
JK. :he Awareness 9tage

:5;C.65/4:: 9ocial 3edia

You’ll likely see social media included in every section of this template but perhaps most often,
it’s a touchpoint that many consumers use to reach out to, or learn more about, a brand or
business for the ęrst time. Social media is naturally a great way to increase brand awareness and
engagement, no matter the channel or platform used.

Your Bio:
Ɣ You have limited space to work with when creating your social media bio, so it’s

important to make the most of it. Check that all ęelds are ęlled in completely and
accurately with current brand messaging. Don’t be afraid to change your bio to
reĠect different seasons of your business and what you’re hoping to draw attention
to.

Your Visual Branding:
Ɣ As consumers, we often experience a brand for the ęrst time visually. Branding

across social media for businesses is important because it shows authority and
authenticity. Elements like having the same proęle picture, publishing aesthetic,
and description will help your business achieve a more cohesive digital presence.
Ask yourself: Is it time to update your brand photographyU

Your Content:
Ɣ These days, it’s common for someone to stumble across your brand as a result of

someone else they follow sharing your content (word-of-mouth). Whether it’s a post
on your feed, pin, video, story or reel, make it count! The relevance of your content is
increasingly more important than the frequency in which you share it.

Ɣ Only well-crafted content that understands its audience and tells a compelling
brand story will cut through the clutter in a world competing for people’s attention.
Think outside the box with your social media campaigns. Is there another way you
can communicate your message in a more creative way than your competitorU

:5;C.65/4:: 6ublic 8elations, Advertising v 6artnerships

Print, digital, and even TV�radio are forms of online and ofĠine advertising that can act as the
initial touchpoint or introduction to your brand. To elevate these interactions, be sure to:

Ɣ Know your target audience proęle to yield better ad campaign engagement.

Ɣ Have a clear CTA and the right visual aids to guide your audience.

Ɣ Build a landing page that’s relevant to each advertisement.
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