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Colorado Horse Park
@coloradohorsepark

C O M M U N I C A T I O N  W I T H  P A R T I C I P A N T S

R E S O U R C E  F O R  E V E N T S / U P D A T E S

B U I L D  C O M M U N I T Y

The Colorado Horse Park was host for the well known for its
yearly A-rated hunter-jumper series:  Spring in the Rockies,
Summer in the Rockies, and Autumn in the Rockies. The
biggest challenge faced with the channels was to keep up
engagement during the off-season to ensure the audience
regularly saw our content when they started planning their
spring and summer show schedules.

S o c i a l  M e d i a  O b j e c t i v e s

G R O W  S E R I E S  P A R T I C I P A T I O N

In command
05/18-03/20



"No Stirrup November" is a challenge in the equestrian community where riders

commit to riding without stirrups for the entire month of November. It’s

meant to help improve balance, strength, and overall riding ability. Many trainers

and barns encourage their students to participate, and some even turn it into a

competition. It can be a love-hate thing—great for building leg muscles, but also

incredibly challenging!

No Stirrup November

In efforts to entertain, maintain engagement, and connect with the audience during

the off-season, I employed a campaign that made people laugh, share, and think a little

differently about the “dreaded” month of November.

T h e  d r e a d e d . . .

C O L O R A D O  H O R S E  P A R K



#WhatStirrupsDoInNovember

I've enjoyed having some time
to cook! You know, those

horses have the right idea, this
vegan diet has me feeling as

strong as iron!

I got an early jump on my
Holiday shopping with a
sneak peek at the CHP

Horsey Holiday Gift Guide!

Spent some quality time
with my brother-from-
another-iron-mother.

Back To School Back To School
To Prove To Dad That I'm Not A Fool.

(I even had enough time to watch
some classic '90s comedies)

First order of
business...take a little off

the top. New cut, new
you!

Just because it's November
doesn't mean stirrups aren't
concerned with their fitness.

Swimsuit season is closer than
you realize.

Your stirrup called, it said,
"Namast'ay' at yoga, I'll
see you in December”.

Curling up with a good
book after a great day!

C O L O R A D O  H O R S E  P A R K



What I would do differently

2 0 1 8

2 0 1 9

127 reactions, 3 comments, 11 shares

124 reactions, 3 comments, 27 shares

Summary

Facebook Performance

The posts performed better than most off-season posts.
Most notable was the jump from 11 shares in 2018 to 27
shares in 2019.

If I could do this campaign again I would: 
Use higher quality images.
Break the large post into four weekly posts, spanning the
length of November.
Publish a wrap-up blog and social post chronicling all of
the stirrup’s wild adventures.
Share the blog post with industry-leading equestrian
publications for maximum exposure.

C O L O R A D O  H O R S E  P A R K



Artisan Ave
@artisanave.shop

In command
05/23-07/24

E S T A B L I S H  B R A N D

D I S C O V E R  A R T I S A N S

G R O W  F O L L O W E R S

The goal of this social media effort was to make Artisan Ave stand
out in the artisan industry like nothing else out there. I focused on
educating the audience, spotlighting talented artisans, building a
strong and relatable brand voice, and kickstarting the membership
conversion process.

E D U C A T E  A U D I E N C E

C O N V E R T  F O L L O W E R S  T O  M E M B E R S

S o c i a l  M e d i a  O b j e c t i v e s



Artisan Ave Content Pillars

About the Founders

01

I emphasized Artisan Ave’s identity as a

business created by artisans, for artisans.

Our own experience in the artisan world

gave us credibility, allowing us to build trust

and genuinely connect with the community.

Industry News

04

Keeping the audience informed about

trends, challenges, and innovations in the

handmade and artisan industry helped

position Artisan Ave as a knowledgeable and

valuable resource.

About the Platform

02

I attempted to provide clear messaging

about the platform’s benefits which

educated our audience about its value and

how it could support their business.

Membership 

05

Highlighting the benefits of Artisan Ave’s

membership options was key to converting

interested followers into active participants.

Featured Artists

03

Showcasing artisans and their work

encouraged engagement and cross-

promotion. By putting a spotlight on

individual creators, Artisan Ave positioned

itself as a platform that truly supports and

uplifts small businesses.

Entertainment

06

Fun, engaging, and lighthearted content

kept Artisan Ave’s social channels from

feeling overly promotional. Whether

through artisan-related humor, behind-the-

scenes moments, or interactive content,

entertainment helped maintain audience

interest and foster a loyal following.
A R T I S A N  A V E



About the
Founders

About the
Platform

Featured
Artisans

A R T I S A N  A V E



Industry News Membership Entertainment

A R T I S A N  A V E



What I would do differently

I N S T A G R A M

P L A T F O R M

Grew to over 300 followers

Grew to 80 members

Summary

12-Month Performance

I built Artisan Ave’s social presence from scratch, focusing on
brand awareness, community engagement, and
membership growth. Through consistent content, strategic
outreach, and a clear brand voice, I helped establish Artisan
Ave as a trusted space for artisans

If I could do this campaign again I would: 
Make connections with industry leaders.
Create content to be shared on other platforms.
Delegate other tasks to allow for more social media
bandwidth.

A R T I S A N  A V E



MailChimp Newsletter Example 1



MailChimp Newsletter Example 2



MailChimp Newsletter Example 3



Squarespace Shopify Wordpress Showit

coloradoshowcircuit.com basementbarncandleco.com Coloradohorsepark.com sagesocialbranding.com

hjdressage.com

Kiki’s Cookies and Cakes

(in progress https://c4de64-

ab.myshopify.com/)

whitefenceequinephoto.com

authenticmomcoach.com

Website Experience

bvecosystem.com

Brilliant Directories

artisanave.shop

Active Site No longer published



REPORTINGSocial Media Reporting



Track actions and results, to understand what
efforts moved the needle 

Provide data to inform the next year’s strategy

Improve understanding and morale

Event Case Study 

Deep Dive into
Department-Wide
Efforts



Event Case Study Cont.
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Enchanted Evening - October 24, 2025



W W W . S A G E S O C I A L B R A N D I N G . C O M

@ S A G E S O C I A L B R A N D I N G

@ W F E P H O T O

This portfolio is a snapshot of my work in social

media, website development, email marketing,

and digital branding. With a mix of strategy,

creativity, and strong visual storytelling, I’ve

helped businesses build their online presence,

connect with their audience, and turn

engagement into real results. From crafting eye-

catching content to data-centered marketing

strategy, I love finding ways to make brands stand

out. This collection reflects not just my skills, but

my ability to adapt, learn, and create with impact.

D i g i t a l  P o r t f o l i o s

K r i s t i n  Ke n n e d y  Rash i d
K R I S T I N @ S A G E S O C I A L B R A N D I N G . C O M

3 0 3 - 9 4 9 - 1 0 2 6
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