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Overview

In this portfolio | have presented projects that | have completed at Arizona State University while working
towards my Masters in User Experience from Fall 2023 to Summer 2024. This portfolio is meant to
demonstrate my ability to professionally execute design principles and processes with the user in mind.

Project One: Buttery Bakery Website Redesign

A standout project involving bringing wireframes and sketches to life through direct engagement with
potential users at a Bakery. Unlike creating personas based on online data, this project allowed me to
develop personas rooted in actual user interactions. This hands-on approach to user testing improved the
usability and relevance of the final product and highlighted the importance of empathy and user-centered
design principles in creating meaningful designs.

Project Two: GreenPath Volunteer Website Audit

One of the most challenging and rewarding projects | undertook was evaluating and enhancing the
accessibility of the GreenPath Learning Forward website. This project required meticulous attention to
detail and a deep understanding of the W3C Web Accessibility Guidelines. Through font updates, alt text
images, user-friendly language, and videos with closed captions and transcripts, | transformed the
learning environment into a more inclusive space. This experience underscored the importance of detail-
oriented work in design, especially when working with tight deadlines. Achieving a 100% on this project
was a testament to the time and effort | invested in it.

Project Three: Rose Family Bakery Website Design

This was the most challenging project that | have ever taken on. It required a huge amount of trial and
error all while trying to keep the design cohesive and satisfactory to the guidelines and client. | admittedly
struggled with paying attention to the very fine detail that the completion of this project required of me
and it helped me grow in a very positive direction in the design world. Especially because there are not a
lot of designers that are willing to take their time with the details as there are a lot of really short
deadlines that they need to work with. | earned a 100% on this project which was well deserved because |
put so much time and thought into it.
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Taylor Ward

Linkedin | Tjayeward(@gmail com | https://uxfol.io/78a851ab | 512-638-7886

EDUCATION

Master of Science in User Experience May 2024

Arizona State University Remote, Tempe AZ
e 355GPA

Bachelor of Science in Consumer Behavior May 2023

University of North Texas Remote, Dallas TX
e 382GPA

Associates in Business Administration June 2022

Austin Community College Remote, Austin TX
o 37GPA

PROFESSIONAL EXPERIENCE

Junior UX/UT Designer July 2022 - May 2023

Issio Solutions Remote, California

e Headed design and prototyping for "Weekly Templating" as an addition to original Issio Software - it
allowed for users to create mass weekly templates for scheduling purposes.

e Researched Nurse Managers and VA hospital staff extensively in order to design solutions to various
1ssues these personas would run into when using scheduling software.

e (ollaborated with the developer and design team closely to brainstorm and get feedback on designs,
1ideas and prototypes.

e Maintained and followed the company design system keeping everything streamlined and uniform
throughout the website and future add ons.

e Practiced the UX/UI processes-creating user flows, sketching, wireframing, hi-fidelities and prototyping
to solve complex user issues and add value to the platform based on user pain points.

PROJECT EXPERIENCE
Buttery Bakery Website redesign January 2024 - April 2024
(Class Project) Remote
e Audited and developed a usability report for the ButterBakery.com with recommendations for website
changes to improve user experience
e Performed interviews with 5 users/potential users in the local bakery and used data collected to create
personas for emphasizing with the users when designing
e Conducted a user test for 3 different tasks on the original site with 5 users and thoroughly recorded
results for the site rebuild
e Analyzed results to build design solutions to issues users ran into during testing. This was followed by
building a prototype which could then be user tested again.

Redesigning the Payment Kiosks at Chilis May 2024 - Present
(Personal Project) Capitola, California

e As I bartender at Chili's I found several issues users ran into when trying to make payments on
restaurant kiosks. I set out to design a solution that would save users time and frustration.

e Wrote up a report addressing problems users would encounter regularly and supplemented some
potential solution suggestions. Included 1ssues employees run into as well as the kiosks are not just for
the customers.

e Designed a mock up of what the Payment Kiosks could potentially look like with user 1ssues in mind
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Keep it Real October 2021 - February 2022
(Avocademy Bootcamp Project) Remote
e (Conducted interviews with people who have been in long distance relationships as [ was aiming to
create an app which would make these relationships a little easier
e Established personas and potential app sketches for brainstorming led to user flows and wireframes
e Wireframes were user tested to finalize design choices for the hi-fidelities and prototype creation

LEADERSHIP EXPERIENCE
Content Moderation Team Lead September 2018 - June 2022
TaskUs Remote, Texas

e Analyzed Employee Net Promoter Scores quarterly in order to develop business plans addressing areas
of opportunity and enhancing our teammate experience.

e Trained team using visuals and content I designed in order to meet and exceed campaign goals. Quality
target of 85% has been exceeded by my top performing team for the majority of the campaign’s time
with a 93% average. Each presentation was catered to my team’s learning style.

e Built presentations with campaign performance data which told a story and included thematic pop
culture references. It gained a positive response from the entire leadership team and was formally
recognized by our Senior VP.

e Focused on developing teammates into servant leaders through an 11 weeks of leadership coaching plan
that I created. Topics were self awareness, motivation, social capital and contingency thinking.

SKILLS AND INTERESTS

Invision, Figma, Miro, Coding HTML, CSS, Javascript, Prototyping, Wireframing, UX Research, User
Interface Design, User Experience, Customer Service, Sales, Leading Teams

[ am passionate about pursuing a UX/UI role that allows for me to make a positive impact within the
community. I really enjoy the idea of working for a company that cares for the environment and the mental
health of their users. I aspire to merge my creative abilities with a sense of social responsibility to build
something that will challenge the status quo. I also enjoy rock climbing and surfing in my free time and I am
working towards getting my certification in Marine Biology and scuba diving so that I can design
products/software for the purpose of Ocean Conservation,
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Background

The Buttery Bakery is local bakery in Santa
Cruz that makes pastries, pies, cakes and
wedding cakes. They also serve food and

take catering and food orders. The website

is older and really hard to use.

As someone who used to work for the Buttery
Bakery, | wanted to redesign some of the
original website and make changes to their
product pages. After performing a detailed

Heuristics Evaluation using Jakob Neilson’s

Timeline

This project was 6 weeks long and required
the following in order to have a successful

redesign:

-Heuristic Evaluation

-User Research

-Persona Creation

-User Stories

-Usability Testing Materials
-Usability Testing Data
-Hi-Fidelity Prototype

Tools Used

Figma

Microsoft Excel

Heuristics as a guide - | found that the
product pages were missing items such as
prices, descriptions and "buy now" buttons

that would initiate a products purchase.

Heuristics Evaluation

As mentioned above, | found that the most severe violation
of the 10 Heuristics was with Aesthetic and minimalist design
because the product pages lacking information about the
food items. The current design is too minimal and requires
prices, a description, and perhaps a way for the user to
purchase the products. | rated the severity as Catastrophic
based on a scale of , , and
Catastrophic and made some recommendations for
immediate repair. This information missing on the website
would definitely be a cause for lost online revenue.

Heuristics Violation Recommendation Severity
Aesthetic and minimalist | 1. The current pastry page has no prices | Include prices, Catastrophic
design and no descriptions and no ingredients | descriptions and

listed at all. This is super minimalistic but ingredients; it answers'a

Dialogues should not . . lot of questions for the
o customers need information about the “
contain information which is user
products
irrelevant or rarely needed.

Original Homepage

ABOUT BAKERY CAFE CATERING

BUTTERY BAKERY

HOLIDAY MENU ORDER ONLINE NOW!

WEDDINGS GIFTCARDS DELIVERY

RE(ORTrERy |

L]

Lumi:u;

WELCOME TO THE BUTTERY HouRs
CAFE & BAKERY Bakery: TAM - 5PM Everyday

LOCATION

702 Soquel Ave. Santa Cruz, CA
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User Research

| chose the demographic of people that | was going to
interview by visiting my local Buttery Bakery down the
street from me. | asked 6 people the following questions
with a mixed- method survey in order to collect
qualitative and quantitative data for the creation of user
personas.

The interview included six participants aged 24 to 61,
with most being familiar with ordering food online,
except for one who relies on their grandkids. Participants
rated their technology savviness from 2 to 10, indicating
a broad range of tech comfort levels. They expect a
bakery website to facilitate ordering cakes, food, and
snacks, provide ingredient and calorie information, and
support custom orders and price searches. Only one
participant has a dietary restriction (gluten-free).
Preferred website features include high-quality product
images, easy ordering processes, detailed menus,
comprehensive information, and various customization
options. Dislikes focused on unused blogs, excessive
ads, random content, poor navigation, pre-made items
without customization, and numerous ordering rules.
Participants buy pastries at varying frequencies, from
whenever they crave them to only on special occasions
or for their children. Suggestions for improvement
highlighted the need for customization options with
visual previews, a search bar, clear pricing, a dedicated
ordering page, and overall ease of use. The current
website received low ratings (1-5), reflecting a general
consensus that it requires significant improvements.

Personas

Research Questions

1. How old are you?

2. Are you familiar with ordering food online?

3. Rate your technology savviness on a scale of 1-10. (10 being extremely familiar with

technology)

123456789210

4. When using a website for a bakery what are some tasks you think you should be able to

complete?

5. Do you have any dietary restrictions that make it hard for you to order certain items

from the bakery?

6. What do you like to see on bakery websites?

7. What do you dislike seeing on bakery websites?

8. When do you usually buy pastries, cupcakes, cakes or pies?

9. Do you have any suggestions on features that we could add to the current bakery

website?

10. What would you rate the current website on a scale of 1-10? (10 being the best website

you’ve ever seen)

From the data | collected with my survey, | created user personas that would best fit the Bakery and audience
that | would be redesigning this website for. | had a wide range of ages and wildly different levels of tech
savviness to work with. | also had people on restricted diets that need to pay attention to the ingredients in their
food as well as people who really wanted to use this website to customize their orders.

Janice The Cake Connoisseur
your business.

Brief story

AGE 64 Goals
EDUCATION Some College
8 = | want to try everything in the bakery so that | know

STATUS Married what sweets are the best for my friends and family.
| don't want to get them a bad cake.
OCCUPATION  Retired - To make sure that | am getting sweets with quality
ingredients.
LOCATION Sar!ta C'_‘uz' » To bring the community together with good cake
California and conversation.

| will definitely be telling my friend Nancy at church about

”

| order my friends and family sweets for every occasion. Whether it’s birthdays, holidays, graduations, or
just celebrating life, | feel as though there should at least be cake involved. | love the

Buttery Bakery because they let me customize my orders and their customer service has that special
small business touch. They answer all of my questions and | have a lot of them. | just want to make sure
that everything is done correctly and that my family is going to enjoy the goods that | am getting. | will
recommend the business to everyone as long as my needs are met.

Frustrations

- | pay very close attention to store signage and

sometimes | feel as though it's not straightforward
enough for me.

= When bakeries focus more on marketing than the

quality of their goods .

- | have to drive 30 minutes to get to the bakery so

quality is important to me and would make it worth
my time and gas money.

Stephanie The Dieter

ace
EDUCATION
status
occupaTion

LOCATION

Anthony The Dad of the Year

27

In College
single
Teaching Assistant

Santa Cruz,
California

EDUCATION

STATUS

OCCUPATION

LOCATION

32

High School
Divorced
Software Engineer

Santa Cruz,
California

“ If those cookies are more than 200 calories, then I'll be taking o
the icing off.

Brief story

I really love sweets but | try not to splurge. It is important to treat yourself but maybe only a few times a
wes ut Ireally en

y
| ts that have lower
d only eat fter | take off the

Frustrations

% My daughter loves the sugar cookies and | love when she’s 2

happy.

Brief story

My daughter and | visit The Buttery Bakery a few times a week because it's right next to the ballet studio
that she goes routine i incing and then cookies! | really enjoy the fact that this bakery is ownec

by a small family and that they really prove that families come first. | will support this business for years
to come and | am open to all the new changes that they've been undergoing. From new marketing to even
new sweets!

Goals Frustrations

tome. So the bakery should be kid friendly! the top she
+ o save money because we g0 so many times a seeallthe.
week. g

inter and my daughter can't

5 - Jamh
sooften th Ishould be benefiting from
my frequer ome way.
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Asa...

| want to...

So thatl...

Acceptance Criteria

Family Oriented
Person

Be able to easily put
in a custom cake
order

Can make sure
everyone’s dietary
needs are met for
each of my
celebrations

The system should
allow users to make
custom cake orders

Loyal Customer

Be able to sign into a
rewards program and
get discounts

Can save money on
the little things

The system should
allow users to use a
rewards program

Paying Customer

See the prices on the
website

Can see what | am
going to be paying for
each item

The system should
have prices listed for
the users for all
products

Individual who cares
about my diet

See the ingredients
listed

Can make sure | can
eat what you are

The system should
have the ingredients

selling

listed for all products

Individual with dietary
restrictions

Customize my food
and cake orders

selling

Can make sure | can
eat what you are

The system should
allow for the
customization of
products to support
dietary restrictions

Usability Test Plan

User Stories

| created user stories that would aid me in determining what
features would be the most important to my personas. User
stories are crucial to UX/UI design because they provide clear,
concise descriptions of user needs and preferences, helping

designers create features that directly address these needs. In

your project, user stories were instrumental in identifying key
features for your personas. For example, feedback from the
interviews indicated a strong desire for the ability to make
custom cake orders, suggesting that personalization is a
significant user need. Additionally, the suggestion to
implement a rewards program addresses user motivation and
loyalty, while listing prices and product descriptions caters to
the need for transparency and informed decision-making. By
focusing on these specific user stories, you ensure that the
design enhancements are aligned with actual user
expectations and behaviors, ultimately leading to a more
satisfying and effective user experience.

The 5-User test rule was first proposed by Jakob Nielsen - He argued that testing 5 users would uncover about 85% of user
problems which you can read more about in this article. Following this test rule, | created 3 test tasks that | would have 5 users

perform:

Can the user order 6 Carrot Cake Cupcakes for tomorrow?

Can the user oder a custom cake for tomorrow?

Can the user order a Turkey Basil Sandwich?

PRODUCT UNDER TEST

What's being tested? What are
the business and experience
goals of the product?

The Buttery Bakery website is being
tested for its ease and usability.
Users should be able to user the
website for gathering information
about the products (pastries, cakes
and cupcakes) and for placing
orders.

BUSINESS CASE

Why are we doing this test?
What are the benefits? What are
the risks of not testing?

After this test users should benefit
from alterations that would make
the site more user friendly when it
comes to placing orders and finding
out prices and information for
products. The risks of not testing
would involve losing customers due
to lack on information on the site.

PROCEDURE

TEST OBJECTIVES

What are the goals of the
usability test? What specific
questions will be answered?
What hypotheses will be tested?

Goals of the usability test:
-Test Ease of Product ordering

-Analyze layout of current website
for future optimization

-See what information should be
omitted or added to product
information and guidelines pages

Can the user order 6 Carrot
Cupcakes for tomorrow?

Can the user order a custom cake
for tomorrow?

Can the user order a Turkey Basil
Sandwich?

The hypothesis is that the current
usability is very low.

What are the main steps in the test procedure?

Have user sign
and acknowledge
test consent
form

Present user with

script

Present user with
website and read task

PARTICIPANTS

How many participants will be
recruited? What are their key
characteristics?

S participants will be recruited
Key Characteristics:

-Buttery Bakery Consumer
-Ages 18-90

-Any technology knowledge level

EQUIPMENT

What equipment is required?
How will you record the data?

5 participants will be recruited
Key Characteristics:

-Buttery Bakery Consumer
-Ages 18-90

-Any technology knowledge level

Observe the user

TEST TASKS

What are the test tasks?

Can the user order 6 Carrot
Cupcakes for tomorrow?

Can the user order a custom cake
for tomorrow?

Can the user order a Turkey Basil
Sandwich?

Record findings

navigate through
the website to

complete

assigned task

RESPONSIBILITIES

Who is involved in the test and
what are their responsibilities?

The user chosen within
demographics expectations will be
performing the test tasks. The
author of this form will be
observing the tasks performed by
the users and recording the
results.

LOCATION & DATES

Where and when will the test
take place? When and how will
the results be shared?

The test will take place on March
7th, 2024 at the Buttery Bakery.

Results will be shared through my
UX workbook documents

Repeat test
procedure until
all tasks are
completed
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https://www.nngroup.com/articles/why-you-only-need-to-test-with-5-users/

Usability Test Write Up
Summary of Usability Testing Components:

1. Write-Up and Usability Test Plan Dashboard:
- Developed a detailed plan outlining the objectives, methodology, and metrics for evaluating the website's usability.

2. Participant Consent Form:
- Created a form to obtain informed consent from participants, ensuring they understand the purpose of the test, their
rights, and how their data will be used.

3. Pre-test Questionnaire:
- Designed a questionnaire to gather demographic information and baseline data on participants' familiarity with
technology and the bakery's website.

4. Post-test Questionnaire:
- Prepared a follow-up questionnaire to capture participants' feedback on their experience using the website, including
any difficulties encountered and suggestions for improvement.

5. Script:
- Wrote a script to standardize the instructions and tasks given to participants during the usability test, ensuring
consistency and reliability in data collection.

6. Observation Sheet:
- Created a sheet for noting participants' actions, behaviors, and comments during the usability test, providing
qualitative data to supplement the quantitative metrics.

Usability Testing Data

The expected outcomes of the study included understanding the time it takes to order cupcakes due to unclear pricing and
navigation, proving the need for a more user-friendly website, analyzing the current layout for future optimization, and
assessing the ease of product ordering to identify necessary changes.

The results revealed several major issues: users had trouble finding the "Order Now" button, couldn't modify food items, and
noted the absence of prices and descriptions. Additionally, users suggested improvements such as larger text, fewer ordering
rules, and better navigation. Comments highlighted frustrations with pre-made items, random content, and a poorly made
navigation bar. Users expressed a desire for comprehensive information, easy modification options, and the ability to mix and
match cake flavors.

METHODOLOGY

Location (Participants' locations (remote? In

person?)) The Buttery Bakery in Person

Moderation (Moderated by the researcher?) Moderated by the Researcher

Participant recruitment (how you found

o 5 participants were recruited in store with an offer of a carrot cupcake in exchange for their participation
participants)

STUDY OBJECTIVES Which are the outcomes expected for this study?
ID Description
1 Ordering 6 cupcakes for tomorrow is expected to take a longer amount of time because there are no cupcake prices or clear direct path that the user can find without there being some
exploration
2 The study is expected to prove that the website could benefit from being more user friendly
3 Analyze layout of current website for future optimization
4 Test Ease of Product ordering and See what information should be omitted or added to product information and guidelines pages
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Prototyping The following is the Hi-Fidelity prototype that | created from the data that | analyzed. The Buttery Bakery sticker

is proudly displayed on every page and is also the homepage button.

New Homepage with clear navigation
menu and Order now buttons

Cupcakes page where you can see ingredients, prices, quantity, product
names and a way to add cupcakes to cart

L]
ABOUT BAKERY WEDDINGS DELIVERY HOLIDAY MENU CART

ABOUT BAKERY WEDDINGS DELIVERY

HOLIDAY MENU

BROCHURE CAKE
CUSTOM CAKE
PASTRIES
COOKIES
CUPCAKES

PIES d
DESSERTS e
CAKE CARE

Our delicious cupcake recipes have
been in the family since 1984. You
can now order as many cupcakes

as you'd like!

WELCOME TO THE BUTTERY CAFE & BAKERY HOURS

Bakery: 7AM - 5PM Everyday
The Buttery's beloved cakes have been a delicious ) el 4
staple of Santa Cruz gathering since Janet Platin first Cafein LM Qs
opened the bakery in 1984, Our Online shop, makes it PHONE
easier than ever to find the perfect cake, pastries, (5] 4563020 CU PCAKES
cookies or catering for your event. RS

LOCATION

Order Now 702 Soquel Ave. Santa Cruz, CA
Red Velvet Chocolate Chocolate

Red Velvet cupcake with
cream cheese icing with
sliced almond

s485 [amv: -1+

Fresh carrots, coconut,
and pineapple cupcake
with cream cheese icing
with walnuts

$385 [arv: -1+

Devil's food cupcake
topped with ganache

$3.85 [Qrv: -1+

Devil's food cupcake
topped with ganache

$3.85 Qrv: -1+

 AddtoCart [ Addtocart | [ Addtocart | [ AddtoCart |
Raspberry

< Red Velvet Cake >

Cream cheese filling and Icing

Chocolate Cupcake with

fresh raspberries

$385 [arvi -1+

Order Red Velvet Cake
[ Add to Cart ]

Size Price

7" Short Round (Serves 6-8) $36.50

7" Tall Round (Serves 10-12) $43.50

10" Round (Serves 24-30) $85

Have any
12" Round (Serves 35-45) $135 Questions about

ordering a cake?

1/4 (8.5"x12.5") Sheet (Serves 20-25) §75

ABOUT BAKERY WEDDINGS DELIVERY

HOLIDAY MENU

Our delicious cupcake recipes have
been in the family since 1984. You
can now order as many cupcakes
as you'd like!

Cupcakes page with a

functional grocery cart for

items added to cart by
% user. User can either
continue shopping or
view their cart after
adding an item. The cart
also shows how many
items are in it.

CUPCAKES

Added to Cart

Red Velvet Chocolate

L Continue Shopping J

[' View Cart J

Red Velvet cupcake with
cream cheese icing with
sliced almond

Fresh carrots, coconut,
and pineapple cupcake
with cream cheese icing
with walnuts

§3.05 (arv:-1+)

Devil's food cupcake
topped with ganache

Devil's food cupcake
topped with ganache

$a.85 (arv:—1+) $3.85 (arv: -1+ $385 [arvi- 1+

| AddtoCart | | AddtoCart | | AddtoCart | | Addtocart |

Raspberry

o

S

Chocolate Cupcake with
fresh raspberries

$3.85 [aQrv: — 1+

|1 Add to Cart \]

h=

ABOUT BAKERY WEDDINGS DELIVERY HOLIDAY MENU CART
CART
Shopping Cart $23.10 Checkout
Subtotal: $23.10
Carrot Cupcake $23.10 Total Price: $23.10*

Fresh carrots, coconut,
and pineapple cupcake
with cream cheese icing
with walnuts

[_EQT ¥ — 'E+_)

ﬁ Edit @ Remove

Functional Cart page that allows the users to edit the items in the cart,
remove, or add more. Prices are marked clearly and there is are the price
totals with the checkout button as well.

| Checkout
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Reflection on Significance

Bringing wireframes and sketches to life is one of my favorite things to do. This project was especially significant because it
allowed me to engage directly with potential users at the Bakery, incorporating real people's perspectives into my design
solutions. Unlike creating personas based on online data, | was able to develop personas rooted in actual user interactions,
which brought authenticity and depth to the design. This hands-on approach to user testing not only improved the usability
and relevance of the final product but also underscored the importance of empathy and user-centered design principles in
creating effective and meaningful designs.

Evidence of Accomplishment

This project showcases my proficiency in key design principles such as user-centered design, empathy, and iterative testing.
By successfully translating user feedback into practical design solutions, | have proven my capability to create designs that
are not only functional but also resonate with the end users. This experience highlights my readiness to tackle complex design
challenges and contribute valuable insights to future projects.

Summary

For this project, | conducted a comprehensive process that included heuristic evaluation, user research, persona creation, user
stories, usability testing materials, usability testing data, and the development of a hi-fidelity prototype. | started by creating
user stories, which were crucial in determining the most important features for my personas. User stories provide clear
descriptions of user needs and preferences, guiding the design process to directly address these needs. For instance, interview
feedback highlighted the desire for custom cake orders, indicating a significant user need for personalization. This structured
approach not only refined the design but also made the final prototype more user-centric and responsive to the real needs of
the Buttery Bakery’s Customers.



LDT 508: Design Accessbl & Incl Dig Lrn

GreenPath Forward

Learning hub

Background Timeline Tools Used

| pretended to be an This project was 3 weeks long and WC3 Guidlines and Accessibility
instructional designer for required the following deliverables: Checkers

GreenPath Forward, a non-profit

organization dedicated to Youtube for Closed Captions
environmental conservation and -Instructional Program Accessibility

community engagement. Their Evaluation Google Slides for editing the
mission is to empower presentation on the GreenPath
communities to protect and -Making Digital Learning Content Forward website

preserve their natural Accessible

surroundings through education Grackle for Google slide accessibility
and active participation. -UDL Implementation check

As part of their efforts, they rely
heavily on a dedicated team of
volunteers who access our
training materials through our
online platform, GreenPath
Learning Hub.

Unfortunately, recent feedback
has highlighted significant
accessibility issues with their
website, which may be
preventing some of their
volunteers, especially those with
disabilities, from fully engaging
with our training content.

Instructional Program Accessibility Evaluation

| used W3C's website to critically evaluate the accessibility of an instructional website. My task was to identify barriers that might
hinder diverse learners' access to the website's content and propose practical solutions to enhance its accessibility. By leveraging
W3C's comprehensive guidelines and resources, | was able to pinpoint specific issues, such as the lack of closed captions for videos,
insufficient alt text for images, and poor navigation structure. Based on these findings, | recommended implementing closed captions,
providing accurate and descriptive alt text, and improving the site's navigation to make the content more accessible and user-friendly
for all learners.

f;?\ 3
. Introf J'd-lﬁ-\\,\,
A T

/ 3

a"‘

GreenPath Learning Hub

MISSION:

To empower communities to protect and preserve their natural surroundings through education and active participation.

GreenPath %@

Forward
LEARNING MODULES

= MODULE 1 - Introduction to GreenPath

» MODULE 2 - Understanding Local Ecosystems

= MODULE 3 - Conservation Techniques

= MODULE 4 - Community Engagement Strategies
= MODULE 5 - Volunteer Feedback and Reflection
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Criteria Pass/Fail List the page(s)/document(s) and element
description that failed
Language of Page Pass
Page Title Fail Page title should be Green Path Learning hub,
not ‘A’ -Subpages are also named 1-5
Headings Fail Learning module heading needs to be
reformatted
Links Fail Page 2 contains a word document link that is
a URL
Typefaces and Fonts Fail There is a fancy font on subpage 4
Fine print should be avoided for the
conservation technology slideshow
Color Contrast (text and Fail Module 1: Font needs to be a more dark
background color) readable color
Module 2: Title cannot be on that picture
background
The word document needs to have a different
font color instead of green
Criteria Pass/Fail List the page(s)/document(s) and element
description that failed
Image Alternative Text Fail Missing alternative text on images in the
conservation technology slideshow
Video Captions Fail Closed Captions on Module 1 need to be
made available
Video Transcripts Fail Closed Captions on
Form Field Labels Fail Labeled incorrectly
Required Form Fields Fail Not labeled
Tables Fail Tables should be tagged and described in the

conservation technology slideshow and the
use of empty cells is not recommended

Summary of Findings
and Recommendations

Based on the evaluation of the Green
Path Learning hub website, there are
several areas that | would recommend
improvement in accessibility. | found
that the Home page title should be
revised to something more descriptive
than just ‘A.” The hamburger menu on
the top right also should have the
different navigation links that are more
clearly labeled like “Module 1:
Introduction to GreenPath” and so on.
The fonts need to be addressed across
the whole website to be something
more legible than the script that has
been chosen. Roboto is a really safe
choice instead. There should be closed
captions on the module 1video. Module
2 should have a descriptive link and the
document should be made accessible
(no green font.) The module 3 tables
should be tagged and described in the
conservation technology slideshow and
the use of empty cells are not
recommended. For the module 5 google
form, the form fields need to be labeled
properly. This website is overall not
accessible and fails every accessibility
criteria except for the language of the
page. | would recommend a serious
redesign in order to make this website
more inclusive and user friendly
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Making Digital Learning Content Accessible

After my initial review of their training platform | moved on to putting the assessment into action. | was tasked with implementing the
accessibility improvements | previously outlined.

| learned several key concepts during this unit in order to prepare for the implementation of these accessibility suggestions that |
compiled. | mastered creating accessible Word documents, ensuring that content is structured and formatted to be easily navigable by
all users, including those using assistive technologies. | gained proficiency in composing accurate and descriptive alt text for digital
images, crucial for providing context to visually impaired users. Understanding how HTML impacts accessibility, | learned to structure
web content properly to enhance usability and accessibility. | also delved into the process of captioning videos, learning to apply
captioning guidelines effectively to create subtitle files for instructional videos, ensuring that audiovisual content is accessible to
individuals with hearing impairments.

Learning how to create accessible documents and media for this project allowed me to be able to execute on the accessibility changes
that | was suggesting to GreenPath Forward.

Below are some big changes that | made to the Original GreenPath Learning Hub Website. Firstly, | made sure to change all fonts to
something that is easily legible in darker colors . | also changed the header background to something that was less distracting. The
Navigation menu has also been modified to Include the module numbers so that the menu can be easily read with a screen reader.

@@ GreenPath Forward Learning Hub o @
Module 1
Module 2

-
GreenPath Learnin
g Module 4
Module 5

Mission: To empower communities to protect and preserve their natural surroundings through education and active participation.

LEARNING MODULES

1. Module 1: Introduction to GreenPath

2. Module 2: Understanding Local Ecosystems

3. Module 3: Conservation Techniques

5. Module 5: Volunteer Reflection and Feedback

On this Module 1 Page, | edited the video on Youtube so that it would have closed captions as an option to the user. Closed captions are
crucial to accessibility because they ensure that audiovisual content is accessible to a wider audience, including individuals with
hearing impairments. | also added the option to view a video transcript in case of a slow internet connection or if someone was in need of
being able to access the video through a screen reader.

@@ GreenPath Forward Learning Hub Greenatiifiomepags & B,

GreenPath (v,
Forwavd @é‘)

A

critical role each of us plays in
safequarding

VIDEO TRANSCRIPT:

WELCOME TO GREENPATH, WHERE OUR MISSION IS TO EMPOWER COMMUNITIES TO PROTECT AND PRESERVE THEIR NATURAL SURROUNDINGS THROUGH

EDUCATION AND ACTIVE PARTICIPATION. JOIN US AS WE EXPLORE THE CRITICAL ROLE EACH OF US PLAYS IN SAFEGUARDING OUR ENVIRONMENT. AT

NDEENIDATH WE REIIEV/E THAT EAV/EDV ACTIAN ANLINTQ EDNNM THE QRAIL T EQT EEENDTQ IN NIID RAAKVADNQ TN MA IND INITIATIVEQ THAT QDAN APDNQQ
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UDL Implementation

Building on the accessibility enhancements I've implemented my next task was to further refine the GreenPath Forward Learning Hub by
integrating Universal Design for Learning (UDL) principles. This integration will focus on optimizing the educational experience so that it
caters to a diverse range of learning styles and needs, ensuring all volunteers not only access content but also engage with it

meaningfully and effectively.

UDL Barrier ID Flow Chart

START

p Do the students care? Are
they motivated to learn?

Provide Multiple Means of /\m
Engagement V

=
L ¢

Provide
options for
sustaining
effort and
persistence

Frovide
options for

recruiting
interest

Directions:

in your instructional design.

>

oy

Do the students

p understand the concept?

httpi//bitly/Y Tudlflowchart

=
Provide Multiple Means /"
&
of Representation =
Provide
options for
language,
mathematic
expressions, &
symbols

Provide

options for
perception

Provide Multiple Means
of Action & Expression
When faced with students struggling to
access content, use the decision making
flowchart to pinpoint UDL checkpoints
that could be helpful places to focus on

DeE

Is the student able to show
their understanding in the
teacher specified way'?

@aes)

Provide
options for
executive
functioning

Provide options

for expression &
communication

Q

Students are
meeting goall

DIS & SHS Collaboration, 2018

Barrier

UDL Checkpoint

Website Update

Students don’t know the goal
of the lesson

7.3 Minimize threats and
distractions

Clearly stating the lesson’s
objectives and success criteria
at the start of the lesson

The Conservation Techniques
Presentation uses complex
language and may be difficult
to understand for volunteers

2.1 Clarify vocabulary and
symbols

Using plain language and
avoiding jargon as much as
possible throughout the
presentation

The Conservation Techniques
Presentation has no pictures
or diagrams that learners
could benefit from

2.1 Offer ways of customizing
the display of information

Consider adding visuals such
as diagrams, animations or
videos to supplement the
written content and support
different learning preferences

The Conservation Techniques
Presentation does not state
learning goals so that
volunteers have a clear idea
of what they should be
learning

7.1- Provide explicit learning
goals

Clearly communicate the
learning objectives and
success criteria for the lesson
or the unit so students
understand the purpose and
expectations

There are no clear goals that
the volunteer could set in
order to make connections
between the conservations
techniques and their personal
lives

7.2 Scaffold- goal setting

Encourage volunteers to set
personalized learning goals
based on their interests and
needs

| used this UDL Engagement flowchart in
order to identify what areas of the
GreenPath Learning Forward website could
be improved upon in order to make it
easier for these adult volunteers to learn
the massive amount of information that
was being presented to them.

Universal Design for Learning, or UDL, is a
set of principles that can be incorporated
into your design to make sure that
everyone in your target audience has an
equal opportunity to learn. The underlying
philosophy of UDL is to proactively remove
barriers, and that same underlying
philosophy also serves as the foundation
for accessibility.

These are the barriers, checkpoints and
website updates that | suggested based
on how | saw Universal Design for Learning
should be implemented.

The evaluation of the instructional website
identified several barriers to accessibility
and proposed updates aligned with
Universal Design for Learning (UDL)
checkpoints. To address the issue of
students not knowing the lesson's goal, it
was suggested to clearly state objectives
and success criteria at the beginning. For
complex language in the Conservation
Techniques Presentation, using plain
language and avoiding jargon was
recommended. To overcome the lack of
visuals, adding diagrams, animations, or
videos was proposed. Explicitly stating
learning objectives and success criteria
was suggested to ensure volunteers
understand what they should be learning.
Finally, encouraging volunteers to set
personalized learning goals based on their
interests and needs was recommended to
help them connect conservation
techniques to their personal lives.
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UDL Implementation

@@ GreenPath Forward Learning Hub GreenPath Homepage v

Learning Objectives:

1l Understand the Importance of Habitat Restoration
o Explain what habitat restoration is and why it is crucial for enhancing biodiversity and ecosystem services.
o Identify different strategies used in habitat restoration, such as replanting native flora and remediating soils.
2. Recognize the Role of Controlled Burns
o Describe what controlled burns are and their purpose in managing vegetation and reducing wildfire risks.
o Discuss how controlled burns mimic natural fire regimes and benefit fire-dependent ecosystems.
3. Comprehend Invasive Species M 1ent
o Define invasive species management and its significance in protecting native species and maintaining ecological balance.
o List and explain various techniques used to manage invasive species, including mechanical removal, biological control, and chemical

treatments.
4. Learn About Desert Reclamation and Restoration
o Explain what desert reclamation and restoration involve and why they are important for desert ecosystems.
o Identify the main actions taken in desert restoration, such as soil improvement, hydrological adjustments, and reintroducing native
plants.

5 Understand Eco-friendly Agricultural Practices
o Define eco-friendly agricultural practices and their benefits for the environment.
o Discuss different sustainable farming methods, such as integrated pest management, organic farming, conservation tillage, and
polyculture cropping systems.
6. Comprehend Water Resource Management
o Explain the importance of water resource management for balancing human and ecological needs.
e} Describe the techniques used in water resource management, including water-saving technologies, watershed management, and
regulatory frameworks for water conservation.
7 Apply Knowledge to Real-world Scenarios
o Analyze how each conservation technique can be applied in various real-world scenarios to solve environmental issues.
o Develop strategies to implement these conservation technigues in local communities or specific ecosystems.
8. Promote Environmental Awareness
o Raise awareness about the importance of conservation techniques among peers and community members.
o Advocate for the adoption of sustainable practices in everyday life to contribute to environmental sustainability.

< 2 > @ ) Google Slides

@ GreenPath Forward Learning Hub GreenPath Homepage v

Goals that you can set for yourself to practice
Conservation Techniques in your day to day life

Learn About Local Ecosystems
e  Goal: Gain knowledge about the ecosystems in your area, including the native plants and animals, common invasive species,
and current environmental challenges.
e  Action: Attend local workshops, read articles, and participate in community events focused on local ecology.

Participate in Habitat Restoration Projects

. Goal: Actively take part in projects that aim to restore and improve local habitats.
e  Action: Volunteer for tree planting events, soil remediation efforts, and wildlife reintroduction programs.

Support and Conduct Controlled Burns

° Goal: Understand the benefits and procedures of controlled burns and assist in their implementation.
. Action: Get trained in controlled burn techniques and safety measures, and volunteer to help with prescribed fire activities.

Engage in Invasive Species Management
. Goal: Help manage and reduce invasive species in local ecosystems.

e  Action: Join or organize invasive species removal events, report sightings of invasive species, and educate others about the
impact of invasive species

B Google Slides

A

-

o
.

GreenPath Forward info@greenpath.org (555) 555-5555
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LDT 508: Design Accessbl & Incl Dig Lrn GreenPath Forward Learning Hub

Reflection on Significance

| was happy to be able to put the design principles into practice paired with the W3C Web Accessibility Guidelines in order to
evaluate a website called GreenPath Learning Forward for it's accessibility and enhance this learning environment to
something more inclusive through font updates, alt text images, easy to understand jargon, videos with closed captions and
transcripts and more.

This was my first digital learning accessibility class and as someone who really wants to design learning materials geared
towards Ocean Conservation- | realized that inclusivity goes beyond accessibility. It's about creating content that resonates
with diverse cultural backgrounds and learning styles. Moving forward, | am committed to applying these insights to create an
inclusive learning environment that teaches the world to take care of the ocean and respect it's inhabitants as well as help
them understand how they can play a part in saving it.

Evidence of Accomplishment

| did get a lot of positive feedback towards my alterations to the website. | was excited to hear that | was moving in the right
direction with UDL improvements and accessibility adjustments especially because learning experience design is something
that | was to pursue in the future.

Summary

This was my first time designing a website that is focused on accessibility and inclusive digital learning. | started with the
auditing stage and implemented the suggestions for improvement one step at a time as there were a lot of improvements to
be made. | learned how to make digital media like videos, pdfs, and powerpoint presentations into accessible pieces of content
that can make website navigation easier for students with disabilities. | also made sure to follow the W3C Web Accessibility
Guidelines at all times because everything that needs to be addressed regarding accessibility improvements on your site can
be found there. | learned overall how imperative it is for me to be an advocate for designing inclusive materials in the digital

and real world.
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Background

Here's a little company history -
Beebe Rose loved baking before
the pandemic, but during the
pandemic her hobby exploded
into a business! Ordering
supplies online, she started by
baking (and delivering) her
awesome cakes, cookies and
cupcakes for extended family
and friends. Word soon got out
and she was overwhelmed with
baking requests! Beebe's
cupcakes, cakes and fancy
frosted sugar cookies were
being delivered all over the east
valley.

Everything was kind of tracked
in random spreadsheets and
through email, text and
Instagram DMs, and Beebe
found she was spending a lot of
time trying to find and
coordinate orders. Then orders
started to outgrow her kitchen!
She could only hire one person
to help before there were literally
too many cooks (bakers) in the
kitchen. She made the decision
to start working toward her
dream of owning a freestanding
bakery, hopefully somewhere
near her home.

Beebe saved as much of her
profits as she could and in late
2022 opened the Rose Family
Bakery near University and Ash
in Tempe. Let's GO!

Unfortunately, foot traffic at the
bakery has been a little bit slow,
but is growing due to some help
from Beebe's son Kareem's idea
to create TikTok videos showing
Beebe & her staff frosting
cupcakes, slicing the 6 layer
rainbow cakes, and showing her
precision sugar cookie
decorating skills. Kareem's next
big idea - create a website where
someone could order Beebe's
baked goods ahead of time for
pickup or delivery - and of
course use social media
advertising to bring people to
the website!

Sl Traote moca with lawa o ooy asnoson

Timeline

This project was 6 weeks long and required
the following deliverables:

- User Personas

-Empathy Map

-Site Map

-Walkthrough on how the website will work
-Desktop Wireframes

- Mobile Wireframes

Tools Used

Figma
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Getting to know the Client and what they are looking for

After getting to know Beebe and Kareem, here is a summary of notes that | made during onboarding and during meetings
where we discussed website functionality:

The Cute Cactus Cookies, a customer favorite, should be prominently featured on the home page with a large graphic. For
custom orders, Kareem emphasized ensuring customers that vague requests will prompt a follow-up call or text. Non-custom
orders require a minimum of 2 days' notice, while custom orders need 4 days. Orders can be placed up to 60 days in advance.
The bakery operates Monday to Friday from 9 am to 4 pm, and weekends from 10 am to 3 pm, with deliveries available daily
between 11am and 2 pm. A text reminder for scheduled pickups would be beneficial. The site must function well on both mobile

and desktop, accepting Visa, Mastercard, American Express, and Discover. Delivery fees are fixed at $15, regardless of order size.

Beebe also wants to integrate a baking blog, consisting of 14 posts, with the same large-image format as the current template
on the Rose Family Bakery site.

User Persona

From the research that | had done to pin point what the audience for the Rose Family Bakery would look like, | decided that this
bakery was going to be really family oriented.

Below is a user persona that | created of a dad that really loves to take his daughter to the bakery to get those cactus cookies.

Anthony The Dad of the Year “ My daughter loves the cactus cookies and | love when she’s  ”

happy.

Brief story

My daughter and | visit The Rose Family Bakery a few times a week because it's right next to the ballet
studio that she goes to. The routine is dancing and then cookies! | really enjoy the fact that this bakery is
owned by a small family and that they really prove that families come first. | will support this business for
years to come and | am open to all the new changes that they’ve been undergoing. From new marketing to
even new sweets!

e 32 Goals Frustrations

- + My daughters opinion is the most important thing + It's sometimes hard when the good sweets are on
EDUCATION High School to me. So the bakery should be kid friendly! the top shelf of the counter and my daughter can’t
STATUS Divorced + To save money because we go so many times a see all the selections.

week. | wish there were coupons or something » There is no loyalty program at the bakery. | am here
OCCUPATION  Software Engineer so often that | believe | should be benefiting from
my frequent visits in some way.

LOCATION Tempe, Arizona
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Empathy Map

eEmpatiy Map

Anthony The Dad of the Year

I bring my daughter to this
bakery a few times a week

Site Map

and | really enjoy seeing
her pick out what she.

Thinks

Feels

The most important thing you should be
thinking about when creating personas and
using them to design is: "How can | make
this person's life easier while they are using
this product?"

Empathy Maps are really helpful for
Identifying pain points and opportunities.
By mapping out users' emotions and
behaviors, designers can identify specific
pain points and opportunities for
improvement. This leads to the creation of
more effective and satisfying user
experiences.

Based on the user persona and empathy map | came up with a couple ideas on how the site would work and what kind of content | was
wanting to implement into the design.

The Rose Family Bakery attracts loyal clientele who often recommend the business to others, provided they have a positive experience.
The new website should highlight the bakery's sweets, making it visually appetizing while maintaining a welcoming small business
vibe. The navigation bar will feature the logo on the top left for brand recognition, and links to the About page, shopping cart, login/

account management, and blog on the top right. A central search bar will aid users in finding products, utilizing an Al plugin to

recognize misspelled words and improve search accuracy. The search functionality will include feedback options to enhance Al training

and provide suggestions based on user queries, displaying results by individual products and categories.

Below the navigation bar, an interactive banner will allow users to subscribe to marketing and informational text messages for a 10%
discount on their first pickup purchase. This feature aims to attract discount-seeking customers and can be used to promote future

discounts or loyalty programs. The overall design should blend visual appeal with user-friendly functionality, reinforcing the bakery's
reputation and fostering customer loyalty.

0.0

HomePage

About Rose
Family Bakery

1.0

20

Page

Legend

|

3.0

Sweets and
Blog treats

31 32 33

Cookies Cakes Cupcakes
= ~ '
Cookie ¥ 321 |, 331

Brechi ok Cake Product Cupcake

Pages Product

4 Ppages Pages

Content Pages

4.0

5.0

Login

41

Checkout Pages

1

Account®’
Management
Pages
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GIT 598: Inter Design, Planning & Impl Rose Family Bakery

Wireframes

These wireframes are what | came up with from the project guidelines, user personas, empathy maps, and site plan. They are in order of
Homepage, Sweets selection to checkout process

The homepage includes an eye catching banner and an easy to use navigation bar. | have included several links to the blog and sweets
and treats page so that the user can read about the bakery as well as buy products. There were more than 10 desktop wireframes
created - Therefore, | will highlight 5 as there is so much content on the pages that | created. Each wireframe has sticky notes attached
to it that help me organize the function of each piece of the website. There was an extensive list of requirements that the client had for
the creation of this website and | aimed to address every single one.

Homepage Buying a custom cake page Blog Space for Beebe with Recipes
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5 o b < - b b pmm-m-
B Flavor:
§  menbe Srosdae e
e ot 'COOKIE RECIPES TO SPICE UP FALL
Sweet Treats made with love for any occosion S—
9 g ket Py
wirogy Foaw Cmistyoion Foasl
g ok & Comre.
Our Favorite Coctus Cookies
Thase coCtUs SUGOr Cookias ore o huge hit Wirite this on the cake:
QS o v connussookson. Want somathing mare cusiomt iy ; o
the Sweets and Treats poge . Coukte ean e e e e i
Make it Custom! oo Goll & Tet Hossage
Inciude o message to ou teom whan
o e ok, ki o cupcaben Learn to make what's in Our Kitchen
what you're focking fort o
links e 7
' B Our Famous
Rainbow Cake:
Make any Day a Special Day &WEW&T“% ot
s ik 10 the biog
. Y [
Chstarate pout
Ways to Sweeten it up!
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G i, B in Sha knaw, ord Wi dabwar iocorhyl How nedt is Come pick up your rsats! We
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o A £ BT R e [
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=TT :F,':?"”
O poGan By S RGINEom Doke et
About Us Products page for cookies, cakes and pastries

Odio tempor orcl dapibus ultrices. velit dignissim sodales ut eu sem. AC turpis egestos
sed tempus umna, Yarius maorbi enim nun faucibus o, Phasellus feucibus scelerisgu
elaifend donec pretium vulputate sapien. Praesent slemantum facilisis leo vel fringitia
est ullomcorper eget. Valutpat diam ut venenatis tellus in metus vulputate eu, Nuliam
wahicula ipsum '

£ QFGL, VEIFILS vel Bharetia vel TUFEs nune, Pretium gquean vilputate dignissim
suspendisse in est ante in. Tincidunt nunc pubvinar sapian et ligula ullamcarpar
malesuodd prodn libero. Volutpat moscenas volutpot blondit aliguam etiom erat velit.
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Mobile Wireframes

The constraints and opportunities presented by mobile devices necessitate a different approach to design, focusing on simplicity,
touch interaction, performance optimization, and user context. There were a lot more things that | needed to consider when designing
for mobile because the user is using a small touch screen. | had to really determine which content was more important to showcase
because the information presented is going to be stacked and the first piece of information that is shown is considered the most

important to the user.

With this in mind, | created some pretty user friendly wireframes considering all of the guidelines | needed to follow regarding the

client.

Buying a custom Cake
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Reflection on Significance

This project for GIT 598: Inter Design, Planning and Implementation seriously challenged my ability to map everything out from
what the buttons are going to look like to how they are going to be used. The Guidelines given to me by my client/Instructor
gave me enough room to be creative but still be forced to color inside the lines. | was honored to be apart of such a big project
from just an idea to a full on wireframed website that considers every part of the user journey.

Evidence of Accomplishment

This was the most challenging project that | have ever taken on. It required a huge amount of trial and error all while trying to
keep the design cohesive and satisfactory to the guidelines and client. | admittedly struggled with paying attention to the very
fine detail that the completion of this project required of me and it helped me grow in a very positive direction in the design
world. Especially because there are not a lot of designers that are willing to take their time with the details as there are a lot of
really short deadlines that they need to work with. | earned a 100% on this project which was well deserved because | put so
much time and thought into it.

Summary

From receiving the client's guidelines to creating website wireframes page by page, | successfully built a skeleton for the Rose
Family Bakery website that my persona would appreciate. Throughout this process, | learned to differentiate between visual
mockups and wireframes, understand the importance of the site planning phase, and recognize the role of personas and
stakeholder input. Constructing site plans and wireframes for existing websites, describing a website's audience and purpose,
and analyzing user paths were all part of the journey. | developed a keen eye for detail, learned to distinguish between
deliverables for development and business stakeholders, and honed my skills in designing wireframes with both static and
interactive content.
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Reflection

Reflecting on my time in the Arizona State University Masters program, | am filled with a
sense of pride and accomplishment. | have always been drawn to the idea of working for a
company that cares for the environment and the mental health of its users. This aspiration
has only grown stronger as | have progressed through my studies, especially because of all
the projects that have made me more confident in myself as a designer.

Throughout the program, | have sought to merge my creative abilities with a sense of social
responsibility, striving to build designs that challenge the status quo. My passion for rock
climbing and surfing has inspired me to pursue certifications in Marine Biology and scuba
diving, with the ultimate goal of designing products and software for ocean conservation.
This personal mission has been a guiding force in my academic and professional journey.

One of the most significant influences during my studies was the LDT 508: Design
Accessible & Inclusive Digital Learning class. Surprisingly, this class was one of the last
ones | needed to take for my degree plan and it turned out to be incredibly impactful. It was
filled with valuable information on the importance of being an inclusive designer, a concept |
hadn't fully grasped before. The class helped me realize that inclusivity goes beyond mere
accessibility; it's about creating content that resonates with diverse cultural backgrounds
and learning styles. This realization was pivotal, helping me find my niche in designing
digital learning for the purpose of ocean conservation.

The projects | completed at Arizona State University, which | present in this portfolio,
demonstrate my ability to professionally execute design principles and processes with the
user in mind. They are evidence of my proficiency in key design principles such as user-
centered design, empathy, and iterative testing. By successfully translating user feedback
into practical design solutions, | have proven my capability to create designs that are both
functional and resonate with end users.

After this chapter of my life comes to a close, | hope that | can bring this accomplishment
paired with the knowledge that I've gained throughout this program into the Non-profit
realm and really make an impact on changing User Experience Design to Human Experience
Design.
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