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SOCIAL MEDIA

Step 1: Decide Your Day + Weekly Output
Before you make anything, decide:
e How many posts this week?
e What % video vs static?
Simple rule:
e Start with what performs best for you.
e Build around that.
Example:
e 4 posts total

e ? video, 2 static

Now decide your content batching day or half day.

e |sitall day Friday?
e Half day Monday?

You decide.
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Step 2: Lock in Your “Fast Formats”
Include at least 2 low-effort formats.
These are posts you can create in under 10 minutes.
Examples:

e Quote / one-liner

e [ext-only post

e Screenshot + caption

e Simple carousel using a template
These posts:

e Reduce pressure

e Are highly shareable

e Often outperform “overproduced” content

= ChatGPT

Saved memory full @

Can you find a way to make our
content bank more aesthetic?

“impossible, this is the most aesthetic content
bank we know"

T

+ Ask anything 0

MODULE SIX

Step 3: Use Templates to Remove Decisions
Never design from scratch everytime.
For video (Reels):
e Use CapCut templates
e Drop clips in — export — done
For static posts:
e Have 5-10 branding templates ready
e Purchase from Etsy, or The Creative Space
e Gather inspiration from Pinterest, Never copy one
full pin, but gather elements from multiple pins to
make an original design.

e Reuse forever
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Step 4: The “One Idea = Many Posts” Rule
Head to Module 3 Content Pillars & Planning to learn
this!
For each idea:
e 1 main post (educational or opinion)
e 1 liner post
e 1 personal angle
e 1 engagement post
e 1 Conversion post
You're not creating new ideas.

You're stretching one idea on purpose.

THE 5-POST REPURPOSING FORMULA

TEACH - PERSONAL - ENGAGE - ONE LINER - OFFER
5. Connect to Your Offer (Conversion)
1. Teach Something (Authority) 3. Engage with Your Community (Community Building)
) o X * Now lead them to what you sell, without
« Break the idea down into tips, steps, or hacks. « Ask something they can relate to or laugh at.

sounding salesy.

P ? ?
o o

2. Personal Angle (Trust) 4. One-Liner (Shareability)
« Tell areal moment from your experience « Punchy and memorable which either brings humour
or aclient’s story. o relatable and therefore gets shares

EXAMPLE!

EXAMPLE 1 USING THE 5 POST FORMULA:
POV: YOU'RE A MARKETING AGEMNCY Content idea: Post

Content Pillar - Marketing That Works:

Step 5: Always Include an “Easy Win” Post
Every week must include one post you could make
even on a bad day.
Examples:
e Quote post
e “Hot take” text post
e Question post

e Relatable one-liner

This post is your safety net.
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Step 6: Organise as You Go (Not Later)

As soon as content is created:
e Label it (platform + week)
e Save it in one folder / Canva / Content Calendar
e Mark it as “ready”

No half-finished content.

No re-opening files.

46
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Content Energy Levels

Not all days = creative days.

Example:
e High energy — filming (reels), storytelling
e Medium energy — education

e |ow energy — quotes, portfolio

Not every post requires creativity but has to be clear,

on brand, and intentional.
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Platform

Instagram

TikTok

Pinterest

LinkedIn

Facebook

X (Twitter)

Frequency

New / Growing Account

5-9 posts/week (larger volume

signals activity)

1-4 posts/day (volume + trends
help growth)

3-5+ pins/day (fresh pins every
day)
3-5 posts/week

4-7 posts/week (~daily)

1-3 posts/day

Established Account

3-5 posts/week (quality +

consistency)

4-7 posts/week (still frequent)

5-10+ pins/day (strong

engagement + discovery)

2-4 posts/week (still active)

3-5 posts/week (steady

presence)

1-2 posts/day

i

Most active times
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OVERVIEW - YOUR PLAN

1.Confirm your content pillars (watch module 3) + finalise what your “fast formats” are

2.Choose your content creation day + put it in your Google Calendar

3.Create or buy your branded templates (20 different templates)

4.Add stock images into a folder (dupe photos is the best or create Al images by
watching the Al tutorial | put together)

5.Look at data to see when you're posting & decide how often to post ( look at the

table | provided you in this lesson)

6.Begin creating your content either once week (batch creating a week at a time) OR

for the entire month (a lot harder)
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YOUR PLAYBOOK PRACTICE

Take 10-15 minutes to answer these prompts in your notes or a journal:

1.Choose your weekly number

e How many posts will you commit to each week?

2.Decide your split
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e Video  /Static

e (Prioritise what performs best.)
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3.Pick your easy post
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e What's your low-effort post this week?

e (Quote, text post, screenshot.)
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CONTENT CALENDAR

Friday

THE TEMPLATE VAULT

é E My recommended downloads for this module

Content Calendar

STRATEGY

BRAND

You now have the option of a Notion Content Calendar or a Google

Sheet Content Calendar

S50C
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AND FOLLOW THE PLAYBOOK

NEXT UP: UNDERSTANDING YOUR ANALYTICS



