Helping Journey Audiology to create a
strong digital presence and drive
awareness and engagement offline

Newly founded in December 2023, Journey Audiology
is a private hearing healthcare practice providing
audiology and tinnitus services for patients in Hastings
and the Twin Cities area in Minnesota.

Rachel Allgor, AuD, asked Brixten Marketing to help
bring her brand to life online as well as offline,
leveraging our social media marketing, content
marketing, and website consulting services.

Key initiatives:

® |aunch and optimization of core social media
channels

e Organic social media strategy, development, and
execution

e Development of marketplace materials for use with
patients, healthcare providers, and senior living
communities including in-clinic, on-premise, and
direct mail assets

e Development of brand materials for use by Dr.
Allgor and by patients to promote physical brand
awareness

e Consulting for SEO and website strategy and
content optimization for the launch of a new site
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Bringing Journey Audiology to Life Offline

Below are some of the print pieces developed for Journey Audiology in early 2024 for B2C and B2B audiences.
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Highlighted Results

Engagement
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