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What is
Seaside reamery?

Seaside Creamery is a family-run ice cream
shop in Long Beach.

Their ice cream is made with a custard base, and

they offer new flavors monthly to keep your e ——————— =
tastebuds excited! Ismael Bermudez

Ismael and Esmeralda are a husband and wife
duo that run the shop.



Insights 1Irom beiore...

Here's a breakdown of the insights before our campaign:

seasidecreamery v+ (@ =

35 2,056 53
posts followers following

Seaside Creamery

f Bringing creamy custard to the West Coast

£ Eco-friendly goodness ¢

# “It's not gonna lick itself!”

- Share your scoop with #seasidecreamery

1785 Palo Verde Ave Unit H, Long Beach, California

Professional dashboard
97K 5 in the last 3(

Edit profile Share profile
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Custom v Aug 28 - Oct 2

105,189

Views
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Non-f

Accounts reached

By content type

m Followers MNon-followers

Reels
=] 85.2%

Stories
11.3%

By top content

Interactions @

Custom v Aug 28 - Oct 2

2,428

Interactions

Accounts engaged

By content type

m Followers Non-followers

Reels
— 80.4%

Stories

Mon-Fol

By interaction




WwWhat Gontent BEFORE OUR CAMPAIGN:
the §h0p was Pros:
ppOduGing . e Good metrics with Reels

e Local Collabs and Partnerships
e Trendy Subjects
(ex: Matcha; Charli XCX “brat” flavor)

Cons:

e Content was unmethodical

e Branding was inconsistent

e Posting schedule was random

e Profile Bio wasn't as informative and was missing
unique selling points and a call-to-action
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Gontent Strategy:

/-4 Our content strategy was based on gathering ideas from current trends and recreating them.

-

Most of the trends that we decided to recreate were fun, entertaining and informative at the same

" & . _ : : : : -
time meaning it showed the brand’s image as a new ice cream shop while also keeping the audience's

feeds fun and engaging, complimenting the current trends.

FOR EXAMPLE:

Instagram & TikTok

We made content both for Instagram and TikTok




>t Our Inicial Plan:

4 ~ 4
.-.;%_ e Increase Customer Retention e Launch a visually compelling website
/] ' o Build a Loyal Audience e Design & Create promotional flyers & -
v o Expand Social Media metrics motion graphics
P o Consistent Social Media schedule e Create a TikTok business account
Targdet Segment.: Visual Strategy: Gall-to-AgGtion:
e Students e Bright, colorful e Encourage customers
e Local families iImagery to evoke to repost scoops via
appetite posts captions &
e Cheerful & Inviting Social Media Bio
Unique Selling Points: Gommunity &ngagement: Analytics & Adjustments:
e Custard Base e Fundraisers e Monitor engagement
e Biodegradable e Local Partnerships metrics to see what
Packaging e Food Influencers works

e Espresso e Adjust Strategy



FOR EXAMPLE:

Local Partnerships

Informative Entertainment &
Food Influencers

Gontent Topi
On 6“ OplGS e Walk With Me to Seaside ® Letting our Gen-Z e Instigator

Marketing T Writ
Creamery arketing feam write (feat. Coffee Drunk LBC)

o Our Script
&»mpl 1ASLLG(R:
.
e Food Influencer
e When People Fight Over o @leansfoodies
e Fl fthe D
avorottne Lay Who Pays o @wheresthafoodat

o @eaterlbc

e Viral Trend:

e Behind the Scenes COCONUT SPLASH




Informative:
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Partnerships:
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Gnstagroam Profile Picture Bei’*oro@ ( Instagram Profile Picture After )




Graphic Designs

Seuside Cren:nm.,.,.y,s

BEST

GEASIDE CREAMERY
/1) &)

> J :’ ] BUMBLEBERRY
FLUFFERNUTTER CHEESECAKE
MALLOW COOKIES g
: B » V' CREAM ,

Maple Walnut

Sweeten up your day with our maple-infused
vanilla ice cream with chopped walnuts deliciously
displayed throughout

Pumpkin Spice Latte
Oh my gourd-ness! Special blend of pumpkin, spice

and everything nice with our custard-based ice.cream.
Perfect for coffee lovers! ™

Spiced Caramel Apple A

A-peel-ing spiced apple cider and burnt
sugar based custard.€ream with a salted :
caramel swirl B |
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Seasonal Flavors Most Popular Flavors




Graphic Designs

VICKEDLY
Goop FLAVORS

STRAWBERRY
SHORTCAKE

Strawberry based

M ATCH_A custard blended with

freeze dried strawberries
HORCHATA and oreo gravel
Organic tea based
custard with vanilla
and horchata blend

( Pop Gulture Posts )

CALUNG ALL
ClUrEddc
LOVERS!

PLEASE, PLEASE. PLEASE, TASTE OUR CUSTARD-BASED CREAMS
AT SEASIDE CREAMERY ON |785 PALO VERDE AVE SUITE H.

IN | ,ONG BEACH. CA
| gweet? (jNSTIGATO )
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Graphic Desi

Attention al
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perfect excuse to indulge in our
wacky clo

Join us for a day of fun
and deliciousness 11,/11!
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Gaptions



. seasidecreamery Let's find out which flavor takes the crown!

W
MAX OF 5

Which one would you try? Comment down below & HASHTAGS

#icecream #seasidecreamery #longbeach #scoopability
#rating

. seasidecreamery He understood the assignment &/ '+

#icecream #seasidecreamery #longbeach #genz #genzhumor




seasidecreamery “4FALL in love with our new flavors! Maple
Walnut, Caramel Spiced Apple, and Pumpkin Spice Latte are
here to bring you the taste of autumn in every scoop.

seasidecreamery When you realize you weren't actually sad,
you just needed ice cream @ ¢

candied walnut pieces (Contains: Dairy, Egg)

<> Spiced Caramel Apple: Spiced Apple cider and burnt sugar
base with a salted caramel swirl (Contains: Dairy, Egg)

< Pumpkin Spice Latte: Coffee infused base with pumpkin #icecream #seasidecreamery #longbeach #custardicecream
puree and spices (Contains: Dairy, Egg, Coffee) #dessertgoals #indulgeyourself #falltreats #wintertreats

#scoopsofhappiness #icecreamlovers

< Maple Walnut: Burnt sugar and maple infused base with .

Which flavor is calling your name? @ ¢

#icecream #seasidecreamery #longbeach #foodie
#icecreamlover #custardicecream #seasonalflavors
#fallflavors

. seasidecreamery Why wait? Treat yourself to a scoop of our 8-10
creamy custard ice cream - life's too short to miss out! $
HASHTAGS

#icecream #seasidecreamery #longbeach #foodie

#icecreamlover #custardicecream #lifeissweet
#scoopofhappiness



My Strategdy

&
Improvement

STRATEGY:

e Include CTA (call-to-action) in order to get more
engagement involved in the comments
o increase in engagement from followers + non-
followers
e Making sure the writing content is gppropriate to the
video alongside the owners tone of voice
o creative, fun, energetic, etc.

THINGS I'VE CHANGED:

e Started off by implementing_more hashtags
o increase in reach led to an increase in followers
e Changed my_tone of voice to audiences liking
o started off with more of a semi-professional
tone, then changed it into more fun and
engaging tone




e Developed a competitive analysis on neighboring ice
cream stores that were direct to indirect competitors
of Seaside

o Pros and cons allowed me to push forward stray or
move closer on certain designs, layouts, and
services




Seaside Creamery

Pur Bowls

Bens Scoop

Provides different
innovative flavors with
a monthly new flavor
(allows loyal
consumers to come
back and have
something to look
forward to).

Long Beach

Long Beach,

Cerritos, Fountain :

Valiey, Fullerton, Offers ice cream
scoops. pints,

Orange, Newport : :
B sk milkshakes, donut ice

Heights, Alhambra,
i cream bars. sundae,
High_lr?;de:rk. West sl neian
' Angeles, Pasadena
mam Vr;lley " Offers acaibowls and
Orange Crrsan other "healthy” options
South E:ate < ﬂr':ta such as Yerbamates
‘Ana ' and kombucha
Only sells icecream
Carson scoops of pints and

gallons

(Compare
cream sandwiches, ice

https:/iaftersicecream.com/

' Local millennials and

Local millennials,
families, and
younger adults

(Compare https://purbowls.comiorder-online

-Currently is
- collaborating with
~other lines that dive
‘into the KPOP world

Healthier individuals,

!

Afters and -~

| htps:fifwww.benscoops.comfice-

Vegans, Gym Goers,
Millennials

Crearm

(Compare https://fwww.doordash.comfen-CA

' Local Millennials and

| flstore/ben-scoops-carson-25983

894/ 7srsltid=AfmBOogov1FRIWZY]

 60IZHtnkAii41ttHl owBRIfIPPEXpG |
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Creative unigue flavors where
other icecream stores may not
provide

Offers a variety of merch, ice
cream, other types of deserts,
even dog treats.

Provides charity, fundraisers,
catering, and aims for a healthy
luxurious and vegan options

Offers a variety of Filipino cultural
flavors.

NFA

Good

+ Straightforward

~+ Has their present limited offerings as focal
|t

= Floating block element introducing each
category was distracting

* Solution: Howver Effect or Scale animation

instead

EG-nnr.l
+ Straightforward to what they're about and

serve, acai bowls
- Bit bland for the Home Page, there's not

‘enough emotions and curiosity for the
‘consumer to want to know more

Okay
+ Straightforward

- Lack of variety and designs on the website

(rookie designs)




Phase 1 Creating a Blueprint

Home

Menu

___,  Description/Rules . Owner — Interest Form

- CTA >Menu — Restrictions e Mission — Redirection to email as well

Proceeded after delegating with client



Phase 2 Understanding how this will all work

Look at the monthly dessert

|

Scroll through main page

1
C End of page )(— Finding the location < Scroll through main page <—( Landing Page )—) Navigation har —

Description - How to Cater - Rules and Guidelines { T T )

Owners - Why they started - Their values — C CTA to contact )

Interest Form — ( Send Form )
!

Unavailable (Second Option) — C Email )




Developing the Website
Wireframes and Low-Fidelity

PUMPKIN FLAVOR

LEARN MOBE

IT'S NOT GOING TO
LICK ITSELF.

OUR LOCATION

785 PaLD VERSE AVE UTE B LOMS BEADE. F, L L
CA 90875 :
RouRs &
Mosaay - Temsaay 2 -5 PM .
Fanay - Smaar: 129 FM

DX - XK - XXX

FLAVORS

EXPLORE DUR MONTHLY AND EVERY SEASON FLAVORS

FLAVOR FLAVOR
Description of icecream. Description of icecream.

FLAVOR FLAVOR
Description of icecream. Description of icecream.

Home
DON'T FORGET DESSERT! it

4 Semn Crvacmery A rights et

About Us

Catering
About Us

FLAVOR
Description of icecream.

FLAVOR
Description of icecream.

a e Catwring Abeat Contat B %

CATERING

dolar sit amet, comsectatur ing alit, sad do ehemod temper
incididant ! labore et dolore magna aliqua. UL enim ad misim veniam, quis nestrud
exercitation ullames |abaris nisl 1 aliquip ex ea commado consequat. Duis aute irure.
dalor in in valuptate velit illum dalore e fugi .
Excepbeur sint occascat cupidatat son proident. sunt i culsa gui officia deserunt mollit
anim id est laborem.

SERVICE

iy destegnt malit anim W 631 babareny

roe graert,

[ep—

SCHEDULE
Lovor psam dal st s, casseetitur adiscing i sl

offcia deserent mulit anim M et ladaram

PRYMENT

oficaa ceserant el anin M est labaren.

PROCESS AND REGULATONS

Frcapleat sial ocrapcat capidatat nes prosdeel, wat ia cobpa ol

officia deseranl melil anim d es1 labaren

GET ME A QUOTE

o Menu Catering About Us Contact

OUR STORY

STARTING FROM A KITCHEN.

Laeem ipssem dalar it amet, consectetur adipiscing e¥1, sed do eiusmod bempor incididunt ut tabare et nagra aligua. Ut enim ad minim veniam, quis ullames
Iaborks nisi ut aliquip ex e commadn consequat. Dus aute irure dolor in voluptate velit esse cillum dol fugiat nulla pariatur. Exceplenr sint occaecat cupidatat
non preident, sunt in culpa qui officia deserunt mallit anim id est laborum.

WHY DID WE START SEASIDE CREAMERY?

Laeem ipsem dofor sit amel, consectetur adipiscing ek, sed do eiusmod bempor iacididunt ut tabare et aliqua. Ut enim ad i s nostrod exercitation ullames
laboris nisi ut aliquip ex ea commad censequat. Duis aute irure dolor in reprehenderit in voluptate velit ess2 cillum dolore eu fugiat nulla pariatur. Excepleur sint occacat cupidatat
non proddent, sunt in culga qui ofcia deserunt mellit anim id est laborem.

VALUES

Larem ipsmm delor sit amet, consectetur sdipiscing efét, sed do elusmod tempor incididunt ut labore et aliqua. Ut enim quis nostred itation ullames
laboris nisi uf aliquip ex ea commado censequat. Duis aute irure dolor in luptate velit esse cillum dol fugiat nulla pariatur. Excepleur sint occaecat cupidatat
non preddent, sunt in culfpa qui officia deserunt mallit anim id est labonem.

© HEN e b 18 bt vl



Website Monu Catering Community About Us Contact X f®
h . < d I Flavors
ttps://www.seasidecreamery.com/ ! T S
N/
%
Indonesian Vanilla Strawberry Shortcake Caramel Spiced Apple
Indonasion vanllo bean ice cream Strawborry bate with o lreote ~cirtodl Spiced applo cider and burnt sugar base
ot Daiey, Egn strowbery and Oneo gravel with saled coramel swirl
nnnnnnn Dairy, £gg. Wheot, Soy oetains; Dairy, Egg
Menu Catering Community AboutUs Contact X §f ©
Monu Catering Community About Us Contact * f

Seaside Creamery is a family-runice
cream shop in Long Beach. Ourice
cream has a custard base, and we
offer new flavors monthly to keep

your tastebuds excited!

Let Seaside Creamery bring
you a sweet treat at your
next event!

Whether you're planning a birthday
party, corporate gathering, wedding,
school function, or community event,

we specialize in creating a funand
delicious experience tailored to your

event. Contact us today to start
planning the sweetest part of your
celebration!

Our Story Beginnings

—
'y

[l More Flavors

o

Starting from akitchen.

‘What started as home experiments quickly blossomed into a
dream of opening a shop after receiving glowing feedback
from friends and family. Our team is to make every visit o
flavorful and fun experi We pride ves on using

Maple Walnut Pumpkin Caramel Spiced Apple

locally-sourced ingredients whenever possible, staying eco-
friendly with our practices, and always crafting new,
innovative flavors to keep things exciting.




lnsig"hl;s Now

< Professional dashboard (:}

Insights Oct 21 - Nov 19

ﬁ&';wm Your post is high-performing
SSESES, 107 accounts engaged with this D
ZMhow post, more than your other posts.

- <
e s

Views 477K >
Interactions 1.3K >
Total followers 2.2K >
Most views See all

(‘JIIM’ l.u

ll.'MFP.'inr

<

Top sources of views

Reshares
Feed

Profile

Accounts reached

Interactions @

128

Interactions

N\

Likes

Shares

Saves

Comments

Post insights

Profile ©

1,479

Profile activity

Profile visits

External link taps

Business address taps

1,399
21

59

Focus on creating reshareable content and

prioritize Reels for reach.

Leverage analytics to understand what types of

visuals and stories attract non-followers.

Encourage external link taps through strategic

call-to-actions in posts.

Highlight top-performing themes or formats

from past successful posts.



indicating strong discoverability and
potential to attract new audiences.
Content types driving engagement:

@)

Overall Views (Last 9o Days

Views @

48,579

Views

Followers

Non-followers

Total views: 48,579, with a 55%

jori A hed
majority from non-followers, ccounts reache

Reels: 68.1% of total views, S0F coniEat DaEhc. on Vises

showcasing their effectiveness for
reaching new audiences.
Stories: 19.6%, good for
maintaining engagement with
followers.

Coprede

By content type

m Followers Non-followers

Reels P— ]

Stories —

Pasts  emme o Posts: 12.3%, offering steady but
less impactful reach.

Top-performing posts based on views:

o Nov 8 (4.9K), Nov 9 (3.7K), and Nov
14 (3.6K), emphasizing the appeal of
visually captivating and timely
CALLING ALL _ content.
Steady mix of content resonates with

& Followers # Non-followers

LOVERS

e R followers and garners interest from a

broader audience.



That's a Wrap




