
JennaMarielle.com

JENNA
M A R I E L L E



about me.
I'm a performance-driven brand strategy and marketing 

professional with a decade of experience expanding companies' 

footprints, accelerating revenue growth, and driving consumer 

engagement through integrated strategies.

I have an everlasting love for creativity,

passion for inspiration,

and need for success.

My functionality spans across Brand Management, Digital 

Marketing, Product Marketing, Content Marketing, Business 

Development, and Graphic Design with notable projects, 

impactful launches, and impressionable campaigns ranging from 

Ecommerce Transformation to Global Market Penetration - and 

everything in between.

Through my ongoing journey, I know that:

strategy is essential and authenticity is power.

Stay true to your craft.
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HENEP HEALTH
Visual Brand Identity
Created an overall look for the brand for 

consistency across all platforms.

Brand Voice
Wrote copy for communication channels 

that speaks to the company’s target 

audience.

Content Marketing  
Created, coordinated, and planned all image content.

Promotions | Campaigns | Website

Designed event promotion graphics, email 

newsletter, and website update content.
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AUDIENCE

Individuals looking for premium organic 
products, with the benefits of CBD, that 
align with their healthy lifestyle.

The HENEP brand has the look 
and style of luxury, while 
telling the story of its Hemp 
roots and all-natural 
ingredients.

VISUAL BRAND

DIRECTION

clean, high-end 
graphics + dramatic 
palette + 
rich photography +
earthy, organic 
textures + 
accents of natural 
color +  
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MOODBOARD
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INSTAGRAM MOCK
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INFLUENCER
PHOTOSHOOT

Built an influencer program 

around the brand photoshoot 

by casting models with clout in 

the local CBD and health 

spaces who agreed to 

promote the product for 

original content and product 

for personal use.
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CASABLANCA 
RECORDS
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Community Building & Social Media Marketing

Created an online presence and follower fan 

base from zero using targeted engagement 

strategies on all social media platforms.



GOODAIZE
CLOTHING
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Social Media Marketing

Created a social media marketing plan including 

targeted paid and organic campaign.

Visual Brand Identity

Created an overall look for the brand for 

consistency across all platforms.

Brand Voice

Wrote copy for communication channels that 

speaks to the company’s target audience.

Content Marketing  

Created, coordinated, and planned all image content.



KPIs 

Number of likes on Facebook - Increased by 50%

Number of followers on Instagram – Increased by 50%

Sales - Increased by 10%

A/B Testing

Continuously tested different versions of ads

Changed out images within segment specific ads

Changed text to reflect audience
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GBH EVENTS

Digital Community Building 

Built a loyal community of loyal ambassadors, 

influencers and fans through an owned social 

media channel: Facebook Groups. 

Paid Social

Designed event promotion graphics, email 

newsletter, and website update content.
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KIRSCHⓇ

Integrated Marketing Strategy

14

Implemented a cohesive, messaging 

focused brand media strategy across 

all channels.



Digital Retail Media 
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Created strategic branded commerce pages on retailer e-shopping sites.



Rich Media

Utilized digital imaging technology to 

develop an interactive fabric sample 

viewer on Kirsch.com. 
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Video Marketing

Lead a B2C brand messaging & 

awareness video campaign on 

YouTube & VidYard.
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https://www.youtube.com/watch?v=4CQnrcIwpgw


Get ready!

Event Marketing

Produced 2-hour virtual launch event for 600 

attendees, increasing participation rates for 

company events by 90%. Attendee touchpoints 

included registration landing page, attendee event 

portal, drip email campaign pre and post stream.
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a few highlights.

Email Marketing

Jenna Shamby <jennashamby@gmail.com>

Save up to $1,200 with a 2023 tax credit. One month left!
1 message

Hunter Douglas <Consumer@reply2.hunterdouglas.com> Mon, Dec 11, 2023 at 11:02 AM
Reply-To: Hunter Douglas <reply-fe8d13757267047b73-52_HTML-155230965-100008390-19025@reply2.hunterdouglas.com>
To: jennashamby@gmail.com

The Clock’s
Ticking!

Don’t miss out on the opportunity to improve
your 2023 taxes—take advantage of the new
Federal Energy Tax Credit! Purchase select
Duette® Honeycomb Shades before this year

ends, and you can receive up to a $1,200
credit when filing your taxes in 2024.

Jenna Shamby <jennashamby@gmail.com>

Buy More, Save More Event
1 message

Hunter Douglas <Consumer@reply2.hunterdouglas.com> Mon, Oct 23, 2023 at 11:03 AM
Reply-To: Hunter Douglas <reply-fe901372756c0c7b75-52_HTML-155230965-100008390-679@reply2.hunterdouglas.com>
To: jennashamby@gmail.com

Jenna Shamby <jennashamby@gmail.com>

Buy More, Save More Event
1 message

Hunter Douglas <Consumer@reply2.hunterdouglas.com> Mon, Oct 23, 2023 at 11:03 AM
Reply-To: Hunter Douglas <reply-fe901372756c0c7b75-52_HTML-155230965-100008390-679@reply2.hunterdouglas.com>
To: jennashamby@gmail.com

HUNTER 
DOUGLAS

Developed B2B and  B2C email marketing 

campaigns for customer and designer 

retention and loyalty.

Email Marketing
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C O N T A C T

EMAIL 
ms.jennamarielle@gmail.com

CALL | TEXT 
201.981.6161

FORM
jennamarielle.com/contact


