
M
ARKET I NG PLAN

WHAT:  Part  1 of developing your 12-month marketing plan

WHY: So that you can be intentional  and clear about what
you're doing,  when, and why,  so that you can grow on your
terms. 



H O W  D O  I  W A N T  T O  F E E L  I N  O N E  Y E A R ?

T h e  D e s t i n a t i o n
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W H E R E  D O  I  W A N T  T O  B E  I N  O N E  Y E A R ?



H O W  M A N Y  H O U R S  D O  I  W A N T  T O  W O R K  A  W E E K ?

A n n u a l  G o a l  P l a n n i n g
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W H A T  C O U L D  H E L P  M E  M A K E  B U S Y  S E A S O N  B E T T E R  F O R  M Y  F A M I L Y ?

D O  I  K N O W  O F  A N Y  P E R S O N A L  B I G  E V E N T S  T H A T  I  S H O U L D  P L A N  A R O U N D ?

D O  I  W A N T  D O W N  T I M E  &  W H E N ?

D O  I  H A V E  A  B U S Y  S E A S O N  &  W H E N ?



W H A T  I S  M Y  A N N U A L  I N C O M E  G O A L ?

I n c o m e  G o a l  P l a n n i n g
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T O  R E A C H  T H I S  G O A L ,  W H A T  W O U L D  I  N E E D  T O  D O  D I F F E R E N T L Y ?

I S  T H I S  I N C O M E  G O A L  I N  A L I G N M E N T  W I T H  H O W  I  W A N T  T O  F E E L  A N D  W H O
I  W A N T  T O  B E  P E R S O N A L L Y ?  ( W H Y  O R  W H Y  N O T )

W H A T  W O U L D  I T  T A K E  T O  R E A C H  T H A T ?  ( E X :  $ 1 0 0 , 0 0 0  G O A L  =  9  C L I E N T S  A
M O N T H  @  $ 1 , 0 0 0  E A C H )
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Y O U  N O W  K N O W  W H A T  Y O U  W A N T .  I T ' S  T I M E  T O  S T A R T  G E N E R A T I N G  I D E A S
T O  G E T  Y O U  T H E R E .

M a r k e t i n g  I d e a  B r a i n  D u m p



M A R K E T I N G  I D E A  T E S T

Is this idea in alignment with my
desired lifestyle (how I want to feel)?

Is the cost something I can afford and
does it make financial sense?

If I need help to execute this idea, do I
have a plan/budget to get that help?

Does this idea have the potential to
get me 10% closer to my primary goal?

Am I available to give the amount of 
 time/resources this idea needs?

Is this something I could duplicate
again and again?
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Y           N
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D U M P  O U T  E V E R Y  I D E A  T H A T  C O U L D  H E L P  Y O U  R E A C H  Y O U R  B I G  G O A L .
G I V E  E A C H  I D E A  A  S P O T  O N  T H E  W H E E L .  T H E Y  M A Y  N O T  A L L  H A P P E N  A N D
T H A T ' S  O K A Y .

M a r k e t i n g  W h e e l
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N O W  S T A R T  L O O K I N G  A T  W H E R E  T H E S E  I D E A S  W O U L D  F I T ,  O R  D O E S
T H I N K I N G  A R O U N D  C E R T A I N  T I M E S  O F  Y E A R  S P A R K  A N Y  N E W  I D E A S ?

M a r k e t i n g  I d e a s  b y  Q u a r t e r

J A N - M A R A P R - J U N

J U L - S E P T O C T - D E C
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T A K E  Y O U R  T O P  M A R K E T I N G  I D E A S ,  A N D  P L A C E  T H E M  I N  E A C H  B L O C K ,
D O E S  T H I S  F E E L  L I K E  A  G O O D  F I T ?

H o w  o f t e n ?

D A I L Y W E E K L Y

M O N T H L Y Q U A R T E R L Y

A N N U A L L Y E V E R G R E E N



S p e c i f i c  S t r a t e g y  B r e a k d o w n
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T H E  I D E A :

T H E  G O A L :

Y O U R  P R O M I S E  T O  T H E M :

R O U G H  T I M E L I N E  F O R  E X E C U T I O N :

D A T E  T O  G E T  S T A R T E D  ( S O  I T ' S  N O T  R U S H E D ) :

O N G O I N G

1 .

2 .

3 .



S p e c i f i c  S t r a t e g y  B r e a k d o w n
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T H E  I D E A :

T H E  G O A L :

Y O U R  P R O M I S E  T O  T H E M :

R O U G H  T I M E L I N E  F O R  E X E C U T I O N :

D A T E  T O  G E T  S T A R T E D  ( S O  I T ' S  N O T  R U S H E D ) :

O N G O I N G

1 .

2 .

3 .



S p e c i f i c  S t r a t e g y  B r e a k d o w n
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T H E  I D E A :

T H E  G O A L :

Y O U R  P R O M I S E  T O  T H E M :

R O U G H  T I M E L I N E  F O R  E X E C U T I O N :

D A T E  T O  G E T  S T A R T E D  ( S O  I T ' S  N O T  R U S H E D ) :

O N G O I N G

1 .

2 .

3 .



S p e c i f i c  S t r a t e g y  B r e a k d o w n
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T H E  I D E A :

T H E  G O A L :

Y O U R  P R O M I S E  T O  T H E M :

R O U G H  T I M E L I N E  F O R  E X E C U T I O N :

D A T E  T O  G E T  S T A R T E D  ( S O  I T ' S  N O T  R U S H E D ) :

O N G O I N G

1 .

2 .

3 .



S p e c i f i c  S t r a t e g y  B r e a k d o w n
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T H E  I D E A :

T H E  G O A L :

Y O U R  P R O M I S E  T O  T H E M :

R O U G H  T I M E L I N E  F O R  E X E C U T I O N :

D A T E  T O  G E T  S T A R T E D  ( S O  I T ' S  N O T  R U S H E D ) :

O N G O I N G

1 .

2 .

3 .



IDEAS
2 0  M A R K E T I N G  I D E A S  F O R  Y O U

O p t - I n  F u n n e l

R e g u l a r  V i d e o  C o n t e n t

I n t e r a c t  Q u i z

C r e a t e  a  C h a l l e n g e

H o s t  a n  O n l i n e  S u m m i t

P a r t n e r  w i t h  O t h e r  B u s i n e s s e s

S t a r t  a  P o d c a s t

S c h e d u l e  a  P o d c a s t  T o u r

O p e n  E n r o l l m e n t

 H o s t  W e b i n a r / L i v e /

 C o l l a b  u s i n g  ' G o  L i v e  w i t h  F r i e n d s '  o n  I G

 S o c i a l  M e d i a  A d s

 H o s t  C l a s s  o r  E v e n t s

 C r e a t e  C u s t o m e r  R e f e r r a l / A f f i l i a t e  P r o g r a m

 L i n k e d I n  M a r k e t i n g

 P o c k e t  C o u r s e  F u n n e l

 C o l l a b o r a t i o n  P r o j e c t s

 S p e c i a l  S a l e s  ( t h i n k  B l a c k  F r i d a y / b i r t h d a y )

 G e t  P R  F e a t u r e s  ( t r y  h e l p a r e p o r t e r . c o m )

 C r e a t e  a n  E x p e r i e n c e  W o r t h  T a l k i n g  A b o u t

1 .

2 .

3 .

4 .

5 .

6 .

7 .

8 .

9 .

1 0 .

1 1 .

1 2 .

1 3 .

1 4 .

1 5 .

1 6 .

1 7 .

1 8 .

1 9 .

2 0 .
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20JAN
S M T W T F S

1 2 3 4 5 6 7

8 9 10 11 12 13 14

15 16 17 18 19 20 21

22 23 24 25 26 27 28

29 30 31

FEB
S M T W T F S

1 2 3 4

5 6 7 8 9 10 11

12 13 14 15 16 17 18

19 20 21 22 23 24 25

26 27 28

MAR
S M T W T F S

1 2 3 4

5 6 7 8 9 10 11

12 13 14 15 16 17 18

19 20 21 22 23 24 25

26 27 28 29 30 31

APR
S M T W T F S

1

2 3 4 5 6 7 8

9 10 11 12 13 14 15

16 17 18 19 20 21 22

23 24 25 26 27 28 29

30

MAY
S M T W T F S

1 2 3 4 5 6

7 8 9 10 11 12 13

14 15 16 17 18 19 20

21 22 23 24 25 26 27

28 29 30 31

JUNE
S M T W T F S

1 2 3

4 5 6 7 8 9 10

11 12 13 14 15 16 17

18 19 20 21 22 23 24

25 26 27 28 29 30

S M T W T F S

1

2 3 4 5 6 7 8

9 10 11 12 13 14 15

16 17 18 19 20 21 22

23 24 25 26 27 28 29

30 31

JUL AUG
S M T W T F S

1 2 3 4 5

6 7 8 9 10 11 12

13 14 15 16 17 18 19

20 21 22 23 24 25 26

27 28 29 30 31

SEP
S M T W T F S

1 2

3 4 5 6 7 8 9

10 11 12 13 14 15 16

17 18 19 20 21 22 23

24 25 26 27 28 29 30

23
OCT

S M T W T F S

1 2 3 4 5 6 7

8 9 10 11 12 13 14

15 16 17 18 19 20 21

22 23 24 25 26 27 28

29 30 31

NOV
S M T W T F S

1 2 3 4

5 6 7 8 9 10 11

12 13 14 15 16 17 18

19 20 21 22 23 24 25

26 27 28 29 30

DEC
S M T W T F S

1 2

3 4 5 6 7 8 9

10 11 12 13 14 15 16

17 18 19 20 21 22 23

24 25 26 27 28 29 30

31


