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Passionately exploring design solutions for other humans. 
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Project 1 Leveraging Power

4 4 
Project 3 Flying Apron

2 4 
Project 2  Happiness Unplugged

7 4 
Project 5 Bella Baby

6 2 
Project 4 Potato Cookbook
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le
ver-

ag

ing

power
D E S C R I P T I O N 
Leveraging power is a rebranding project that focuses on the identity of Enron Corporation. 

At the core of Enron, they are concentrated on not only providing power, but finding ways 

to have inf luence within society.  

 
C O N C E P T 
I wanted to build a robust visual system that could revival its prior identity and reimagine 

the platform and industries in which the company operates. The notariety of Enron was a 

factor to consider in this rebrand, so a tongue-in-cheek approach was positioned. This 

resulted in global initiatives that in all seriousness seek to implement positive change, 

however, in a controlling and manipulative method.

Y E A R 
Fall 2019 

D I S C I P L I N E S 
Identity, Print, Web, Visual System 

K I N D  O F  P R O J E C T  
Branding 
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un-

plugged

D E S C R I P T I O N 

Happiness Unplugged is a project geared towards finding creative solutions for a real-world  

issue. This involved a multi-step process, which involved a topic proposal, identification of 

relevant audience and stakeholders, and finally creation + implementation of compelling 

visual elements. All deliverables were to be varied in medium and most importantly work 

together as a cohesive system. 

 

C O N C E P T 

As someone who values time in nature and understands the benefits of that time on a 

mental and physical level, I felt it would be relevant and pertinent to encourage others to 

consider doing the same. This exploration was focused on millennials living in the Pacific 

Northwest under the assumption that this cohort of individuals are entrenched in their 

work lives, whether it be due to their industry or in order to afford living in a costly region. 

Through this exploration, messaging was simple + concise with results proving to be 

playful and trendy to reach the targeted audience. 

Y E A R 

Spring 2019 

D I S C I P L I N E S 

Visual System, Print 

K I N D  O F  P R O J E C T  

Environmental Design
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fl
y-

ing

apron

D E S C R I P T I O N 

This project explores the limitations and possibilities of numerous user experiences — web, 

tablet, mobile devices and more. A local business with a weaker digital presence was 

identified and from there, new digital layouts were created in a multi-faceted process. 

Understanding the user and their business needs was crucial in implementing successful 

interfaces. Through this exploration, this exercise demonstrates the results of creative 

solutions for a real-world example. 

C O N C E P T 

Looking around my community, there were several businesses that rely on not only  

local patrons, but travelers visiting the city of Seattle. This automatically provided a  

set of personas to help guide a dynamic user experience as well as an aesthetic shift to 

communicate more effectively to this target audience. The result of extensive user 

research, prompted a more robust mobile system and thereby a cohesive visual system 

across multiple platforms.

Y E A R 
Spring 2019 

D I S C I P L I N E S 
User Experience, Visual System, Web

K I N D O F P ROJ E C T  
User Interface Design
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ta-

to

cook
D E S C R I P T I O N 

The purpose of this project was to design an 80-page book, hard-bound using the topic of 

Artisans. This challenged my approach to basic principles and encouraged exploration  

of new innovative ways to communicate with text and image.

C O N C E P T 

My design concept for this project was to re-design “Smashed, Mashed, Boiled, and Baked”  

by Raghavan Iyer. This cookbook exclusively focuses on recipes featuring the potato. 

Because nearly almost all cultures around the world eat potatoes in one form or another,  

I liked the idea of such a wide audience as that would translate into more complex design 

solutions and greater challenges.

Y E A R 
Fall 2018 

D I S C I P L I N E S 

Print, Typography, Web

K I N D  O F  P R O J E C T  
Publication Design

book
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ll-
a

baby
D E S C R I P T I O N 

Bella Baby is a redesign project fixated on an elevated and intuitive user interface. This 

required a process of research and testing as the primary focus to enable a renewed and 

effective design solution.

C O N C E P T 

As a company that brings photojournalistic images to homes and hospital rooms of newly 

born babies, Bella Baby has many touch points with customers that can be optimized. 

While the website is functional, I saw an opportunity to create an even stronger digital 

presence and streamlined customer experience. The goal was to redesign a website that 

can establish itself as a market leader for newborn photography through enhanced 

usability and aesthetic. 

Y E A R 
Summer 2018

D I S C I P L I N E S 
User Experience Design

K I N D  O F  P R O J E C T  
Web, Visual System
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THANK YOU



 

www.alyssajadedesign.com
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