with seller. Open
communication

Too a while because it was overseas but
otherwise good

What I learned from the User Interviews is that from a buyer perspective they Rathrsho fom sy s s e converient
find the website easier to use then the app. They would only use the app if they

were searching on the go, or sending a link to someone.

From a seller perspective, they find the app slow or missing features that the
website has. It would be nice to have notifications when orders are due - one

user said. Another just uses the app to answer messages quickly because Etsy

wants you to answer messages within 24 hours.



User Personas



User Personas

Ca Ssa n d ra Fi e I d 36, Toronto, Special Education Teacher, Mother

About Core Needs

Works at the YRDSCB as - Finding items for her
a Special Education classroom that are
Teacher. She is a mom to different then the
three young kids. In her small selection at
spare time she enjoys Michaels or Scholars
reading, going for walks Choice

with her dogs and yoga - Funding for supplies
- Enjoy supporting
small businesses

Movitations Pain Points

She is passionate about - Limited budget from
her career and the kids the school

she teaches and wants to - Uses her own money

make sure they have a
great experience

‘] don't want my classroom to look the same, | want it to be different and
enjoyable for my students with special needs.”’



User Personas

Abigai I S m ith 35, Toronto, Graphic Designer, Single

About Core Needs

Has a full time job as a
Graphic Designer. She is
single. Has a small busines
in the stationery industry.
Part of her income comes
from Etsy In her spare time
she enjoys reading, going
for walks and trying new
restaurants, but also works
on improving her business

Movitations

She is passionate about
her business, learning
and improving and
becoming financially
stable

Finding time to keep
shop up-to-date
Finding the niche
Can’'t work on the
shop on the go
Enjoy supporting
small other Etsy
owners

Pain Points

Constant changes to
the app

3 apps instead of one
perfect app

Etsy has it own
algorithm

“Constant changes to Etsy, whether it's the app. the website or how they
track us to be a good shop. It's hard these days. ”’



Information Architecture



Information Architecture

SELLER BUYER

FAVOURITES

MESSAGES LISTINGS ORDERS INSIGHTS UPDATES SEARCH

VIEW OF STATS

LOGIN IF NOT
CLICK ON UNREAD ALL LISTINGS CLICK ON ORDER OF SHOP TOPIC/PRODUCT SETTINGS ALREADY

MESSAGE

CLICK ON SHIPPING SPEED

ANSWER CLICK ON A
CLICK TO SHIP PRODUCT OPTIONS

MESSAGE LISTING

SHIPPING

SEND MESSAGE UPDATE LISTING PROPLCE INFORMATION

SHIPPING LABEL

OPTIONS SELL ON ETSY

ADD TO CART BUNG

CLOSE MESSAGCE SAVE LISTING INFORMATION

REVIEW & PAY
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User Flows



User Flows

Buyer Looking & Purchasing ltem
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1. Launch Application 2. Splash Page 3. Search 4. Find Items 5. Options 6. Adds to Cart

Users opens the app to Users is greeted with Users types in the Users finds the item she  Based on the item the  Once user picks option,

search for products for different options to search bar what she is is looking for and clicks User find she decides it gets added to her cart
classroom shop from looking for on it on the different options

to add to her cart

J-U-U

7. Shipping Options 8. Shipping Information 9. Billing Information 10. Reviews 11. Purchased
Users decides on how  Users adds her shipping Users adds the forms of Users reviews all the Once all information is
quick the order should information to be payment preferred information to make added correctly user
come deliver to the users sure everything is purchases the item.

specific location correct



User Flows

Seller Shipping Out Order

J-U- U UL

1. Launch Application 2. Splash Page 3. Orders 4. Open Orders 5. Orders 6. Shipping

Users opens the app Users is greeted with Users clicks on the Users looks through the Clicks on order Clicks on shipping icons
the dashboard and order icon/tab list of orders to to complete order and
different options to complete get shipping label

choose from

7. Label 8. Double Check Label 9. Print Label
Puts in the information Make sure the Print Label and adhere
needed to get the information is correct to to product

shipping label print label



Sketches



Task 1 Sketches - Buyer
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Task 2 Sketches - Seller
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Wireframes



Wireframes - Task 1 - Buyer

|
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Wireframes - Task 2 - Seller
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Prototyping Demo



Clickable Prototype

Login: Customer
Seller

Task 1: Customer

Task 2: Seller


https://www.figma.com/proto/jJLZOLJ0XOukIa600h4Jvi/Customer-Etsy?node-id=75%3A2496&viewport=633%2C474%2C0.43&scaling=scale-down&starting-point-node-id=75%3A2497
https://www.figma.com/proto/jJLZOLJ0XOukIa600h4Jvi/Customer-Etsy?node-id=75%3A2669&viewport=633%2C474%2C0.43&scaling=scale-down&starting-point-node-id=75%3A2670
https://www.figma.com/proto/jJLZOLJ0XOukIa600h4Jvi/Customer-Etsy?node-id=107%3A2974&viewport=839%2C834%2C0.5&scaling=scale-down&starting-point-node-id=107%3A2975
https://www.figma.com/proto/jJLZOLJ0XOukIa600h4Jvi/Customer-Etsy?node-id=70%3A1956&viewport=464%2C761%2C1&scaling=scale-down&starting-point-node-id=70%3A1957

Ul Design



Style Guidelines

]
Colours
#000000 #DAE5F3 #FFFFFF

Typography Title: Merriweather Light 20px

Subheader: Graphix Medium 16px

Body: Graphix Regular 12-14 px

Button: Graphix Medium 16px
Buttons & & I * + In your cart

oRr

#536ACO

C

©  Continue with Apple

(

G Continue with Google

C

O Continue with Facebook
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Learning Outcomes



Learning Outcomes

Describe what you learned throughout this process.

Nothing is perfect, everyone finds something that limits their ability to use the app to
its full potential. A lot of thought, research and time go into making an app and it won’t

always be right the first time around
Describe how you would progress your idea, given the resources.

I would make the Etsy app for all the buyers and sellers instead of having multiple
apps. I would make sure it runs at a good pace and I would add notifications for the
seller, make everything more consistent.
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Thank youl!



