
We’re City Cast.
We make podcasts and
newsletters that connect you
with the city you love.

2026



Our audience is city-proud, curious, and action-oriented: they book
tables, buy tickets, try new spots, and show up. Your message lands
in a brand-safe, trusted context across audio, newsletter, and social.

We make cities feel
like neighborhoods.

CITY CAST



City Cast is the smartest,
easiest way to connect
with the place you live
and love.
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Right message,
right medium.

Sources: ¹Sounds Profitable: The Podcast Landscape 2025 Part 1, ²The Harris Poll,
³Litmis, ⁴Pew Research Center, ⁵Direct Marketing Association

THE OPPORTUNITY

Audio for depth, email for action, social for spark.

PODCASTS
71% of podcast listeners are willing to learn more about the brands that
advertise on podcasts—higher than any other medium
75% of Americans 18+ have listened to a podcast and 55% have listened in
the past month, and 38% are weekly listeners¹
Nearly 50% of listeners have taken action after hearing a podcast ad²
68% of podcast listeners say they’re likely to trust recommendations from
podcast hosts²

NEWSLETTERS
Email ROI is huge. 35% of advertisers get between $10-$36 per $1 spent³
1 in 3 people say they get their news from email newsletters⁴
Email marketing has an ROI of 122%, which is four times higher than other
marketing formats⁵

SOCIAL MEDIA
1 in 2 adults get their news from social media⁴
Nearly 50% of social media users say it's important for getting involved
with issues that are meaningful to them⁴
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Local Voices. Smart takes. 
Trusted content across audio, email and social.

PODCAST City Cast is the daily 15-30
minute podcast that keeps listeners
connected to their hometown, and keeps
your brand in the conversation.

NEWSLETTER Our companion daily
newsletter is a toolkit for being a better
neighbor—packed with need-to-know
local news, life-hacks, cultural events, and
going-out guides.

SOCIAL Scroll-worthy essentials, quick
headlines, fast explainers, culture picks and
weekend planners our audience saves and
shares. Immediate drops on news, new
spots, and can’t-miss events.

THE OPPORTUNITY

Reach your city's’s most engaged, passionate locals. The tastemakers and early adopters
who try new restaurants first, stay on top of cultural events, and show up civically. 
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City Cast reaches plugged-in locals with discerning
opinions, great taste and disposable income.

SOURCES: MEGAPHONE, SAILTHRU, Instagram, Apple

Podcast
Downloads per week Average Listener

Completion Rate

139,191 71%

Newsletter
Subscribers Average

Open Rate

407,165 50%

Social Media
Instagram Followers

178.5K+

REACH
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55-64
19%

GenderAudience 
Demographics

Financial
Portfolio

Education
15%

Non-Profit
9%

Design/Arch
1%

Real Estate
2%

Job Title

REACH

Volunteer 
+ Donate

34%

Non-Binary
2%Male

26%

Female
70%

35-44
23%

25-34
21%

65+
17%

45-54
17%

Age

$250K+
24%

$100K+
16%

$1M+
14%

$250K+
18%

$100K+
40%

Income Education
College+ Graduate Degree

82% 40%

<1 Yr 1-5 Yr 5-10 Years 10+ Years

6% 15% 17% 59%

How long have you lived in your city?

Housing
Homeowner Renter

61% 36%

Healthcare
14%

Other
7%Media

9%
Travel

6%

Gov
8%

Where
do you
work?

Sci/Tech
15%

Law/Fin
8%

Ag/Trade
4%

Sales
2%

Executive,
Self-Employed,
Or Professional

49%

Other
19%

Corporate,
Non-Executive

16%

Service
6%

Artist
9% Administrative

12%
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SOURCE: CITY CAST 2024 + 2025 AUDIENCE SURVEY

REACH

INTENT TO PURCHASE
In the next year… 

ACTIVITIES
Early adopter

HOBBIES
How do you spend your time?

TRAVEL

Once a Month Weekly49% 23%

How often do you participate in community, LOCAL events & gatherings?

HAVE YOU EVER
Aa a result of listening to a podcast…

Shared information from the show or newsletter 
Visited a company’s website
Gathered more information 
Made a purchase based on a Host Recommendation
Purchased a product or service 
Used a promo or discount code

88% 
76%
76% 
72%
54%
44%

Vacation
Concert tickets
Theater tickets
Furniture
Auto insurance 
Home insurance
Investments 
Wireless provider
Higher education
Luxury goods
Legal services 
Car
Home

83%
74%
66%
40%
39%
30%
27%
23%
19%
14%
11%
10%

7%

65%
58%
31%
30%
23%
18%
15%
11%
4%

Local Food/Restaurants 
Local Cultural Events
Local Shopping
New TV shows
Tech & Gadgets
Health & Wellness
Beauty & Fashion
New Alcohol Brands 
Automobiles 

Dining out
Traveling
Reading
Concerts/shows
Museums/art 
Outdoors 
Wine/Beer/Spirits 
Volunteering
Sporting events

69%
64%
62%
61%
58%
55%
37%
36%
28%

Local Travel
3-6+ times in the next year
Leisure Travel
3-6+ times in the next year

62%

59%

Audience 
Behavior
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https://link.citycast.fm/view/660c1e7246c6647a0c08c56cmhodg.2ga/e5fe035b
https://link.citycast.fm/view/660c1e7246c6647a0c08c56cmhodg.2ga/e5fe035b
https://link.citycast.fm/view/660c1e7246c6647a0c08c56cmhodg.2ga/e5fe035b











