
GOOGLE ADS CASE STUDY
GOAL: To utilize Google Ads to expand reach and
increase conversions of inquiry calls and website
traffic with sensitive, compassionate, and specific ad
copy paired with a targeted keyword list to reach
parents who are already searching for residential
treatment centers via Google

Conversion Goal: 
1 to 3 per month

THE CLIENT’S CONVERSIONS ARE
OVER THE GOAL BY 250%.

Click-Through Rate (CTR) Industry
Benchmark: 1.1%

THE CLIENT’S CTR IS OVER THE
BENCHMARK BY 28%.
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