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Global Parents for Eczema Research

eczema_parents

As GPER's communications consultant, | help distill complicated

medical research down into digestible, easy-to-understand messages

GPER for parents across all digital platforms - from web, to social, to email,
to ads. | ensure that all external communications adhere to GPER'’s
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GPER's digital channels tell the story of their multi-faceted work,

share resources for parents, and encourage parents to sign up for
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Our films span continents, countries, and cultures. They tell the stories of mothers,
providers, and advocates, and demonstrate that maternal heaith challenges and

GPER's caregiver support program. | recently created the copy and eckutions exist in every part of the world.
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content for their World Eczema Day webpage based on our WAED il £ RESILENT I 272, W Misseac Tha Making' o &

Midwife, a four-part docuseries that
follows the training of skilled birth
attendants in Haiti's Central Plateau,
where the majority of mothers give birth at
home without them or access to
emergency obstetric care. Midwives are
instrumental in filling this gap by providing
prenatal care and helping moms deliver
their babies.

campaign, Eczema Heroes.

In 2017, we released Con Madre (“With
Mother” in Spanish), which follows
midwifery students and their mentors in
Guatemala as they work to become the
country’s next cadre of providers. For the
more than 40% of the country's population
who are Indigenous, comadronas
(Indigenous midwives) are a primary
source of maternity care.

Every Mother Counts

| was brought on to manage Every Mother Counts’ 15" anniversary

campaign. Not only did | come up with the concept, #15ForEveryMom,

but | also create the content, which includes four social media posts
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and one email newsletter each month. Each month features a

Then in 2019, we produced Endomononi

different theme of EMC's work, ranging from their filmmaking to their (With Mother” in Swahil, which tes the
story of two traditional midwives serving
grantee partners in various regions. ol Can Ll

Tanzania. These women provide critical
links to care and help mothers safely

sach health facilities

This campaign is built to drive awareness and raise money for EMC's
newly launched Endurance Fund. Learn more about the campaign on

the beautiful webpage (drafted and designed by me).



https://www.gper.org/waed2025
https://everymothercounts.org/15th-anniversary/

