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HLIVING LUXE
EXPERIENCE LIFE THROUGH AUTHENTIC,
PURPOSE DRIVEN, STORY TELLING

FASHION DESIGNER
ARTIST

CONTENT CREATOR
STORY TELLER

CREATIVE DIRECTOR
STYLIST

WELLNESS ENTREPRENEUR
EVENT PLANNER

LIVE PAINTER

ART DIRECTOR
TRAVELLER

PRODUCT & LIFESTYLE PHOTOGRAPHER




MEDIA KI'T

ABOUT ME

ERICA APPLEBY IS A FREELANCE MULTI-DISCIPLINARY CREATOR & CURATOR.
BLENDING A PASSION OF ART, DESIGN, PHOTOGRAPHY AND TRAVEL TO CREATE WITH
LOVE AND PURPOSE. THROUGH HER KEEN EYE & EXPERIENCE THE LUXE ART TECH
BRAND OFFERS A VIEW OF BEAUTY AND EXPLORATION, WITH ABOVE PASSIONS EACH
SERVING AS A ENTRY POINT TO WEAVE TOGETHER ELEGANCE, WANDERLUST, EDGE
AND UNFORGETTABLE MOMENTS.

SEEING DEEPLY INTO THE WORLD AND REACHING BEYOND THE SURFACE TO THE
VERY HEART BEAT OF OF CREATION, ERICA APPLEBY CONSIDERS THE EMOTIVE AND
CULTURAL QUALITIES OF LIFE. THROUGH MOVEMENT, MUSIC, ART AND AUTHENTIC
RELATIONSHIP. SHE FOCUS ON CONNECTION AND COMMUNICATION THAT IS WARM
AND HONEST.

ERICA APPLEBY IS EQUIPPED AND CONNECTED TO A NETWORK TO CREATE, MANAGE,
FACILITATE AND IMPLEMENT VARIOUS TYPES OF PROJECTS. LAUNCHED IN 2019 LUXE
ART TECH IS A CREATIVE AGENCY WITH A DISTINCTIVE AESTHETIC. CREATING RED
CARPET LOOKS AND SOUGHT AFTER BY SOME OF THE BEST IN THE INDUSTRY LIKE

SINGER SEWING. BIOGRAPHY
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MEDIA KI'T

ERICA
APPLEBY

“IT IS IN ALL OF US TO DEFY EXPECTATIONS, TO GO INTO THE WORLD AND TO BE
BRAVE, AND TO WANT, TO NEED, TO HUNGER FOR ADVENTURES. TO EMBRACE THE

CHANCE AND RISK SO THAT WE MANY BREATHE AND KNOW WHAT IT IS TO BE FREE."

- MAE CHEVRETTE

WITH MUCH COURAGE AND FREEDOM WE ARE EMPOWERED TO LIVE A LIFE THAT IS
HLUXE (FRUITFUL, COLORFUL, ABUNDANT AND CALM). THIS IS THE ESSENCE OF THE
ERICA APPLEBY BRAND
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ACRYLIC, WATER COLOR & MURALS
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CLIENT [ ETA LUXE

WHO |ETA LUXE IS A LIFESTYLE BRAND | FOUNDED AND CREATIVE NI SIS 2 e O NS s M LT T
DIRECTED DEDICATED TO THE EVERY EVOLVING WOMAN SR g e 2 £ . OO | CRR SRR . & TR BN R TLEY
AND LOVER OF ART & WONDERLUST WORLD 2R S g e, N Y N RS s e T

GOAL | TO REDEFINE THE WAY THAT WOMEN SAW THEMSELVES IN
A WORLD DEFINED FOR THEIR BEAUTY & MONETARY
BACKGROUND. GIVING THEM AFFORDABLE LUXURY ITEMS
THAT ALLOW THEM TO DEFINE THEIR STYLE.

CONCEPT | AS FOUNDER AND CREATIVE DIRECTOR, | CREATE ALL DIGITAL ASSETS, PRINT
MATERIAL, PHOTOSHOOT CONCEPTS, SOCIAL MEDIA PRESENTS & DIALOG TO
CUSTOMER, LOOK BOOK & PRESENTATION FOR THE BRAND, MY JOB IS TO
ENSURE THAT THE BRAND VOICE IS CLEAR AND TRANSLATED IN A MANOR THAT
IS HARMONIES FOR THE WOMEN IN OUR COMMUNITY. | LEAN HEAVILY ON
BOOSTING CONFIDENCE, GAINING INSPIRATION FROM NATURE AND REBUILDING
THE IDEA OF LUXURY. THE CREATIVE APPROACH IS ALWAYS THAT OF
RESOURCEFULNESS & INTENTION. WHILE MAKING SPACE FOR THE UNSEEN.

WHAT | DID | ART DIRECTION
PHOTOGRAPHY

SET & LOCATION SCOUTING
FASHION DESIGN
TECHNICAL DESIGN
STYLING

COPY

GRAPHIC DESIGN

MODEL SCOUTING

PHOTO EDITING

VIDEO EDITING
VIDEOGRAPHY

SOCIAL MEDIA CONTENT
FASHION SHOW RUNWAY PRODUCTION
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ETA LUXE BY ERICA APPLEBY
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VIBE MAGAZINE FINAL IMAGES
CREATIVE DIRECTION, STYLING , PHOTO EDITING
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VIBE MAGAZINE FINAL IMAGES
CREATIVE DIRECTION, STYLING , PHOTO EDITING
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BTS LOOK BOOK STILL & VIDEO CREATION




PRODUCED & DIRECTED A DIGITAL RUNWAY SHOW



https://youtu.be/eD68BAOQ7Is

ETA LUXE BY ERICA APPLEBY
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SOCIAL MEDIA CONTENT CREATION
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MADE TO ORDER

SHOP GRACE DRESS

\

CABANA WRAP DRESS

TAP TO SHOP

VISUAL DESIGN : WEB DESIGN & SOCIAL MEDIA
CONTENT



CLIENT | BLAK BEST BODY CO

WHO [BLAK BEST BODY CO IS A WELLNESS & BODY BRAND &
RETAILER. MADE SOLELY WITH ORGANIC AND ETHICAL
INGREDIENTS TO CREATE THEIR PRODUCTS.

GOAL | TO LAUNCH AND INTRODUCE THE BRAND TO ITS GROWING
COMMUNITY. WHILE ESTABLISHING THE "GOOD ENOUGH TO
EAT" CONCEPT AND IMAGE TO ITS AUDIENCE.

CONCEPT | TO INTRODUCE, LAUNCH AND SHARE THE QUALITY OF THE PRODUCTS IN A “ITS
GOOD ENOUGH TO EAT” THOUGHT AND FEEL. AS IT IS VALUABLE FOR THE
BLACK AND URBAN COMMUNITIES TO UNDERSTAND ORGANIC FOODS &
PRODUCTS. | CREATED A SERIES OF VISUALLY STIMULATING SETS TO EXPRESS
AND HIGHLIGHT EACH INGREDIENT IN THE PRODUCTS.

WHAT | DID | ART DIRECTION
CONCEPT
PHOTOGRAPHY
PHOTO STYLING
COPY
GRAPHIC DESIGN
PHOTO EDITING
VIDEO EDITING
VIDEOGRAPHY
SOCIAL MEDIA CONTENT
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WOMAN'S LINE: PRODUCT STYLING, PHOTOGRAPHY, PHOTO EDITING
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ART DIRECTION, PRODUCT STYLING & PHOTOGRAPHY




10% off for all Mew Customens + 3 Free Somples With Every Cider

SHOP PRESS ABOUT CONTACT SUBSCRIPTION BOX

GET SEASONAL ESSENTIALS

Must Have Moisturizing body butter

s ovubs-

4 new
beauty essentials

WEB DESIGN AND SOCIAL MEDIA CONTENT CREATION



MOOD BOARD,

BEST co. L

COCO ROSE

COCONUT OIL
BODY POLISH

PRODUCT MOCK UP
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CLIENT | SINGER SEWING CO

WHO [ SINGER CORPORATION IS AN AMERICAN MANUFACTURER OF
CONSUMER SEWING MACHINES, FIRST ESTABLISHED AS |. M.
SINGER & CO

GOAL | TO CONNECT SINGER SEWING WITH YOUNGER AUDIENCE,
WITHIN THEIR COMMUNITY AND BEYOND, WHILE ALSO
HONORING THE HERITAGE OF THE COMPANY THROUGH
FASHION FOR THEIR 100TH YEAR ANNIVERSARY.

CONCEPT | SINGER SEWING WANTED TO CONNECT WITH THE AUDIENCE AND RECREATE AN
OLD ADVERTISEMENT IN A NEW WAY. WITH THE RECREATION OF THEIR ORIGINAL
VINTAGE SEWING MACHINE TO BE DIGITAL FOR THE NEW SCHOOL FEEL AND
AUDIENCE. BY BLENDING THE VINTAGE FEEL WITH THE NEW DIGITAL PRODUCT
FOR THEIR 100TH ANNIVERSARY WE CONNECTED THE OLD AND NEW AUDIENCES
OF SINGER.

WHAT | DID | FASHION DESIGN
COPY
CONCEPT
STYLING
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CREATIVE DESIGN & GARMENT CONSTRUCTION



CLIENT | GOLDEN STROKES PAINTING WELLNESS

WHO |IGOLDEN STROKES ARTS COLLECTIVE IS A CREATIVE AND
WELLNESS COMPANY, THAT CATERS TO ALLOWING ARTIST
AND CLIENTS TO REDISCOVER THEIR CREATIVITY AND
SPIRITUAL SELVES. WITH A COMBINATION OF ART THERAPY
AND

GOAL | TO REDEFINE THE WAY THAT WOMEN SAW THEMSELVES IN
A WORLD DEFINED FOR THEIR BEAUTY & MONETARY
BACKGROUND. GIVING THEM AFFORDABLE LUXURY ITEMS
THAT ALLOW THEM TO DEFINE THEIR STYLE.

CONCEPT | AS FOUNDER AND CREATIVE DIRECTOR, | CREATE ALL DIGITAL ASSETS, PRINT
MATERIAL, PHOTOSHOOT CONCEPTS, SOCIAL MEDIA PRESENTS & DIALOG TO
CUSTOMER, LOOK BOOK & PRESENTATION FOR THE BRAND, MY JOB IS TO
ENSURE THAT THE BRAND VOICE IS CLEAR AND TRANSLATED IN A MANOR THAT
IS HARMONIES FOR THE WOMEN IN OUR COMMUNITY. | LEAN HEAVILY ON
BOOSTING CONFIDENCE, GAINING INSPIRATION FROM NATURE AND REBUILDING
THE IDEA OF LUXURY. THE CREATIVE APPROACH IS ALWAYS THAT OF
RESOURCEFULNESS & INTENTION. WHILE MAKING SPACE FOR THE UNSEEN.

WHAT | DID | ART DIRECTION
PHOTOGRAPHY
PHOTO STYLING
COPY
GRAPHIC DESIGN
PHOTO EDITING
VIDEO EDITING
VIDEOGRAPHY
SOCIAL MEDIA CONTENT

COLDEN STROKES ART COLLECTIVE

PAINTING
WELLNESS

e ip0)
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COLDEN STROKES ART COLLECTIVE

PAINTING
WELLNESS

Painting Wellness is a Creative Workshop and

Initiative that reflects community partnership

h ““' i and individuals through mental development

i ) and Visual Arts. Structured with 3 pillars of
Healing, Art & Empowerment, we strive to create

B ~| space for creative freedom from our everyday
1 trials and cultivate like mind partmi =

mission is to reconnect our comm
themselves and their creativity to & b.

leadership and mental heal L

CLASSES

PAINTING
WELLNESS

MIAMI AIR BHE
EXPERIENCE

fs)

ART DIRECTION & VISUAL DESIGN



CLIENT | SCIENZE MUSIC

WHO ISCIENZE MUSIC IS A CONTEMPORARY ARTIST THAT STRIVES
TO NOURISH HIS AUDIENCE WITH GOOD & THOUGHT
PROVOKING MUSIC

GOAL | TO REDEFINE AND RESTRUCTURE THE WAY THAT HIS
AUDIENCE SAW HIM AS AN ARTIST & CREATOR

CONCEPT | WE WANTED TO CREATE A EDGIER LOOK AND VIBE FOR SCIENZE'S PERSONA.
USING A COMBINATION OF PERFORMANCE ART AND CONTEMPORARY ART
DIRECTION WE CREATED A VISION FOR WHAT EACH SCENE, OUTFIT &
CHARACTER SHOULD LOOK LIKE. USING COLOR THEORY, WE CREATED A
MEANINGFUL SHIFT TO HIS PERSONA.

WHAT | DID | ART DIRECTION
STYLING
PHOTO STYLING
COPY
SOCIAL MEDIA CONTENT




Coreetply Gty & e oo

24



SCIENZE

| WOULD ROB A WHOLE BANK FOR YOU

CHAPTER 1

STYLING & CREATIVE DIRECTION
MUSIC VIDEO



CLIENT | TREE HOUSE AIRBNB

WHO | TREE HOUSE AIRBNB IS A LUXURY HOME STAY

GOAL | BROADEN THE TREE HOUSE AIRBNB AUDIENCE AND CAPTURE
MEANINGFUL CONTENT TO SHARE WITH THE ETA LUXE AUDIENCE.
AS WELL AS PULLING IN NEW CLIENTS IN FROM SOCIAL MEDIA

CONCEPT | WE WANTED TO CREATE A LUXURY TRAVEL BLOGGER VIBE. WHILE ALSO
CREATING A HOME AWAY FROM HOME FEEL. CAPTURING VIVID COLORS AND THE
TROPICAL PRESENCE OF THE SPACE.

WHAT | DID | ART DIRECTION
PHOTOGRAPHY

SET & LOCATION SCOUTING
FASHION DESIGN
TECHNICAL DESIGN
STYLING

COPY

GRAPHIC DESIGN

PHOTO EDITING

VIDEO EDITING
VIDEOGRAPHY

SOCIAL MEDIA CONTENT
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ART DIRECTION, CONTENT CREATION & STORY TELLING
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ART DIRECTION, CONTENT CREATION & STORY TELLING




Wednesday.
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ART DIRECTION, CONTENT CREATION & STORY TELLING



ART DIRECTION, CONTENT CREATION & STORY TELLING



CLIENT | PURPOSE ROSE X ETA LUXE COLLABORATION

WHO |PURPOSE ROSE IS A SUSTAINABLE JEWELRY BRAND THAT
STRIVES TO REDEFINE HOW PEOPLE IN THE COMMUNITY
LOOK TO THE MATERIALS & RESOURCES AROUND THEM.

GOAL | SHARE THE WORLD WITH THEIR AUDIENCE TO
COMMUNICATE THE LOVE FOR THE WORLD UNSEEN AND
REDEFINE LIFE'S ELEMENTS THROUGH TRAVELING AND
EXPERIENCING THE WORLD.

CONCEPT | TO SHOWCASE THE JEWELRY IN A DIFFERENT SPACE AND TIME. HOW A TRAVEL
BLOGGER WOULD INCORPORATE THE PIECE ON A VACATION.

WHAT | DID | ART DIRECTION
PHOTOGRAPHY
PHOTO STYLING
COPY
GRAPHIC DESIGN
PHOTO EDITING
VIDEO EDITING
VIDEOGRAPHY
SOCIAL MEDIA CONTENT
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CONTENT CREATION & STORY TELLING

28



e -
£ :
i .

Ii'!'
T

E *‘-*"“ﬂ“'qr"’ﬁ 3

| =
o - - -;—._'I..———-—-_—.-.-._.

= y

CONTENT CREATION & STORY TELLING 28
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ART DIRECTION & PHOTOGRAPHY
E BY ERICA APPLEBY
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Thard you!

HLIVING LUXE

WWW.ERICAAPPLEBY.COM APPLEBY ERICA@GMAIL.COM



