
OFFICIAL ITG LOGOS

Here, you'll find all the official logos ready for download, along with
simple guidelines on how to use them for your business. Whether you're

updating your website, creating social posts, or designing marketing
materials, this PDF ensures you have the right logo at your fingertips.

Download here.

PRIMARY LOGO DARK PRIMARY LOGO WHITE

Good for booking templates, proposals,
email signatures, and official documents.

Download here.

Download here.

SECONDARY LOGO DARK SECONDARY LOGO WHITE

Good for socials, marketing materials, merch, and
informal branding where a shorter logo is needed.

Download here.

https://drive.google.com/file/d/1qJPerz-cdWrEsPTd-UchoKEr-Gc3PlfC/view?usp=drive_link
https://drive.google.com/file/d/1gbJ947d_FyMSqR45qdIhHcrDgtSaCy93/view?usp=drive_link
https://drive.google.com/file/d/1o_3-xEo8nzV_SXibiWY5jH6yFrzHueFR/view?usp=drive_link
https://drive.google.com/file/d/1-iO1GVcSy-G03rq_6Lyyb0tTWnyey9nR/view?usp=drive_link


OFFICIAL ITG LOGOS

Download here.

SUB LOGO DARK SUB LOGO WHITE

Good for profile pictures, marketing materials, business
cards, and branding where a compact logo is needed.

Download here.

Download here.

STAMP LOGO DARK STAMP LOGO WHITE

Good for fun, eye-catching social posts, stickers and even
adding a personal touch to client documents or gifts.

Download here.

https://drive.google.com/file/d/1KcDTpZdRrE80fixgpzYT8RYzcOdWN47B/view?usp=drive_link
https://drive.google.com/file/d/1Ne5zBPvdBO2BbdWTzaV7Lrm3n-RmivbX/view?usp=drive_link
https://drive.google.com/file/d/1XnkKW9bStPQdEJdyuLaxogR3IZ713OSr/view?usp=drive_link
https://drive.google.com/file/d/1fZnxfQNPjG-uNbIhSUe-rtT8MDrQLNST/view?usp=drive_link


LOGO USAGE EXAMPLES

Ensure logos are clear and not stretched or distorted.
Use the light version on dark backgrounds and the dark version on
light backgrounds for visibility.
Avoid placing logos over busy images where they may be hard to read.
Do not edit, recolor, or add effects that alter the original design.
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